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WyFB 102nd Annual Meeting 
Nov. 11-13, 2021 in Cody

Grassroots 
is the key to 
success

County Farm 
Bureau Fed-
erations across 
Wyoming have 
been holding 
their annual 
meetings this 
past month. 
The meetings 
are a time for 
food, fellow-
ship and busi-
ness. Thank 
you to all the 
members who 
make the time to participate in your annual meetings. You are an incredible part of the grassroots 
involvement that is the strength of the Farm Bureau Federation! Shown here members and guests 
of the Niobrara County Farm Bureau Federation enjoy good music by B.J. Jamison, good food 
and good company before starting into the business meeting. Kerin Clark photo.

By Brett Moline

The Wyoming Legislature’s Joint 
Agriculture Committee met Septem-
ber 9-10 in Riverton. One topic cov-
ered by this committee was trespass 
of wild, feral, and estray horses. While 
gathers will bring the horse numbers 

down to the appropriate management 
level (AML), concerns are real that the 
numbers will creep up again. While 
these horses graze on federal lands, 
they also graze on private, state, and 
county-owned lands. 

A look at legislative bills in the interim

See ‘Legislative bills’ page 13

By Kerin Clark

Neighbors helping Neighbors. It’s what 
we do in agriculture and in the great state 
of Wyoming. For the 102nd year, agricultural 
neighbors will gather at the Wyoming Farm 
Bureau Federation (WyFB) Annual Meeting 
to help their neighbors in the grassroots policy 
development process.  The WyFB 102nd Annual 
Meeting is Nov. 11-13, 2021 at the Holiday Inn 
in Cody.

Farm Bureau’s grassroots policy develop-
ment is the strength of the Federation. Voting 
delegates from the county Farm Bureau Fed-
erations participate in policy discussion, elect 
officers and ultimately chart the policy course 
for the coming year. Folks also enjoy network-
ing with other farmers and ranchers, seeing 
old friends and making new friends. This 

year’s theme, “Neighbors Helping Neighbors,” 
is fitting for the work Farm Bureau Federation 
members do to keep agriculture strong in Wyo-
ming and America.

Tour to kick-off meeting
Park County Farm Bureau Federation is 

sponsoring a tour and providing coffee, juice 
and donuts at the Wyoming Seed Company fa-
cility on Thursday, Nov. 11 at 8:30 a.m. The tour 
will be given by owners Dave Johnson and Ken 
Borcher. Mike Moore (Seed Certification) and 
Gary White (Allied Seed Company) will speak 
on regional seed production. Pre-registration 
is requested.

Meeting schedule snapshot
The annual meeting begins Thursday, Nov. 

11 at noon. WyFB’s four standing committees 

See ‘Annual Meeting’ page 4

“Wyoming Needs Agriculture” Day 
is coming to a University of Wyoming 
Cowboy Football game on October 16, 
2021 and the Wyoming Farm Bureau Fed-
eration is proud to sponsor the 
game day event.

Promoting Wyoming farm-
ers and ranchers will be the pre-
mier focus of the event. Cowboy 
fans are encouraged to attend 
the Pre-Game Zone Tailgate 
Event. Stop by to participate in 

the “Ag Olympics” and visit with farmers 
and ranchers from around the state for 
some fun before the football game. A free 
game day t-shirt will be given to 400 fans 

at the pre-game zone area.
The Cowboys play Fresno 

State on October 16 with kick-
off time to be announced. Wyo-
ming Needs Agriculture! Ag-
riculture; Keeping Wyoming 
Strong!

Go POKES!

Wyoming Needs Agriculture Day 
at UW Football game Oct. 16
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By Todd Fornstrom, WyFB President

The proposal initiated by President 
Biden’s January Executive Order for-
merly known as 30 x 30 and 
now rebranded, Conserving and 
Restoring America the Beauti-
ful, leaves too many questions 
unanswered. Original concerns 
about future utilization of feder-
al lands by farmers and ranch-
ers have intensified with addi-
tional concerns of infringement 
on private property rights.

Throughout history Ameri-
ca’s farmers and ranchers have 
been the stewards of the vast major-

ity of our country’s land. Farms and 
ranches have long been a cornerstone 
of the health of our lands through vol-
untary conservation. Whether the land 

was private or public, agricul-
ture has managed the land for 
the long term. The health of 
the land not only provides for 
their livelihoods and future 
generations but the continuous 
improvement of the lands and 
waters that support the envi-
ronment as a whole. 

 Mixed messaging or lack 
of messaging is a big source of 

By Zippy Duvall, American Farm Bureau 
Federation President

When you hear about what is going 
on in Washington, you often 
hear about the battle between 
political parties or special in-
terests. Sometimes it’s easy 
to pick a fight with another 
group. But what’s harder – 
and often more productive – 
is working with groups that 
don’t always agree with you 
to find common ground. Over 
the past few years, I’ve been 
proud that Farm Bureau has 
taken a seat at the table with 
many other organizations so we can 
help build a better future for agricul-
ture and the communities our mem-
bers live in.

By bringing people with different 
viewpoints together, we achieve much 

more than any one group could accom-
plish on its own. We see the truth of 
this in our individual communities 
as neighbors help neighbors. It’s that 

spirit that led us a few years ago 
to partner with National Farm-
ers Union and Farm Credit to 
launch a training program to 
help spot the signs of stress on 
the farm and offer help. Unfortu-
nately, farmers and ranchers are 
more likely to commit suicide 
than those in any other occupa-
tion. The inability to control the 
cost of supplies, the weather and 
the price for their products can 
take a tremendous toll on a farm-

er’s mental health. Not to mention, 
farming can be rather solitary and it’s 
natural for us to keep fears and feel-

AGRICULTURALLYSPEAKING

See ‘Working Together’ page 8

Zippy Duvall
Todd Fornstrom
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Calendar of Calendar of EventsEvents

Visit wyfb.org 
for calendar updates

October
4											 Southwest District Farm Bureau Meeting at 10 a	m	  - Lincoln County Library in Kemmerer
5											 WyFB Merchandise Online Store Closes
7											 Southeast District Farm Bureau Meeting at 10 a	m	—Fairgrounds in Lusk
9											 Northwest District Farm Bureau Meeting at 10 a	m	  –Fairgrounds in Worland
9											 Natrona County Farm & Ranch Bureau Annual Meeting at 5:30 p	m	 – The Hanger in Bar 

Nunn
10 									 WyFB Distinguished Service, Leadership Award and Outstanding Membership Worker 

Award Nominations Deadline
16 									 Wyoming Needs Agriculture Event at University of Wyoming Football Pre-Game—UW 

Indoor Practice Facility in Laramie
27 								 WyFB Annual Meeting Hotel Room Reservation Deadline and Pre-Registration Deadline
29									 Park County Farm Bureau Federation Annual Meeting at 5:30 p	m	 —Eagles in Powell

November 
11 									 Agriculture Tour at 8:30 a	m	 - Wyoming Seed Company in Powell
11-13 				 WyFB Annual Meeting - Cody
12 									 WyFB YF&R Collegiate Discussion Meet

January 2022
21-22 				 WyFB YF&R Farm and Ranch Conference Hosted by South Dakota Farm Bureau and 

Wyoming Farm Bureau Federation  - The Lodge in Deadwood, South Dakota

March 2022
1-2								 WyFB Legislative Meeting  - Cheyenne

AGRICULTURALLYSPEAKING

Working Together to Find Solutions Private property rights are the cornerstone of this nation

See ‘Property rights’ page 10

NOTICE
Annual Policyholders’ Meeting

Mountain West Farm Bureau Mutual Insurance Company

December 2, 2021 – 8:00 a.m.
Farm Bureau Center, 931 Boulder Drive

Laramie, Wyoming 82070
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Nominations for the Wyoming 
Farm Bureau Federation Outstanding 
Membership Awards are due in the 
state office no later than Oct. 10th. This 
award recognizes those hard workers 
in the state for their outstanding dedi-
cation and effort in recruiting Wyo-
ming Farm Bureau Federation mem-
bers. There are three categories:

1) Volunteer

2) Agent
3) County Office Staff
The nomination award form is 

available at wyfb.org by clicking on 
the specific day of Oct. 10 under the 
Calendar of Events. 

