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By Brett Moline

The interim topics for the 
2025 Wyoming legislative 
session have been set by 

the legislature.  Throughout the 
interim, committees will be work-
ing on issues important to the 
people of Wyoming.  All commit-
tees will also receive reports from 
state agencies relevant to the 
work of the particular committee.

The following topics assigned 
to various committees are among 
some of the many issues on which 
the Wyoming Farm Bureau Fed-
eration (WyFB) will be engaged.  
The stance taken will depend on 
member policy. The listed topics 
are issues WyFB will for certain 
weigh in on. All committees will 
be monitored to determine if 
WyFB needs to take action.

Judiciary 
The Judiciary Committee will 

examine the issue of foreign 
ownership of resources in Wyo-

ming.  The Agriculture Committee 
brought this issue forward howev-
er the issue was assigned to this 
committee.  Issues of national se-
curity will be examined for risks to 
Wyoming and the U.S.

Revenue
The Revenue Committee will 

again work on property tax issues.  
Issues associated with property 
tax are tax relief, tax on personal 
property used for business, and 
reviewing how land qualifies for 
agricultural use.  

This committee will also ex-
plore options to replace reduc-
tions in property tax, including 
raising sales and use taxes.

Agriculture
The Agriculture Committee 

will work on eminent domain 
issues regarding wind and solar 
energy collector lines.  

This committee will also work 
on the issue of temporary change 

in use of water rights.  Additional 
topics assigned to this committee 
are the issue of right to repair 
farm equipment and natural as-
set companies.

Corporations
The Corporations Committee 

will again work on telecommuni-
cations issues, including carrier 
of last resort and the Universal 
Service Fund.

Minerals
The Minerals Committee will 

work on issues associated with 
produced water and hydrogen 
production.

Select Water
This committee will work on 

issues dealing with the Colorado 
River Compact and groundwater 
appropriation and management.

Visit wyfb.org and click on the 
“Advocacy/Legislative” tab for a 
link to the interim topics list.  n

Legislative interim topics 
set for 2025 session

By Kelly Carpenter

The Corporate Transparency Act that 
was passed as a part of the National 
Defense Authorization Act (NDAA) 

2021 will be implemented over 2024.  
Kristine Tidgren, Director of the Center 
for Agricultural Law and Taxation at Iowa 
State University, was on a recent National 
Agricultural Law Center webinar.

The webinar went through key aspects 
of the law including Beneficial Ownership 
Information (BOI) Reporting and the im-
portant details of who must file, what type 
of companies have to file, and how they 
file this information with the Department 
of the Treasury Financial Crimes Enforce-
ment Network (FinCEN). 

The presentation largely focused on 
the BOI reporting requirements.  As re-
ported by Tidgren, the history surround-
ing the BOI reporting stems from many in 
Congress trying for years to pass legisla-
tion to address the problems of shell cor-
porations contributing to financial crimes.  

It was vetoed by President Trump in 2020 
but passed via Congressional override and 
was enacted on January 1, 2021.

The law builds on state business regis-
tration but on a federal level.  It will require 
more than 32 million businesses to begin 
filing new reports to disclose their benefi-
cial owners to FinCEN. This sub-agency of 
the Department of Treasury will maintain 
a national registry of beneficial owners of 
entities that aren’t subject to current dis-
closure regulations in the same way large 
corporations are currently subject to.  

The webinar explained further that 
companies created prior to January 1, 2024, 
have until January 1, 2025 to file their initial 
reports.  While companies created in 2024 
have 90 days after creation to file their initial 
reports.  With all the law attempts to accom-
plish, there have already been challenges to 
the constitutionality of the law in the courts 
by certain entities representing businesses.

Tidgren outlined who is subject to this 
reporting law by describing the types of 

entities that are typically filed with secre-
taries of state offices.  This encompasses 
domestic and foreign reporting compa-
nies, such as Limited Partnerships, Sole 
Proprietorship, S Corporation, C Corpora-
tion, Limited Liability Corporations, or re-
ally any business created by a filing with 
a secretary of state office or Indian tribe.  
Some exemptions include, non-profit orga-
nizations, public utilities, banks, govern-
ment authorities, venture capital funds, 
insurance companies, among others.  