The awards will be presented at the 
WyFB Annual Meeting. Contact Dee 
Brewer at 307-721-7719 or dbrewer1@
wyfb.org for more details.

Outstanding Membership Worker Award nominations

Nominations for the Wyoming 
Farm Bureau Federation Distin-
guished Service and Leadership 
Awards are due in the state office 
no later than Oct. 10th. These awards 
recognize those individuals/couples 
who have devoted much time to the 
betterment of agriculture in Wyo-
ming and the Wyoming Farm Bureau 
Federation.

Nominees for the Distinguished 
Service Award must be active in 
Farm Bureau and/or other areas 
that relate directly to agricultural 
interests.

Nominees for the Farm Bureau 
Leadership Award must be an ag-
ricultural operator and active on a 
statewide basis.

Award nominations may be made by 
any county Farm Bureau Federation. 

Only one nomination per award 
may be made by the county. 

Judging for these awards will be 
handled by the Administrative Ad-
visory Committee of the Wyoming 
Farm Bureau Federation Board of 
Directors. 

This committee is not limited to 
considering only nominations from 
participating county Farm Bureau 
Federations but may make an inde-
pendent selection.

The nomination award form is 
available at wyfb.org, by clicking on 
the specific day of October 10th under 
the Calendar of Events. 

The awards will be presented at 
the WyFB Annual Meeting on Nov. 
12th during the evening banquet.  
Contact Dee Brewer at 307-721-7719 or 
dbrewer1@wyfb.org for more details.

WyFB Distinguished Service and Leadership Award nominations

Award nominations due 
no later than Oct. 10

Your AGCO Parts Dealer has the quality OEM parts you need 
when you need them. Everything you need from hardware, 
chains and batteries to tillage, belts and curting parts are 
available from your AGCO Parts Dealer. Along with the help of 
our highly trained service personnel at AGCO Parts to make it 
all come together, so you can rest easy. Stop into your AGCO 
Parts Dealer and get the parts and services you need to “Keep 
you in the Field” This season. Find out more at AGCOParts.com

SARATOGA
SHIVELY HARDWARE

307-326-8880
www.shivelyhardware.com

TORRINGTON
BROWN COMPANY

307-532-2444
www.gobrownco.com

1Just Ask

N E W  R E G U L A R

M E M B E R C H A L L E N G E

Sign up a new regular member(s) between September 1

and October 31, 2021!  One raffle entry per new regular

member signed.*

Email broes@wyfb.org or call 307-721-7723 with the name(s)

of the new regular member(s) you sign.  We will verify the

membership and enter your name in the raffle to be drawn

November 1, 2021.

$250
Grainger  

*Must be a new regular membership and not attached to Farm Bureau Financial Services.
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By Chelsea Baars, WyFB YF&R State Chair

We’ve all heard the saying, “A picture is 
worth a thousand words.” Safe to say that it must 
be true as evidenced by the pieces that grace the 
walls of our homes and workspaces. But have 
you ever stopped to consider the flip side of that 
saying? Is it not true that our words paint pic-
tures in our minds?

Consider some of the most powerful imager-
ies of all time. “The Lord is my shepherd; I shall 
not want. He makes me lie down in green pas-
tures. He leads me beside still waters.” (Psalm 
23:1-2) or “Oh beautiful, for spacious skies for am-
ber waves of grain, for purple mountain majesty, 
above the fruited plain.” (America the Beautiful 
lyrics). I’m willing to bet that even these simplest 
of words have formed depictions in your mind. 
It’s also likely that they are pleasant, and com-
forting images.

Now consider these – “a wolf in sheep’s cloth-
ing” or “a rotten apple”. Your mind has quickly 
shifted away from the former thoughts and has 
been hampered by the reality of our world that 
employs false impressions on a daily basis. Un-
fortunately, we live in a sinful world where the 
“truth is enhanced” daily by the best – storytell-
ers, salesmen, bureaucrats…

The county Farm Bureaus of the Southeast 
District recently hosted an informational event 
about the “30 x 30 Plan”, featuring Margaret By-
field, Executive Director of American Stewards 
of Liberty. For those who don’t know, this plan 
was adopted through a Biden Administration Ex-
ecutive Order (E.O.) on January 27, 2021. Section 
216 of E.O. #14008 spells out that “30 X 30” means 
they plan “to achieve the goal of conserving at 
least 30 percent of our lands and waters by 2030.”  

Pause for a second. Personally, two words 
have always caused me to hesitate – “conserve” 

and “sustainable” – and our government loves 
to use them. In and of themselves, those words 
aren’t bad. But the administrations that use them 
so frequently, do so in such a vague context. Use 
the two words together and you have something 
that means “to save for long periods of time.” In 
the framework of our government, I relate those 
words to the idea of a mother bird who won’t let 
her chick leave the nest. While the mother feels 
good about what she’s done, the choice is crip-
pling to the health, growth, and overall well-be-
ing of her baby. 

Picking up where we were – The “30 X 30 Plan” 
has been readily adopted by a variety of groups, 
especially under the new name the Biden Admin-
istration has given it – “America the Beautiful”. 
Whatever you call it, “30 X 30”/“America the 
Beautiful”, vice versa, please do not be fooled by 
the pictures these words paint. According to data 
from the 2010 Census, the total land and water 
area of Continental 50 United States is 3,796,742 
sq. miles. No doubt it’s a big country. It’s easy 

to think that we could spare 30%. But consider 
this – 30% converted to acres is 728,974,464 acres. 
Millions and millions of acres that will simply be 
“conserved”. The kicker? The government refus-
es to spell out exactly what that means.

From what we learned at the SE District’s 
Informational 30 X 30 Meeting, the bureaucracy 
utilizes a system to lump land-use into 4 dif-
ferent categories. Simplified, these categories 
mean no-use, single-use, multiple-use, any use/
no restrictions. From language used in various 
government documents related to this topic, the 
American Stewards of Liberty have safely as-
sumed that the administration wishes to put all 
of this area under no-use restrictions. This would 
mean no residential, recreation, hunting, fishing, 
grazing, logging, or mining use. “America the 
Beautiful” would just sit and rot. They have also 
assumed that they will acquire this land through 
various government conservation and sustain-
able environmental stewardship programs. Can 
you smell the wolf in sheep’s clothing now?

Consider, for a moment, the “Save the Forest” 
initiative - a direct result of the media circulating 
images of decimated forests in foreign countries. 
In an effort to “save the forest,” the government 
sprang into action issuing a limited number of 
logging permits, and enforcing hefty rules and 
regulations on the practices of the dwindling 
number of logging companies. But what we hope 
were well-intentioned bureaucrats, likely never 
had any premonition of the disastrous results 
that would ensue.

During a summer road trip through the Medi-
cine Bow National Forest, I witnessed the thou-
sands of acres that had been burned during the 
Mullen Fire of 2020. Even now, the areas that were 
rescued from the savage flames still hold thou-
sands upon thousands of dead trees. The permits, 
rules, and regulations that were enforced have 

left many people to deal with unsightly views and 
the looming peril of the extreme fuel load of a dy-
ing forest. To say these lands are “beautiful” and 
better off in their natural state…. is absurd. 

However, if you drive through this very same 
Medicine Bow National Forest, on Highway 230, 
there is a place near Woods-Landing that will 
enrapture you. As a direct result of years of me-
ticulous care and attention, you’ll find something 
that is quite amazing to behold. Against a back-
drop of brittle, dead, and dying trees, are small 
oases, thick with luscious little evergreens – their 
height ranging from mere inches to 6 feet, or 
taller. These colonies of evergreens stand strong 
and resilient, in an obviously frail landscape. I 
couldn’t help but think how breathtaking the 
entire vista would look if people had been able 
to realize that the key to “saving the forest” was 
to let the loggers continue managing the forest 
in way that they have always done. Not only do 
their methods benefit their businesses, they ben-
efit the health of the entire landscape. 

My friends, my point is be discerning. Open 
your eyes, ask questions, and don’t be conned by 
the pictures painted by the words of others. I’m 
reminded of the Bible verse that says, “Be sober-
minded; be watchful. Your adversary the devil 
prowls around like a roaring lion, seeking some-
one to devour.” (1 Peter 5:8) So many of us refer 
to Farm Bureau as a family – especially here in 
Wyoming. And families looks out for the welfare 
of one another. My Farm Bureau family, please 
be mindful of the words around you. In a world 
filled with so much stress, chaos, and hatred, the 
least we can do is use our words to paint pictures 
that are full of life and reflect the truth.

Chelsea Baars is the Niobrara County Farm 
Bureau President and WyFB YF&R State Chair. 
She works on her family’s ranch near Lusk, WY.

Words Paint Pictures .... but don’t be fooled by Cons

will meet Thursday afternoon to discuss reso-
lutions pertaining to their areas and make rec-
ommendations. The committees include: Natu-
ral and Environmental Resources (NER), State 
Government Affairs (SGA), Agriculture Tax 
and General Issues. The committees consist of 
one representative per county (county commit-
tee chairs), the state chair and state vice-chair.

A county president’s meeting will open the 
day on Friday, Nov. 12. The general and busi-
ness sessions of the Wyoming Farm Bureau 
Federation follow that morning. Members will 
hear reports from Wyoming Farm Bureau Fed-
eration’s president and executive vice presi-
dent. Voting delegates will begin discussing 
the resolutions and determining what is in the 
best interest of farmers and ranchers.

There will be two guest speakers from the 
American Farm Bureau Federation (AFBF). 
AFBF Directors of Congressional Relations 

Scott Bennett and Shelby Hagenauer will join 
the meeting and speak on national agriculture 
issues.

After a day of business work, Friday eve-
ning’s banquet is a time to celebrate our farm-
ers and ranchers. The Distinguished Service 
and Farm Bureau Leadership Awards will be 
presented.  Resolutions consideration, elec-
tions, and a WyFB YF&R report conclude the 
meeting on Saturday.

Foundation Fundraiser
Members are again invited this year to do-

nate to the Wyoming Farm Bureau Founda-
tion. Donors will have their names placed in 
a drawing for a Commemorative Centennial 
Henry Golden Boy Rifle donated by the Lara-
mie County Farm Bureau Federation. See 
page 8 for details. The Wyoming Farm Bureau 
Foundation supports educational programs for 
agriculture producers and legal issues which 

impact Wyoming agriculture.
 “Harvest for All” Fundraiser
The WyFB Young Farmer & Rancher 

(YF&R) eighteenth annual “Harvest for All” 
fund drive will take place at annual meeting. 
Monetary donations (we are unable to accept 
food donations) will benefit the Wyoming Food 
Bank of the Rockies, a credentialed Feeding 
America Harvest affiliate serving Wyoming 
communities. Please bring your monetary do-
nations to the registration desk at annual meet-
ing.  Additionally, the WyFB YF&R Committee 
will hold their annual playing card raffle so 
plan to buy your playing card raffle chances 
from any WyFB YF&R Committee member 
during annual meeting.

Hotel Reservations
A room block has been secured at the Holi-

day Inn and Comfort Inn (these sister hotels 
both connect to the meeting venue). To make a 

reservation, call the Holiday Inn at 307.587.5555 
or the Comfort Inn at 307.587.5556. To receive 
the group discount rate of $104/night, reserva-
tions must be made by phone. Refer to “Wyo-
ming Farm Bureau Federation” and group 
code ZLJ to be eligible. The reservation dead-
line is October 27. After that date, reservations 
will be subject to availability.

Registration
Pre-registration forms are requested by 

October 27. Please email Brooke Roes at 
broes@wyfb.org or call 307-721-7723 to reg-
ister for the meeting. You may also contact 
your county Farm Bureau Federation presi-
dent to learn more about attending the state 
annual meeting. 

The meeting agenda will be printed in the 
November issue of Wyoming Agriculture. The 
agenda will also be available as the meeting 
gets closer at www.wyfb.org.  

From page 1Annual Meeting
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It’s your future. Let’s protect it.®
Together we’ll create a plan to protect what matters most to you.
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Insurance Company+*/West Des Moines, IA. Mountain West Farm Bureau Mutual Insurance Company/Laramie, WY. Individual must be a registered representative of FBL Marketing Services, LLC to discuss securities products. Individual must be 
an investment adviser representative with FBL Wealth Management, LLC to discuss advisory services. Individual must be licensed with issuing company to offer insurance products. +Affiliates. *Company provider of Farm Bureau Financial Services. 
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Nick Smith
Agent, Financial Advisor

Buffalo
307-684-1300

Bobby Pickle
Agent, Financial Advisor

Casper
307-234-5515

Jason Bell
Agent, Financial Advisor

Cheyenne
307-632-9008

Pierre Etchemendy
Agent

Douglas
307-358-3606

Becky Pearson
Agent
Gillette

307-682-4454

Ellary Kelly
Agent

Greybull
307-765-4621

Lauren Stelting
Agent

Jackson
307-733-3813

Tamey Peternal
Agent

Kemmerer
307-877-5582

Jake Huhnke
Agent
Lander

307-332-3295

Justin Hegwer
Agent
Lander

307-488-5010

Justin Jeffers
Agent

Laramie
307-742-4847

Clyde Bayne
Agent

Newcastle
307-746-4471

 Also Crop Insurance

Joni Pennock
Agent

Pinedale
307-367-2141

Erin Defries
Agent

Sheridan
307-674-7600

Andrea Robinson
Agent

Sundance
307-283-3582

Grant Curry
Agent

Torrington
307-532-3610

Sally Houx
Agent

Wheatland
307-322-3791
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“OutSTANDING IN 
THEIR FIELD”

News from the 
County Farm Bureau Federations

It’s a tradition that is going on 102 years strong…
that of farmers and ranchers gathering to discuss 
current agriculture issues and develop Farm Bu-
reau Federation policy.  The Farm Bureau Federa-
tion’s grassroots policy development truly begins 
at the grassroots with resolutions discussion at the 
county level.  Attending your county Farm Bureau 
Federation annual meeting is an important part of 
your membership in Farm Bureau. 