Further, beneficial owners that will be 
reported by these companies are individ-
uals who exercise “substantial control” 
over the company or “own or control 25% 
or more of the reporting company.”  This 
can be described as C-suite employees, of-
ficers and other persons that aid in mak-
ing substantial decisions for the reporting 
company.  Tidgren further examined di-
rect or indirect control scenarios as well.  

The CTA also outlines that a reporting 
company must disclose the legal name 

and any trade name or DBA of the com-
pany.  The complete address of the prin-
ciple place of business, the state in which 
the entity was formed, and its Taxpayer 
Identification Number (TIN).  Each bene-
ficial owner will need to disclose full le-
gal name, birth date, drivers license, and 
complete address.  Upon completing this, 
FinCEN will provide a FinCEN identifying 
number for the beneficial owner to use 
to provide company reports and updates.  
Tidgren closed the presentation by going 
through the reporting page by page on the 
FinCEN website so viewers can see what to 
expect when they may begin the reporting 
process.  In closing, the webinar exam-
ined the multiple aspects and nuances of 
the law, but recommended that potential 
beneficial owners contact their attorneys 
before delving into the complex process.

A link to the National Agricultural Law 
Center webinar recording and presenta-
tion slides is available at wyfb.org at the 
news tab.  n
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Innovation has long been a driving force 
behind progress in agriculture. From 
iron plows to driverless tractors and 

from pocket notebooks to instant Artificial 
Intelligence systems, new ideas and innova-
tive businesses have continually pushed the 
boundaries of what’s possible in farming.

That is why at Farm Bureau, we value 
innovation as it helps spur agriculture on 
to new frontiers. More than a decade ago, 
we launched our Ag Innovation Challenge, 
a competition to help showcase innova-
tive businesses that address challenges 
facing America’s farmers, ranchers and 
rural communities. For 2025, I’m pleased 
to announce that we’re doubling the prize 
to double the impact. Our winner will take 
home $100,000. Yes, I thought that might 
get your attention. The competition is offi-
cially open so I encourage ag entrepreneurs 
to apply.

We’re proud of our past winners and 
their work to advance agriculture. For in-
stance, our 2024 winner, Barn Owl Pre-
cision, is supporting small and midsize 
farms with its autonomous robot that 
assists in planting, soil sampling, weed 
control and spraying. We also saw how our 
runner-up, Udder Ways, developed a new 
autonomous system that improves sanita-
tion and enhances milk flow as dairy cattle 

are milked. Two shining examples of entre-
preneurs dedicated to supporting farmers 
in their mission of providing the food, fuel 
and fiber we all rely on.

The Ag Innovation Challenge is now 
in its 11th year, thanks to our partnership 
with Farm Credit and our sponsors Bayer 
Crop Science, John Deere, Farm Bureau 
Bank, Farm Bureau Financial Services 
and T-Mobile. Together, we have invested 
over $1.5 million in agricultural business-
es. This kind of investment not only helps 
entrepreneurs in the early financial stages 
of business but also supports innovations 
that can solve the challenges we’re facing 
both today and tomorrow.

The Ag Innovation Challenge is more 
than a competition, though: it’s a platform 
for growth and collaboration. Many of our 
previous winners have reflected on how 
the relationships they built during the pro-
cess have been just as valuable as the prize 
money.

Additionally, Challenge finalists gain 
invaluable exposure and networking op-
portunities as they showcase their in-
novations at the American Farm Bureau 
Convention Trade Show. As an entrepre-
neur, how great would it be to connect di-
rectly with farmers and ranchers and even 
demonstrate how your solution can address 

real-world challenges? That is why we pur-
posely set up the final round of the com-
petition at the Cultivation Center Stage on 
our trade show floor. We put these finalists 
front-and-center to pitch their businesses 
to our panel of judges—and to thousands of 
potential customers, our farmer and ranch-
er members.

As we look ahead to the 2025 Ag Inno-
vation Challenge, I encourage you to check 
out  fb.org/challenge  to learn more about 
this competition, see some of our wonder-
ful past winners, and share the informa-
tion about the contest with an entrepre-
neur you may know.

We encourage all entrepreneurs with 
innovative agricultural solutions to seize 
this opportunity to be a part of something 
truly transformative for their business. 
Whether it’s new technologies, strategies 
to reduce operating costs or even new ap-
proaches to support our rural communi-
ties, your ideas have the power to drive 
agriculture forward.