A century of grassroots 
policy development

Niobrara County Farm 
Bureau Federation Board 
Member Kevin Baars 
(right) presented the VIP 
award to brothers Ray 
and John Robb during 
the annual meeting Sept. 
20 to thank them for their 
years of Farm Bureau in-
volvement. Kerin Clark 
photo.

Goshen County’s Lee 
Hageman was the 
recipient of the 2020 
Wyoming Farm Bureau 
Federation Outstanding 
Membership Worker-
Volunteer.  The Goshen 
County Farm Bureau 
Federation recognized 
her at their recent an-
nual meeting.  Shown 
here Hageman receives 
her award recognition 
from GCFBF Board 
Member Tami Gre-
enwald.  Kerin Clark 
photo. Platte County Farm Bureau Federation Board 

Member Sandy Dovey and Emma Douglas drew 
names of members to win door prizes at the annual 
meeting in Wheatland.  Kerin Clark photo.

WyFB President and Laramie County Farmer 
Todd Fornstrom providing an issues update at the 
Niobrara County Farm Bureau Federation annual 
meeting. Kerin Clark photo.

Weston County’s Tucker Hamilton shared 
Young Farmer & Rancher (YF&R) opportuni-
ties during the Weston County Farm Bureau 
Federation annual meeting in Newcastle.  
Hamilton serves as the At Large member on 
the WyFB YF&R Committee. Kerin Clark 
photo.

The Uinta County Farm Bureau Federation annual 
meeting featured Harriet Hageman as the keynote 
speaker. Ken Hamilton photo.

The Sweetwater County Farm Bureau Federation 
meeting featured entertainment by Fly Over Town 
as well as prize drawings. Brooke Roes photo.

BINGO!  The Weston County Farm Bureau Feder-
ation annual meeting featured a fun game of Bingo 
throughout the meeting led by Brittany Hamilton.  
Members and potential members were able to have 
a bit of fun while learning some organization his-
tory. Kerin Clark photo.
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A good story 
sticks with you.
So do your  
financial  
decisions.

As you close the books on this year, you know your choices 
are shaping your financial future. Let us help you make the 

best decisions for you and your family.

Contact your agent or advisor to discuss year-end financial 
strategies that could benefit you now and for years to come.

Securities & services offered through FBL Marketing Services, LLC,+ 5400 University Ave., West Des Moines, IA 50266, 877/860-2904, Member SIPC.
 Advisory services offered through FBL Wealth Management, LLC.+ Farm Bureau Life Insurance Company+*/West Des Moines, IA. +Affiliates. *Company provider of Farm Bureau Financial Services. WM030 (9-21)            

Financial Planning   |   Retirement Funding   |   Life Insurance   |   Mutual Funds   |   College Funding
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CENTENNIAL RIFLE RAFFLE
HENRY GOLDEN BOY .22  LR            SERIAL# WYFB2020                   VALUED AT $525

 

Raffle entries:

1 for $20 | 3 for $50 | 7 for $100 | 20 for $250
 

 Need not be present to win.
Entry is tax deductible.
Drawing November 2021 at WyFB Annual Meeting.
Background check must be completed by Federal Firearms Dealer.
Opportunities to purchase tickets:

At county annual meetings from WyFB Staff
At the 2021 WyFB Annual Meeting
Donation check payable to WyFB Foundation and mailed to:
WyFB, ATTN: Dee Brewer, PO Box 1348, Laramie, WY  82073-
1348. Please mail by October 30, 2021.

Proceeds benefit Wyoming Farm Bureau Foundation which works
on educational and legal efforts to keep agriculture strong.

DETAILS:

Rifle donated by the Laramie County Farm Bureau Federation

Wyoming Farm Bureau Federa-
tion members can save up to 75% off 
on office, home and school supplies 
at Office Depot®! Enjoy exclusive 
pricing and discounts on office es-
sentials, toner, paper, cleaning prod-
ucts, breakroom items, furniture and 
more. Save online and in-stores. Visit 
the “Benefits” tab at www.wyfb.org to 
utilize this benefit.

Exclusive Benefits Include:
n Up to 75% off Best Value Prod-

ucts – plus thousands of items dis-
counted below retail

n Ink & Toner Discounts – save on 
the products you need

n Low Copy/Print Pricing – save 
online & in stores

n Cleaning & Breakroom Items – 
400+ products with savings up to 51%

n Promotional Products – last col-
umn pricing

n Next Business-Day Delivery – 
FREE on qualifying orders over $50

New member benefit 
announced with Of-

fice Depot/OfficeMax

ings bottled up. No one should 
feel hopeless or that they have 
to go it alone. Partnering 
with these organizations, we 
reached more people than we 
could have on our own – and 
our communities are better off 
because of it. I have no doubt 
that lives have been saved 
thanks to that partnership.

Another issue that we 
have been working with a di-
verse group of stakeholders 
is around climate policy. A 
few years ago, it became clear 
this was a rising topic in both 
the public and private sec-
tors. Farmers and ranchers 
have made notable strides in 
reducing our environmental 
impact and in caring for our 
soil and water. At the Ameri-
can Farm Bureau, we stepped 

up to engage more fully in the 
conversation. We’re putting a 
spotlight on advances in cli-
mate-smart farming to better 
tell the world our story. And 
together with other agricul-
ture, forestry, food processing 
and environmental groups, 
we formed a historic alliance: 
the Food and Agriculture Cli-
mate Alliance. This coalition 
represents people who may 
not always think alike. Still, 
we focus on areas where we 
agree, without compromising 
our grassroots’ policies, and 
put forward responsible poli-
cy solutions to support farm-
ers and ranchers as we work 
together to achieve sustain-
ability goals. Because of it, the 
focus in Washington is very 
different from a decade or so 

ago, with much talk of respect-
ing farmers and ranchers as 
partners.

A much broader conversa-
tion is underway about ad-
vancing climate-smart farm-
ing. There are groups far 
removed from the farm, like 
the United Nations, that seek 
to set goals for farmers. Unfor-
tunately, the UN has a track 
record of omitting some facts 
and failing to fully rely on sci-
ence, in addition to closing 
its doors to U.S. farmers and 
ranchers. We must have a seat 
at the table if we hope to set 
the record straight and stop 
damaging policies and com-
mitments. Coalitions like U.S. 
Farmers and Ranchers in Ac-
tion are also doing important 
work to ensure agriculture is 

represented and farmers have 
a seat at the table, including 
at tomorrow’s UN Food Sys-
tems Summit. If we want the 
UN to recognize the remark-
able leadership shown by U.S. 
agriculture in advancing sus-
tainability goals, then we darn 
well better have a seat at the 
table.

One thing farmers and 
ranchers know how to do is 
work together. We work to im-
prove our communities and 
push for policies that will help 
us successfully deliver the 
food, fiber and fuel our coun-
try needs.  From our work en-
suring food bank shelves were 
restocked early in the pan-
demic, to packing meals for 
kids to replace school lunch-
es and even sewing masks 

to donate when there was a 
shortage, our commitment to 
giving back continues. Our 
Young Farmers and Ranchers 
Committee is coming up on 20 
years of working together to 
give back through our Har-
vest for All program. In 2020 
alone, YF&R programs across 
the country donated nearly 52 
million pounds of food, spent 
22,570 hours volunteering, and 
donated over $1.4 million to 
their local food banks. Bottom 
line, that spirit of cooperation 
inspires me. Whether it’s im-
proving our communities or 
improving the policies that 
impact us and our communi-
ties, I am proud to take a seat 
at many different tables to 
represent agriculture as we 
work to find solutions.

From page 2Working Together
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300 acres or more relatively level, clean farm or pastureland with a large 
transmission line crossing?
Lease Your Land for Solar Power Production
Extraordinary income to the right property owner(s)
If your property qualifies or your property along with neighbors qualify 
you may potentially receive long term income. (20 – 40-year lease)
$800 - $1200 Per acre Per year with incremental increases

  CALL (828)-817-5400 or (828)-817-9101   CALL (828)-817-5400 or (828)-817-9101 
  Email Us at: InnovativeSolarFarms@gmail.com 

   Visit our website at innovativesolarsystemsllc.com to view recent projects   

  Please Note the Four Essential Requirements Below 

 Do You Have Power Lines Like This 
On Or Adjacent To Your Land? 

• Can Not be Subtranssmision Lines
• Must be Transmission Power Lines 
• Must be 115 Kv to 345 Kv

  Do You or You and Your Neighbor Have 300+ Acres of            

Transmission 
lines crossing or 
within 200 yards 

of property

State or  count y 
maintained 

road bordering 
the proper t y

No timberland 
or clear cuts

300 or more 
acres (must 
be in recent 

cultivation or in 
pasture or clear 

open range)

Clean Farm or Pasture Land? Lease Us Your Land!
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Farm & Ranch Transition

Mediation can help.

Is it time to have a discussion?

CALL THE
Wyoming Agriculture &

Natural Resources Mediation
Program

for more information
888-996-9278

AGRICULTURE.WY.GOV/DIVISIONS/NRP/MEDIATION-PROGRAM
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Ingredients

8 strips bacon , diced 

2 medium onions, quartered

and sliced

¾ cup brown sugar

½ cup vinegar

1 teaspoon salt

1 teaspoon ground mustard

½ teaspoon garlic powder

1 (16 oz) can baked beans,

undrained

1 (16 oz) can kidney beans,

rinsed and drained

1 (15.5 oz) can butter beans,

rinsed and drained

1 can beans, of your choice

     I use great northern or navy

Directions

1. In a skillet cook bacon until crisp. Drain,

reserving 2 tablespoons drippings; set

aside.

2. Saute onions in drippings until tender.

Stir in brown sugar, vinegar, salt, mustard,

and garlic powder. Simmer uncovered for

15 minutes or until onions are golden brown.

3. Combine the beans in a slow cooker.

Add onion mixture and bacon; mix well.

Cover and cook on low 6-7 hours or until

the beans are tender. Serve with slotted

spoon.

HARVEST BAKED BEANS

Note: This recipe is easily doubled for a crowd. 

By Connie Werner 

Cooking With the Modern

Ranch Wife 

uneasiness. An example of this is the 
range from one federal agency applaud-
ing landowners for voluntary conser-
vation and stressing protection of pri-
vate property rights to another federal 
agency pressing for preservation with 
little to no mention of property rights. 
Discussion during an information 
session hosted by the National Oce-
anic and Atmospheric Administration 
(NOAA) added to this uneasiness as it 
became evident from the groups pres-
ent that many of the activist groups are 
pressing for more of a preservation ap-
proach. 

We are concerned that members of 
this Administration are working qui-

etly behind the scenes to ensure the 
outcome will morph into a stronger 
preservationist effort. There has been 
little information and activity from the 
Administration on this proposal since 
the Executive Order was released. 

Private property rights are the cor-
nerstone upon which this nation was 
built. WyFB has reached out to Wyo-
ming’s Congressional Delegation to 
address these concerns. Protecting 
private property rights is the mission 
of the Wyoming Farm Bureau Federa-
tion and is of utmost importance to 
the ability for our state and our nation 
to produce feed for our nation and the 
world.

From page 2Property rights
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EDUCATION • EXPERIENCE • EXPERTISE • COMMITMENT

Better Ask...
Is your agronomist

or agri-sales professional a
Certified Crop Adviser?

Statement of Ownership, Management, and Circulation 
(All Periodicals Publications Except Requester Publications) 

1. Publication Title 2. Publication Number 3. Filing Date

_

4. Issue Frequency 5. Number of Issues Published Annually 6. Annual Subscription Price

7. Complete Mailing Address of Known Office of Publication (Not printer) (Street, city, county, state, and ZIP+4®) Contact Person 

Telephone (Include area code) 

8. Complete Mailing Address of Headquarters or General Business Office of Publisher (Not printer)

9. Full Names and Complete Mailing Addresses of Publisher, Editor, and Managing Editor (Do not leave blank)
Publisher (Name and complete mailing address) 

Editor (Name and complete mailing address) 

Managing Editor (Name and complete mailing address) 

10. Owner (Do not leave blank. If the publication is owned by a corporation, give the name and address of the corporation immediately followed by the
names and addresses of all stockholders owning or holding 1 percent or more of the total amount of stock. If not owned by a corporation, give the
names and addresses of the individual owners. If owned by a partnership or other unincorporated firm, give its name and address as well as those of
each individual owner. If the publication is published by a nonprofit organization, give its name and address.)

Full Name Complete Mailing Address 

11. Known Bondholders, Mortgagees, and Other Security Holders Owning or Holding 1 Percent or More of Total Amount of Bonds, Mortgages, or
Other Securities. If none, check box None

Full Name Complete Mailing Address 

12. Tax Status (For completion by nonprofit organizations authorized to mail at nonprofit rates) (Check one)
The purpose, function, and nonprofit status of this organization and the exempt status for federal income tax purposes:

Has Not Changed During Preceding 12 Months 
Has Changed During Preceding 12 Months (Publisher must submit explanation of change with this statement) 

PS Form 3526, July 2014 [Page 1 of 4 (see instructions page 4)]  PSN: 7530-01-000-9931 PRIVACY NOTICE: See our privacy policy on www.usps.com.

Wyoming Agriculture 1 0 7 1 0 2 7 2 09/23/2021
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Kerin Clark

(307) 532-2002
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Wyoming Farm Bureau Federation, 931 Boulder Drive, Laramie, WY 82070

Kerin Clark, Wyoming Farm Bureau Federation, 931 Boulder Drive, Laramie, WY 82070
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Mailed In-County Paid Subscriptions Stated on PS Form 3541 (Include paid 
distribution above nominal rate, advertiser’s proof copies, and exchange copies)

Mailed Outside-County Paid Subscriptions Stated on PS Form 3541 (Include paid 
distribution above nominal rate, advertiser’s proof copies, and exchange copies)

(1)

(2)

(4) Paid Distribution by Other Classes of Mail Through the USPS 
(e.g., First-Class Mail®)

Paid Distribution Outside the Mails Including Sales Through Dealers and Carriers, 
Street Vendors, Counter Sales, and Other Paid Distribution Outside USPS®(3)
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ALBANY
Emma & Christopher Cowdery, Laramie; 

Patricia Jacobsen, Laramie; April & Matthew 
Leonard, Laramie; Gabriel McDonald, Lara-
mie; Kerri & Michael Skelton, Laramie