Again, applications for the 2025 Ag 
Innovation Challenge are now open, so 
don’t wait to apply! I am already excited 
to see the next group of finalists who rise 
to the top and their innovations that will 
undoubtedly help shape the future of agri-
culture.   n

Raising the Stakes 
in Ag Innovation

Zippy Duvall
American Farm Bureau Federation President
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May 
8-9 Select Water Legislative 
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8-10 Joint Minerals Legislative Interim 

Committee Meeting-Laramie
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Federation Spring Fling at 5:30 
p.m.—Moose Lodge in Douglas
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Contributions Application 
Deadline
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31 WyFB Membership Committee 
Meeting-Hilton Garden Inn in 
Casper

June
3-4 Joint Transportation Legislative 

Interim Committee Meeting-
Rock Springs

5 Select Federal Natural Resource 
Management Legislative 
Committee-Rock Springs

10-11 Joint Agriculture Legislative 
Interim Committee Meeting-
Rock Springs

20-21 Joint Labor Legislative Interim 
Committee Meeting-Pinedale

July
9-10 Joint Travel Legislative Interim 

Committee Meeting-Casper
17-18 Joint Revenue Legislative Interim 

Committee Meeting-Sheridan
30-31 Joint Minerals Legislative Interim 

Committee Meeting-Casper
November 
7-9 WyFB 105th Annual Meeting-

Ramkota Hotel in Casper

Visit wyfb.org  
for event updates

April 16, 2024

The American Farm Bureau Feder-
ation on April 16 urged USDA to re-
verse its decision to cancel livestock 

and crop surveys that are crucial to the 
success of America’s farmers and ranchers. 
The National Agricultural Statistics Ser-
vice (NASS) recently announced it would 
no longer provide a July cattle inventory 
survey, as well as county-level estimates 
for crops and livestock and the objective 
yield survey for cotton.

AFBF President Zippy Duvall sent a letter 
to USDA to emphasize the importance of the 
surveys, particularly the July cattle report. 
“NASS’ two reports regarding the total U.S. 
cattle inventory, published on Jan. 31 and in 
late July, give farmers, ranchers, researchers 

and other data users a full picture of supplies 
in the U.S. cattle sector at the beginning and 
in the middle of each year. This allows for a 
fair assessment of the cattle market for the 
next six months. Eliminating the mid-year 
report puts the market in the dark for the sec-
ond half of the year, removes market trans-
parency and increases market volatility. Data 
will only be available to those who can afford 
to collect it, further threatening competition 
in the packing sector.”

Farmers are price takers not price mak-
ers and have no control over the markets in 
which their livestock is sold. Market trans-
parency is essential where four companies 
control 85% of the cattle market.

The loss of the Objective Yield Survey 
for cotton may also increase the level of un-

certainty throughout the summer and early 
fall for cotton markets, and the elimination 
of county yield estimates will undercut the 
research upon which risk management pro-
grams, including crop insurance, are based.

“Eliminating county-level yield and 
production data for crops and livestock 
will also severely impact research from our 
land-grant institutions and only place the 
U.S. farther behind its trade competitors,” 
President Duvall wrote. “Recent research by 
USDA’s Economic Research Service showed 
that the U.S. trails its global competitors in 
public agricultural research.”

Farm Bureau is disappointed in NASS’ 
decision to discontinue these critical re-
porting tools and urges the department to 
reconsider its decision.  n

AFBF to USDA: Restore NASS Surveys

April 19, 2024

American Farm Bureau Federation 
President Zippy Duvall comment-
ed April 19 on the Environmental 

Protection Agency’s (EPA) final rule to 
designate perfluorooctnoic acid (PFOA) 
and perfluorooctanesulfonic acid (PFOS), 
the two most common per- and polyfluo-
ralkyl substances (PFAS), as hazardous 
materials under the Comprehensive Envi-
ronmental Response, Compensation, and 
Liability Act (CERCLA).

“America’s farmers and ranchers share 
the goal of protecting the nation’s water 
supplies and they believe those responsible 
for PFAS contamination should be held ac-
countable. Unfortunately, farmers could be 
unfairly targeted even though they do not 
create or use any PFAS in their operations, 
but may have passively received the chem-
icals. We acknowledge that EPA is saying 
it does not want farmers and ranchers to 
be penalized for a situation they did not 
create, but without those assurances being 

expressly written into the rule, future en-
forcement is uncertain,” Duvall wrote.