BIG HORN
Christopher Breau, Basin; Katherine Bro-

yles, Greybull; Faye & Thomas Farr Greybull; 
Clarence Mayer, Greybull; Kenneth & Riley 
Powell, Lovell; Kenneth Tucker, Greybull; 
Boyd Van Fleet (REG), Greybull; Margaret 
Laycock & David Vukelich, Big Horn

CAMPBELL
Tom Davis/ Hines Ranch LLC(REG), Gil-

lette; Elaine & Nick Jessen, Gillette

CARBON
Celia Weber, Baggs; Yvonne & Sheldon 

Weber (REG), Baggs; North Fork Gulch, LLC, 
Pasadena

CONVERSE
Keith Bowers, Glenrock; Nancy & Randy 

Mayer, Douglas

CROOK
Mary & Dave Colvin, Hulett; Elizabeth & 

Steven Uttecht (REG), Aladdin; Cassie Wat-
son-Wilson & Jed Wilson (REG), Sundance

FREMONT
Enedina Vasco & Joshua Green (REG), Ri-

verton; Roxie & Jay Harrison, Riverton; Jim 
Logan(REG), Shoshoni; Randy & Richard 
Mathey(REG), Lander; Crysta White, Riverton

GOSHEN
Susan & Shawn Dovey(REG), Lingle; De 

Centennial LLC, El Rancho

HOT SPRINGS
Christine & Steven Francis, Thermopolis

JOHNSON
Emily & Walter Farwell, Buffalo; Randy 

Hauck, Laramie; Casey & Aaron Rodriguez, 
Buffalo 

LARAMIE
Kathy & Ricky Adkins, Cheyenne ; Amy & 

Scott Hayes, Cheyenne ; Elizabeth & Mark 
Marston, Cheyenne ; Lauri Million, Chey-
enne ; Kenneth Nelson, Cheyenne

LINCOLN
Lois & Richard Carr (REG), Thayne; Col-

ter Draney (REG), Afton; Joy & Harold Nate 
(REG), Midvale; Denise & Brad Olsen (REG), 
Smoot; Janet & Robert Rode, Kemmerer

NATRONA
Melissa & Richard Carpenter, Casper; Jen-

nifer Cowell, Casper; Amanda & Sawyer Dan-
iels, Casper; Simone Debevec, Casper; Todd 
Durdahl, Casper; Amanda & Patrick Lewallen, 
Casper; Bobbi & Ken Milne, Casper; Tonya 
& Michael Munari, Casper; Twila & Tony Ten-
nant, Casper; Ellen & Richard Verow, Mills

NIOBRARA
Cady & Dax Dockery (REG), Lusk; Daniel 

Thompson/ Thompson Seed Potato (REG), 
Alliance; Billie Tillard, Lance Creek; Tracianne 
& Brian Zerbe (REG), Lusk

PARK
Elaine & Dan Clemmons, Wapiti; Bonnie 

Dallinger, Wapiti; Alexander Mitchell, Cody; 
Dawn & Daniel Odasz, Cody; Shelly & Dustin 

ad	  Discounts: 5% for 4 to 9 insertions, 10% for 
10 or more insertions	  Commercial ads must be 
submitted in writing, and an agreement regarding 
payment must be made between Farm Bureau and 
the advertiser	

DEADLINE:
Ads should be received (via mail or email) by 

the 3rd Thursday of the month in order to appear 
in the next month’s issue	  Advertisers are asked 
to check your ad and report any errors	  Paid ads 
must be mailed, typed or neatly printed, together 
with any payment due, to Wyoming Agriculture, 
Farm Bureau, P	O	 Box 1348, Laramie, WY  
82073	   Free ads must be resubmitted by mail 
or e-mail after running three months	  Ads for 
which there is payment due will run according to 
agreement between Wyoming Farm Bureau and 
the advertiser	  Advance payment is preferred for 
first-time advertisers.  

See ‘New Members’ page 13

NOTICE
Wyoming Classifieds

CLASSIFIED POLICY: 
1) Wyoming Farm Bureau members are entitled 

to free classified advertising in this publication for 
the purpose of selling items they grow or make 
themselves, selling used machinery or household 
items, for posting wanted advertising	  Real estate 
sales not included	  Each member family is entitled 
to two (2) free ads per month, for 3 months, of up 
to 40 words each	  Member ads will be accepted by 
e-mail to kclark@wyfb	org or by mail to WyFB, 
ATTN:  CLASSIFIEDS, P	O	 Box 1348, Laramie, 
WY  82073	  Please include member’s name and 
county	

2) Non-Wyoming Farm Bureau members and 
WyFB members acting as agents or dealers of 
products produced outside the member’s family 
may purchase commercial classified advertising 
at $0	50 per word, at a minimum of $5	00 per 

**Note: (REG) denotes new “Regular” membership

NOTE:
The appearance of any ad in Wyoming 

Agriculture does not constitute an endorsement 
or approval of the product or service offered	  The 
advertiser is liable for content of the advertisement 
and any claims arising therefrom against this 
publication	  The Wyoming Farm Bureau Federation 
reserves the right to refuse any advertising not 
considered in keeping with its publication’s 
standards	

EQUIPMENT LISTED FOR SALE 	  
4020-Diesel-John Deere tractor (Good Unit); 
2420-Swather-12 ft head-Diesel (Good Unit); 10 
ft stock tank-New condition, hardly used; Older 
metal long pickup rack-Slide in type; 2 Powder 
River Squeeze Chutes-Older styles; Small cake 
feeder-pickup bed style-New, was never used; Old 

EQUIPMENT

style rubber tied farm trailer 4 wheels–Good running 
gears-needs new box; All metal flat bed for pickup.  
Call 307-351-3340 or 307-358-5060	

1000 RPM PTO never used but installed on 
a New Holland TS6 140	HP	 Made by Zuidberg 
year 2016	 Have entire kit with instructions	 Will 
fit CHN, TS6, Farmall -A, PY3. installed to run a 
150 HP driven snow blower	 $6000	 OBO	 Call 
307	701	4628

TWO WYOMING LIVESTOCK BRANDS	  
(D – L):   Left hip cows, left thigh horses	  Renewed 
until January 1, 2023	   

Right shoulder cows and sheep, 
right butt horses	  Paid until January 
1, 2031	  Call 307-351-3340 or 307-
358-5060	

New Members

BRANDS
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On September 9, 2020 
Iowa farmer Dan Burck in-
jured his left foot in a grain 
auger. He was rushed to 
University of Iowa Hospi-
tal in Iowa City, Iowa.

His hospital stay lasted 10 
days and included 6 separate 
surgeries. In January 2021 
while recuperating at home 
he read a story about a Min-
nesota woman, Liz Hersh-
berger, who had used a horse 
product called Miracle Heel 
to help heal her severely in-
jured foot.

Dan was hoping to find 
a way to speed up his 
healing process and con-
tacted Steuart Labs about 
the product Miracle Heel. 
Steuart connected him 
with Liz Hershberger who 
recommended that he use 
Miracle Heel.

About 10 days after begin-
ning to apply Miracle Heel 
to his foot, Dan did notice 

an improvement in the 
healing process.

In February, his doctors at 
U of I commented on how 
well his foot was healing.

On April 13, Dan’s foot 
was almost completely 
healed except for a small, 
discolored area on the top 
of his foot. An MRI re-
vealed a small pocket of 
fluid just below the sur-
face. His doctor scheduled 
a surgery appointment for 
May 6 to remove the pock-
et of fluid. At his pre-op 
appointment on May 4, 
the discolored area looked 
normal, and an MRI 
showed that the pocket of 
fluid was gone.

Dan and his wife Kris farm 
800 acres of cropland and 
have 138 beef cows. With 
the help of a prosthetic 
insert in a specially made 
boot, Dan was able to re-
turn to farming in March.

Iowa Farmer uses horse product  
to help heal an injured foot.

Contact:
Steuart Laboratories,

P.O. Box 306,
Mabel, Minn. 55954

ph.877-210-9664
www.steuartlabs.com

PARK (continued)
Ratcliff, Powell; Cathy & Scott Sibley, Pow-
ell; Diane & Terry Smith, Cody; Lauren & Gary 
Stochetti, Cody; Land Company, LLC, Ben-
nett Creek (REG), New Ringgold

PLATTE
Kathleen & Sy Case, Wheatland; Laura Peden, 

Glendo; Susan & David Walker, Torrington

SHERIDAN
Justine & Robert Adney, Dayton; Molly & 

Zachary Autin, Liberty Hill; Carol & Harold 
Chase, Sheridan; Shelby & Austin Cowen, 
Sheridan; Nancy Crowe, Sheridan; Bob Eber-
hart, Sheridan; Susan & Robert Farrell, Sheri-
dan; Kayla & Tyler Hert, Sheridan; Mary Hog-
arty & John Dick, Big Horn; Jessica Kaminsky, 
Sheridan; Kathy Kamp, Sheridan; Pete Kara-
janis, Sheridan; Kathlene & Matthew Ostroski, 
Story; Kenya & Russell Stewart, Sheridan; 
Shellie & Alden Summers, Sheridan; Sarah & 
Joseph Surwald, Sheridan 

SUBLETTE
Rilee Erickson, Big Piney; Kelli & Sean 

Hansen, Pinedale; Shelbi & Shawn Kautzsch 
(REG), Pinedale; Geoff Keogh, Bondurant; 

Ashton & Jennifer Kozeal, Big Piney; James 
Meek, Daniel; Debra & Zachary Noble (REG), 
Cora; Amber & Josh Stout, Pinedale

SWEETWATER
Gail & Scott Johnson (REG), Farson; Kath-

leen & Tyler Thayn, Green River

TETON
Mark Hendrickson, Jackson; Megan & 

John Jenkins, Jackson; Linda & Steven Lage, 
Jackson

UINTA
Brenda & Ben Aimone (REG), Bluffdale; 

Ladale & David Brinton, Lyman; Brenden Ellis, 
Evanston; Chris & William Ellison, Evanston; 
Tara & Brenden Kesteerson, Lyman; Katelynn 
& Tanner Spalding, Evanston; Melanie Taylor, 
Mountain View

WASHAKIE
Bear Karl (REG), Powell; Rene & Jeffery 

Lee, Worland

WESTON
Mary & Frank Johnson, Newcastle; Madi-

son Murphy, Newcastle

New Members
From page 12

These landowners receive no com-
pensation for having these horses on 
their property, and the landowners 
cannot manage the number of horses. 
A draft committee bill is going forward 
that will charge the Bureau of Land 
Management (BLM) the state AUM 
grazing fee for these horses if the num-
bers are below the AML. Should the 
numbers be above the AML, the BLM 
would be charged three times the State 
AUM fee. WyFB supported this bill.

Another topic covered by the Ag 
Committee was reorganizing weed 
and pest. Currently, weed and pest on 
school trust lands is managed by the 
State Land and Investment Board. 
A bill was taken forward which will 
move weed and pest management to 
the Wyoming Department of Agricul-
ture. WyFB supported this bill with 
the hopes those leasing school trust 
lands will receive more assistance in 
weed and pest control, especially high-
ly invasive weeds.

This committee deferred draft legis-
lation to establish a program for indus-
trial bonds for increasing agricultural 
processing of Wyoming agricultural 
products in the state. This legislation 
was deferred to the Committee’s Octo-
ber meeting. WyFB supports this type 
of program because it should improve 
the profitability of Wyoming farmers 

and ranchers.
Predator management issues was 

also a topic of discussion. The proposed 
legislation would allow the Animal 
Damage Management Board to contract 
directly with federal, state, county, and 
other agencies to coordinate predator 
control measures. WyFB supported 
this bill because it should help districts 
improve predator control.

Legislation was also moved forward 
by the Joint Ag Committee which 
would require that livestock water 
permits on a federal grazing allotment 
must have the permittees’ name on the 
water right. This would keep the fed-
eral agencies from being able to take 
away water sources on federal lands. 
Should the permittee change, the water 
right would transfer to the new permit-
tee. WyFB supported this draft bill.

This committee also was updated 
on the proposed changes to the Col-
lege of Agriculture.  Some of the pro-
posed changes include moving Human 
Nutrition, Ag Communications, and 
Agricultural Economics out of the Col-
lege of Agriculture. WyFB expressed 
our concerns with these moves. Not 
only would the College lose expertise, 
but Extension would likely diminish 
or disappear. Wyoming residents rely 
on Extension for up-to-date knowledge 
transfers and to provide other support 

for agriculture.
In other legislative interim work, the 

Corporations Committee is assigned 
with the task of redistricting. This is 
done every ten years, after the census 
information is developed and received 
by the State. Each legislative district 
must be plus or minus five percent of 
the average population of all districts. 
It is likely each legislative district will 
have at least some changes with some 
districts changing a great deal. The fol-
lowing link shows the mapping for this 
round of redistricting: https://redis-
tricting.wyoleg.gov/Default.aspx. 

The Corporations Committee is 
also looking at changing how we vote 
in Wyoming with three options being 
discussed. One option not likely to ad-
vance is an open primary, where all 
the candidates are on the same ballot, 
with no party affiliation. 

Another voting option being dis-
cussed is ranked choice. The ballot 
would be based on political parties, but 
instead of voting for only one person, 
the voter would rank all of the choices. 

If no one person receives a majority 
vote, the lowest ranked person falls 
out, and the ballots are recounted. The 
low person drops out until one person 
receives a majority of the votes.

The third option is the only voting 
bill which WyFB will support and is 
a run-off election. Should no one per-
son receive a majority of the votes, the 
top two candidates would advance to 
a run-off election. This would require 
quite a few changes in how Wyoming 
elections are run. The primary would 
be in May, the runoff in July, and the 
general election in November. A run-
off would increase the cost of the elec-
tions roughly $1.2 million. 

The Revenue Committee will again 
be looking at ways to increase tax and 
fee income to the State. The same in-
creases will be on the table, includ-
ing eliminating sales tax exemptions, 
placing sales taxes on services, in-
come taxes, gross receipts taxes, etc. 
WyFB policy is quite clear, we do not 
support losing exemptions or increas-
ing taxes.

From page 1Legislative bills
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Livestock producers have 
several options available to 
manage price risk such as in-
surance policies, futures and 
options contracts, and forward 
pricing. Using an insurance 
product such as Livestock Risk 
Protection (LRP) is one way to 
manage price risk for a given 
production cycle. This policy 
could also be part of a long term 
risk strategy. 