“This is a problem facing all of us. Our 
members, like all families in America, are 
completely unaware of the PFAS levels on 
their property until it’s too late because 
these chemicals are coming from outside 
sources. As mitigation efforts move for-
ward, it’s important that farmers are not 
held responsible for the presence of PFAS 
chemicals, which they did not produce or 
intentionally use,” Duvall concluded.  n

‘Forever chemical’ rule creates uncertainty for farmers
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FEATURED BENEFIT: Grainger

The Wyoming Farm Bureau Federation believes constitutional government, 
the competitive enterprise system, property rights and individual freedom are 
necessary components for a strong agriculture, a strong Wyoming and a strong 
America. We are a centennial grassroots organization that cares about your 
future. Whether you are a farmer, rancher or a consumer of food…membership 
is a good investment to secure stability of agriculture here in Wyoming. As a 
member, WyFB provides you with exclusive benefits as a way to say thank you. 
These benefits may pay your annual membership fee many times over. 

Current members may access member benefits at www.wyfb.org and click on the “Membership/Benefits” tab. You may also utilize 
the Farm Bureau Member Benefits app on your phone to access your benefits. Questions: email broes@wyfb.org or call 307-721-7723.

Member-
CENTS

Visit wyfb.org and click on the “Membership/Benefits” tab for a complete listing of value-added benefits.

National news updates

Purina® Omolene® Feeds, now with Outlast® 
Supplement. The textured feed you’re used 
to has changed for the better. Keep your horse 
performing with confidence with the same 
nutritious fuel sources, now with Outlast® 
Supplement for gastric support and proper 
pH. Talk to your local Purina retailer, or visit 
purinamills.com/omolene
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CASPER
NOLAND FEED
307-237-8926

www.nolandfeed.com

WHEATLAND
WHEATLAND COUNTRY STORE

307-322-3922

KAWASAKI CARES: Read Owner’s Manual and all on-product warnings. Always wear protective gear appropriate for the use of this vehicle. Never 
operate under the influence of drugs or alcohol. Protect the environment. The Kawasaki MULE™ side x side is an off- highway vehicle only, and is 
not designed, equipped or manufactured for use on public streets, roads or highways. Obey the laws and regulations that control the use of your 
vehicle. © 2022 Kawasaki Motors Corp., U.S.A.

Scan with camera
to view videos,

key features
and more.
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registered trademarks of Warn Industries, Inc. Assembled in
the U.S.A. badge does not apply to MULE PRO-MX™ models.

MULE PROFXT™ RANCH EDITION PLATINUM

Built strong and built to last,
for the jobsite or the trail,
MULE™ side x sides get it
all done with condence.
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LARAMIE
FRONTIER CYCLES

307-742-2606
www.frontiercyclesinc.com

By Kelly Carpenter

Highly Pathogenic Avian 
Influenza Detected in  
Dairy Cattle

In late March, Highly Pathogenic 
Avian Influenza (HPAI) was detected 
in dairy cattle in the southern 
United States. Information provided 
by the United States Department of 
Agriculture (USDA) indicates HPAI 
was transmitted to the cattle from 
wild birds. The animals experience 
lethargy and marked decrease 

in milk output. Otherwise, with 
supportive care the cows recover 
and return to relatively normal 
within two weeks. In addition, 
pasteurization of the milk appears 
to kill the virus continuing a safe, 
domestic milk supply. The United 
States Department of Agriculture 
(USDA) and the Food and Drug 
Administration (FDA) are monitoring 
the situation, but assure the public 
this is a low risk situation. At the 
present time, there have been no 
detections of HPAI in beef cattle.  n

It takes a lot to 
keep your farm 

or ranch running, 
and Grainger 

has all your tool 
and equipment 

needs!

H a p p y  6 0 t h  A n n i v e r s a r y  

G a r i e  &  K a r e n  H e n r y !
P l e a s e  h e l p  u s  c e l e b r a t e  G a r i e  &  K a r e n

H e n r y  a t  t h e i r  6 0 t h  A n n i v e r s a r y  
O p e n  H o u s e .  

 S a t u r d a y  M a y  2 5 ,  2 0 2 4
6 - 8  p . m.  