Any major risk management 
decision should be carefully 
examined through a long term 
lens. However, the question 
then becomes how to effectively 
analyze the long term implica-
tions of a decision or strategy. 
Typically, we would evaluate 
alternatives using a partial bud-
get approach, but that method 
does not normally account for 
the time-aspect of uncertainty 
like changing prices or the time 
value of money. 

The professionals at Right-
Risk.org developed the Multi-
Temporal Risk Analyzer 
(MTRA) tool to address these 
long term questions. MTRA 
combines spreadsheet-based 
partial budgeting with addi-
tional capacity to evaluate vari-
ability over time. In the follow-
ing example, we examine how 
a producer could evaluate the 
possibilities of using LRP as a 
long term strategy. 

Livestock Risk Protection 
Insurance Overview

LRP is an insurance policy 
designed to help manage live-
stock market price risk. Cov-
erage is available in Wyoming 
for feeder and fed cattle, swine, 
and lamb. The producer selects 
a production period and corre-
sponding coverage levels to pur-
chase a policy. 

Consider example Goshen 
County producer, Bill Bates*, 
who is looking to protect against 
price declines on 100 head of 650 
pound steer calves. Bill typi-
cally markets in October, so he 
selects a 21-week contract at 96 
percent coverage, with a pre-
mium of $3.16/cwt ($2,054 to-
tal). The contract price is listed 

at $159, resulting in a coverage 
price of $153/cwt ($99,450). 
The MTRA Tool from Right-

Risk.org
The Multi-Temporal Risk 

Analyzer is a budgeting tool de-
signed to provide users a way 
to examine the long term vari-
ability of a proposed business 
change or strategy. Results in-
clude probability analysis for 
the expected outcomes and also 
includes the time value of mon-
ey.

MTRA offers entry blanks to 
outline any projected inflows 
(added returns and reduced 
costs) and projected outflows (re-
duced returns and added costs) 
associated with the change. One 
of the unique feature of tool is 
the ability to turn on/off each 
projected change over a possi-
ble twenty year period (shorter 
time periods are also possible). 
This allows the user an oppor-
tunity to describe the long term 
expectations for the project and 
associated decisions. 

The basic variables needed to 
estimate net returns over time 
for Bill’s example LRP strategy 
include: the cash sale price, the 
potential indemnity payment, 
and the projected cost of the 
LRP premium. Under Added 
Returns we enter steer calf 
sales (coverage price x total 
steer weight = $99,450). In ad-
dition, we expect sales to vary 
between $91,450 to $107,450 and 
enter these as the expected low 
and high. 

The expected LRP indem-
nity payment is $2,054 (roughly 
equal to the LRP premium), 
with a potential low of zero and 
high of $10,000. Under Added 
Costs we enter the LRP premi-
um $2,054 and keep it constant 
by also entering this value for 
the expected low and high. We 
also select all 20 years for each 
variable by clicking All, rather 
than checking the box for each 
individual year.

Consider a long term approach to managing risk

See ‘Managing risk’ page 15

Table 2 MTRA Output Table - Cash-basis Analysis, Bates LRP Strategy

Figure 1 MTRA Investment Net Return, Cash-basis and Present value-
basis Distribution, Bates LRP Strategy
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From page 14Managing risk
Risk Analytics

MTRA is designed to evaluate risk 
scenarios for single or multi-year pe-
riods by using a set of random draws 
to simulate the possible actual cost and 
returns to account for uncertainty. Re-
sults include annual and cumulative 
net returns on a cash and net-present 
value basis via the output screen after 
clicking RUN. 

One example draw for Bill’s LRP 
strategy yields an average cash-basis 
net return over 20 years of $100,951, 
with a low of $93,857 and a high of 
$105,500. This particular draw results 
in a majority of years (14 out of 20) with 
a positive net LRP indemnity payment. 
Other patterns are also possible if more 
draws are considered (press RUN). 

Probability analysis is one of the key 
features of MTRA, allowing users to see 
both the range of possible net returns, 
as well as the associated probabilities 
from the data entered. MTRA generates 
numerous charts (eight in total) report-
ing various aspects of the simulation 

runs. One of those charts compares the 
investment net returns for cash-only 
with present value analysis incorpo-
rating a positive time value of money. 
Multi-draw results are also available 
that describe expected returns if the 
project were repeated 1,000 times.

One of the main reasons to consider 
this type of analysis is to better under-
stand what the chances (probabilities) 
are for the strategy of buying LRP cov-
erage to improve net returns over time 
compared to straight cash sales. For 
our example, we assume a 5 percent 
interest rate when estimating the time 
value of money and view the multi-
draw Investment Net Return analysis 
to evaluate repeating Bill’s 20-year LRP 
strategy 1,000 times (Figure 1).

The golden-colored line in Figure 1 
shows the expected values and associ-
ated probabilities for Bill’s proposed 
LRP strategy in a single curve, sum-
ming across the entire 20-year project. 
From this we can see that if we repeat-
ed the 20-year LRP strategy 1,000 times, 

we would expect the annual return to 
be about $65,720/year ($1,314,398/20) 
on average (around 50 percent of the 
time). Furthermore, we would expect 
returns would not fall below $58,489/
year ($1,169,777/20) or result in returns 
greater than $75,496 ($1,509,918/20).

The reader will no doubt note that 
the purple-colored curve results in 
higher values (to the right) in all cas-
es as it depicts the cash-basis analysis 
assuming the time value of money is 
equal to $0, and would be an unusual 
situation. In addition, for this example 
as with many risk management strate-
gies, it is important to remember that 
purchasing insurance is intended to 
mitigate risk not guarantee a payout. 

From this analysis, Bill better un-
derstands that using LPR as a price 
risk management strategy would 
likely increase his annual return by 
around $11,500/year and would make 
that annual income much more con-
sistent under the assumptions we’ve 
outlined here.

For More Information 
Visit RightRisk.org to learn more 

about the MTRA tool. The MTRA page 
offers other examples, as well as a de-
tailed user guide. MTRA is just one of 
the many risk analytics tools available 
from RightRisk.org: covering machin-
ery costs, budgeting, and many others. 

The Bates operation is a case study 
example created to demonstrate Righ-
tRisk tools and their application. No 
identification with actual persons (liv-
ing or deceased), places, or agricultur-
al operation is intended nor should be 
inferred.

John Hewlett is a farm and ranch 
management specialist in the Depart-
ment of Agricultural and Applied Eco-
nomics in the University of Wyoming 
College of Agriculture and Natural 
Resources. Hewlett may be reached at 
(307) 766-2166 or hewlett@uwyo.edu and 
James Sedman is a consultant to the 
department.

Table 1 MTRA Input Table, Bates LRP Strategy
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online store 

Orders close October 5, 2021

Find link at wyfb.org
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Here’s your chance to order Wyoming 
Farm Bureau Federation branded apparel 
and caps! Go to www.wyfb.org and click 
on the online store link found on the home 
page and on the specific calendar date of 
October 5.

There’s a wide variety of items and 
colors from which to choose for both 
men and women so be sure to scroll 

through and check out all the options!  
We are also offering the limited edition 
“Centennial Proud Member” sign while 
supplies last.  This metal sign is on sale 
for just $15.

Please note merchandise will not 
be ready for shipping until the end of 
October as all orders are made once the 
store closes October 5.

WyFB merchandise online 
store open through Oct. 5

Visit us at:

www.wyfb.org

 

follow us on:

Agriculture...

Keeping

Wyoming

Strong