A me r i c a n  L e g i o n  Ha l l  
1 0 0  C o u n t y  R o a d  2 2 4  

F o r t  B r i d g e r ,  Wy o mi n g  

 P l e a s e  j o i n  o u r  f a m i l y  f o r  c a k e ,  v i s i t i n g
a n d  s h a r i n g  s t o r i e s  a b o u t  G a r i e  &  K a r e n .  

I f  y o u  a r e  u n a b l e  t o  a t t e n d  a n d  w o u l d
l i k e  t o  s e n d  a  c a r d  t h e i r  a d d r e s s  i s
P . O .  B o x  7 0 ,  R o b e r t s o n ,  W Y  8 2 9 4 4 .
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KubotaUSA.com

HAY TOOLS LINEUP

0 APR UP TO 48MOS

%

PLUS

2,500$ *
LOYALTY CASH

REWARD

*© Kubota Tractor Corporation, 2024. $0 Down, 0% A.P.R. �nancing for up to 48 months on purchases of new Kubota BV and DMC series equipment from
participating dealers' in-stock inventory is available to quali�ed purchasers through Kubota Credit Corporation, U.S.A.; subject to credit approval. Some exceptions
apply. Example: 48 monthly payments of $20.83 per $1,000 �nanced. *$2500 Loyalty cash reward on each new BV purchased is available to retail customers who
have purchased new Kubota serialized based units from 2014 or newer. Loyalty discount excludes National Accounts and cannot be combined with Competitive or
High Pro�le discounts. Some exceptions apply. Offer expires 06/30/24. Terms subject to change. Your Kubota Limited warranty gives you speci�c legal rights. You
may have other rights which vary from state to state. Kubota Tractor Corporation does not authorize any person to create for KTC any obligation or liability other than
that stated in the limited warranty. This material is for descriptive purposes only. Kubota disclaims all representations and warranties, express or implied, or any
liability from the use of this material. For complete warranty, disclaimer, safety and product and incentive offer information, consult your local Kubota dealer and the
Owner’s Warranty Information Guide for the Kubota limited warranty on all products. Visit KubotaUSA.com/disclaimers for more information.
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POWELL
HEART MOUNTAIN EQUIPMENT

307-754-5169
www.heartmountainequipment.com

SHERIDAN
HEARTLAND KUBOTA LLC

307-672-8011
www.heartlandkubota.com

By Seth Allen, 
WyFB YF&R Committee Member

Another year of the WyFB Young 
Farmer Rancher Ag Book for Kids 
draws near. A great program that 

brings agriculture into the classroom 
across the state. This is a special program 
for Wyoming. Starting with the procla-
mation by the governor for Ag Literacy 
Week to the Young Farmer and Rancher 
Ag Books for Kids. Growing up in Arizo-
na, I saw limited Ag Literacy and atten-
tion to agriculture within the schools. 
Certainly, not all of Arizona is this way, 
but Agriculture should be represented 
within every school to clarify a basic 
understanding of where and how food, 
fibers, and fuel are created. I have been 
fortunate to have some influences in my 
life to understand the necessity of Agri-
culture. The hope for a promising future 
starts with education. 

This year I participated in the reading 
of “Seed, Soil, Sun” at the Lusk Elemen-
tary Middle School for Ag Books for Kids. 
This book by Cris Peterson highlights 
how nature creates food through the cycle 
of growth and harvest. I am amazed by 
the perspectives of kids and how differ-
ent age groups have understood aspects 
of agriculture. For instance, kindergart-
ners may not know the term agriculture 
but know it by farming or ranching.  

Niobrara County Rancher Seth Allen sharing agriculture in Niobrara County schools 
through the WyFB YF&R “Ag Books for Kids” program.

Volunteering through ‘Ag Books’ gives 
opportunity to grow agriculture knowledge

County also took part in the activity for 
the book of planting a seed and watching 
it germinate. A simple yet great way to 
bring the book and its concepts full cir-
cle. Reading the book and following it up 
with discussion and an activity brought 
about a deeper retention of the informa-
tion presented. I am hopeful that we clar-
ified and brought about new questions 
about Agriculture for the kids. The gen-
eral feeling of the kids was Agriculture is 
important. 

Getting to volunteer in general is a 
neat way to get involved within your local 
community. Getting to volunteer through 
your local county Farm Bureau to read 
and talk about agriculture to me is far 
better than some other service projects.  

The best way to change the disconnect 
between farmers and ranchers and con-
sumers is through education. Children 
are indeed the future and they must be 
presented with a basic understanding 
of agriculture. The Ag Books for Kids 
program is a great way for you and your 
local county Farm Bureau to make an 
impression on the young minds of future 
producers and consumers. I have great-
ly enjoyed volunteering in the classroom 
and hope to do it again in the future.  n 

About the author: Seth Allen represents 
the Southeast District on the Wyoming 
Farm Bureau Federation Young Farmer & 
Rancher Committee. He works with his aunt 
in Niobrara County on her cattle ranch.

Seth Allen

It was neat to see the progression of 
growth and knowledge of agriculture by 
the kids through the different grades. I 
believe we were able to help grow their 
understanding of agriculture through 
the Ag Books for Kids program. Niobrara 
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By Daniel Munch, 
American Farm Bureau Federation Economist

On April 11, the Environmental Protection Agency published the 
latest edition of the Inventory of U.S. Greenhouse Gas Emissions 
and Sinks: 1990-2022. The report has been published annually 

since 1990 and provides an annual estimate of all man-made green-
house gas emission sources in the U.S. as well as estimates of the 
amount of carbon trapped in forest and vegetation soil. This report is 
submitted to the United Nations as part of the United Nations Frame-
work Convention on Climate Change reporting guidelines on annual 
inventories, which is part of a global standardized process for reporting 
greenhouse gas emissions. Previous Market Intel articles have reviewed 
the emissions for 2017 (Agriculture and Greenhouse Gas Emissions), 
2018 (Agriculture’s Greenhouse Gas Emissions and Sinks), 2019 (Pre-
viewing 2019 Agricultural Emissions), 2020 (2020 EPA Emissions In-
ventory Demonstrates Agriculture’s Advancements in Sustainability) 
and 2021 (2021 EPA Emissions Inventory Demonstrates Agriculture’s 
Continuing Advancements in Sustainability), as well as trends in car-
bon sequestration (Reviewing U.S. Carbon Sequestration).

U.S. agriculture represents just under 10% of total U.S. emissions 
when compared to other economic sectors. Overall U.S. greenhouse 
gas emissions increased from 2021 to 2022 by 1.3%, though agricul-
tural emissions dropped 1.8% - the largest decrease of any economic 
sector. The aggregate nationwide emissions increase in 2022 was 
likely a result of the continued return of economic activity after the 
COVID-19 pandemic; with the slow return of food service, entertain-
ment and travel came the emissions associated with those activities. 
Agricultural production remained vital throughout the COVID-19 
disruptions and lockdowns as the world still required food. Net 
emissions were 17% below 2005 levels.

The nearly 2% drop in U.S. agricultural emissions from 2021 to 
2022 highlights the success and continued importance of voluntary, 
market- and incentive-based conservation practices that help farmers 
and ranchers access finances for the research and technology needed 
to take ever-better care of our natural resources. 2022 marks the low-
est U.S. agricultural greenhouse gas emissions since 2012.

This article provides an overview of 2022 emissions as detailed 
in EPA’s Inventory of U.S. Greenhouse Gas Emissions and Sinks: 
1990-2022 report. It is important to note, each year EPA updates the 
methodologies used for their estimations and retroactively applies 
this updated methodology to all years since 1990. This means that 
data in this iteration of the report is not comparable to the values 
reported last year.

 
2022 Emissions and Sinks

In 2022, EPA reports, total U.S. emissions from all man-made 
sources was 6.34 billion metric tons in CO2 equivalents, which is 
a 14-million-metric-ton increase compared to 2021 when U.S. emis-
sions totaled 6.32 billion metric tons in CO2 equivalents. Land use, 
land-use changes and forestry (LULUCF) trapped 854 million metric 
tons of carbon in the soils, representing 13% of total U.S. emissions. 
2022 net emissions, which combine total U.S. greenhouse gas emis-
sions with the sequestered greenhouse gas emissions, totaled 5.5 
billion metric tons, up 1.3% from 2021. Again, this increase is like-
ly linked to the continued rebound of economic activity after initial 
COVID-19 economic disruptions.

The largest emissions source was the transportation sector, rep-
resenting 28% of total emissions and totaling 1.8 billion metric tons. 
Transportation emissions declined 0.2%, or 4 million metric tons, 
from the prior year. Following transportation, electricity generation 
represented 25% of total emissions at 1.57 billion metric tons. Emis-
sions from the electric power industry were down 0.4% from 2021 
after a 6.9% increase between 2020 and 2021. The industrial sector, 
which includes the production of iron and steel, as well as other input 
materials like cement, represented 23% of all emissions at 1.45 billion 
metric tons. Emissions from the industrial sector declined 0.2% com-
pared to 2020. The commercial and residential sectors and U.S. terri-
tories represented 14% of all U.S. emissions, increasing a significant 
4.8% compared to 2021. Emissions in this category are heavily linked 
to building-related activities such as heating, cooling and cooking. 
U.S. territory emissions, including emissions from American Samoa, 
Guam, Puerto Rico, the U.S. Virgin Islands and Northern Mariana Is-
lands, make up only 0.4% of total emissions.

 
Agricultural Emissions in 2022

By EPA’s own methodology, emissions from agriculture totaled 
634 million metric tons in CO2 equivalents, or 9.99% of all U.S. emis-
sions, during 2022. This represents a decrease of 1.8%, or 12 million 

2022 EPA Emissions Inventory highlights 
agriculture's sustainability strides

metric tons, from 2021. This follows a 0.9%, or 
6-million-metric-ton, increase between 2020 and 
2021 and a 3.2%, or 21-million-metric-ton, drop be-
tween 2019 and 2020. EPA further categorizes ag-
ricultural emissions by crop cultivation, livestock 
and fuel combustion. In 2022, crop cultivation 
emissions totaled 319 million metric tons, down 
1.7%, or 6 million metric tons, from 2021 and just 
over 5% of total emissions. At 4.3% of total emis-
sions, livestock emissions were 274 million metric 
tons, down 2.1%, or 6 million metric tons, from 
2021. This is likely linked to smaller livestock in-
ventories, particularly beef cattle, which were liqui-
dated at higher rates in 2022 due to drought condi-
tions. Fuel combustion utilized by the agricultural 
sector contributed 41 million metric tons in 2022, 
down 1 million metric tons, or 1.2%, from 2021, a 
mere 0.64% of total emissions.

For livestock categories specifically, enteric emis-
sions from beef cattle sat at 2.19% of total U.S. emis-
sions in 2022, or 137 million metric tons of the 6.34 
billion metric ton total. This is a 2.43%, or 3.3-mil-

lion-metric-ton, decline from 2021. Dairy cattle con-
tributed only 0.77% of total emissions or 49 million 
metric tons – a 451,000-metric-ton decrease from 
2021. Swine, sheep and horses were a mere 0.05%, 
0.02% and 0.02% of the total, respectively.

EPA also estimates agricultural emissions using 
a second methodology consistent with that of the 
Intergovernmental Panel on Climate Change. By 
this measure, U.S. agricultural emissions for 2022 
totaled 593 million metric tons, down 1.9%, or 11 
million metric tons, from 2021, representing 9.3% 
of all U.S. greenhouse gas emissions. This meth-
odology breaks down agriculture into additional 
categories not considered in the base methodology. 
In this data set, the largest source of U.S. agricul-
tural emissions was agricultural soil management, 
e.g., fertilizer applications or tillage practices, at 
290 million metric tons, a 7.2-million-metric-ton, 
or 2.4%, decrease. Agricultural soil management 
represents approximately 50% of all agricultural 
emissions, but only 4.6% of total U.S. emissions.

EMISSIONS INVENTORY ... Page 16
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County: Washakie
Leadership Positions: 
l Washakie County Farm Bureau Federation 

President

Wyoming Agriculture:  Describe your agriculture 
background.

Powell: I grew up on our family ranch in Colorado 
and then in Ten Sleep, WY.  The family lost the ranch in 
the early 80s and moved to Worland. After this, I worked 
on several farms and ranches while getting through a 
couple years of college with an ag business degree. In my 
mid- 20s, I started hauling livestock with Geis Trucking 
and have moved on to owning and operating my own 
trucking business (Brat Trucking). I still haul mainly 
livestock for my living.

Wyoming Agriculture:  Tell us about your family.
Powell: I am married to Roxilee (a nurse) and have 5 

daughters of which 4 are grown and have started their 
own lives. We still have one teenager at home to keep 
things busy as well as a 2-year-old granddaughter who 
visits. There are more grandbabies on the way.  We live 
just outside of Worland, WY on a small hobby farm.

Wyoming Agriculture:  How did you get involved in 
Farm Bureau Federation leadership? 

Powell: We have always had FB insurance ever since 
I can remember thinking about insurance. So, when 
my cousin and Jim Miller asked if I would be interested 
in being on the Washakie County FB Board, I thought, 
“sure! I’ll try that!” When I went to my first legislative 
meeting in Cheyenne, I was able to see the effectiveness 
of the Federation side of the FB and have been involved 
ever since.

Wyoming Agriculture:  Why do you make the time to 
be involved in Farm Bureau Federation leadership?

Powell: I make it a priority to be involved with Farm 
Bureau because I have found it to be an effective way to 
have input on ag and community issues. When issues 
go beyond the local level, Farm Bureau has a good 
organization looking out for our interests at both the 
state and federal levels.

Wyoming Agriculture:  Can you share an example of 
a policy that has had a positive impact on your work?

Powell: On a personal note, the Farm Bureau has 
touched on issues that very directly affect my business. 
For instance, when the DOT was making changes to 
the hours-of-service rules as far as it pertained to the 
log books when hauling agricultural products, the 
Farm Bureau Federation stepped up to advocate for 
more workable hours on behalf of those who would be 
adversely affected.  The Federation has also successfully 
influenced fuel and property taxes. In addition, 
they keep a close eye on proposed legislation and 
rulemaking. They alert members of these concerns and 
fight for us to block or minimize the effects.

Wyoming Agriculture:  What advice do you have 
on how individuals can make a difference for Wyoming 
agriculture through the Farm Bureau Federation?

Powell: I believe that being a Regular Member of 
Farm Bureau allows people to interact with their local 
Farm Bureau boards. This enables those of us on the 
local level to help set policy and to change it when 
needed. We, as members, can take local concerns up the 
chain to the county, then to the state, and then to the 
federal level to influence change. Thus, an individual 
can make a difference from Wyoming.

Meet the  
volunteer leader: 
Angus Powell

The people of the Farm Bureau Federation

Trucking, farming and ranching with Angus Powell.

Wyoming Agriculture:  What are some of 
the issues facing farmers and ranchers in your 
county?

Powell: Since Washakie County has both 
farming and ranching operations, there are very 
few policies that don’t concern us. We have water 
and irrigation infrastructure controlled by state 
and federal entities, grazing issues on federal and 
state land, and predator control issues. 

Wyoming Agriculture: How important is each 
member of the Federation?

Powell: Where Farm Bureau Federation is a grassroots 
organization, the policies that guide those who speak on 
our behalf to our lawmakers come from the bottom up.  
The members are the firm foundation. That foundation 
consists of farmers, ranchers, truckers, ag business 
owners, and you. With that in mind, I would say members 
are truly the most important part of the equation for Farm 
Bureau to be successful.  n



Ingredients:

1.5-2 pds ground beef

l onion, finely diced

l pkg Lipton onion soup mix
l tablespoon creamy peanut butter

1/2 cup milk

l pkg slider buns

sliced American cheese

Instructions:

In a large bowl mix burger, soup mix, peanut butter, and milk. Spread the

meat mixture evenly onto a cookie sheet with sides. Use a cup or rolling

pin to create an even layer of meat.

1.

Put the meat into a 350° oven for 10 minutes. The meat will shrink. Remove from

the oven and discard drippings.

2.

Place the diced onions over the meat. Return to the oven for 15 minutes.3.

Remove from the oven and place the cheese slices over the entire meat surface.

Place back into the oven until the cheese is melted. 

4.

Place the tops of the buns onto the meat and cheese. Bake for a few minutes to

warm the buns.

5.

Remove from oven and using a pizza cutter cut between the buns. Remove each

bun and burger section and place onto the bottom. Serve immediately or wrap in

foil and freeze for up to three months. 

6.

For more recipes visit: www.modernranchwife.com

Cooking With the Modern Ranch -Wife 
Shearing Day Burgers

Recipe By Connie Werner
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Remove from oven and using a pizza cutter cut between the buns. Remove each

bun and burger section and place onto the bottom. Serve immediately or wrap in

foil and freeze for up to three months. 

6.
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Cooking With the Modern Ranch -Wife 
Shearing Day Burgers
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CALL THE
Wyoming Agriculture & 

Natural Resources Mediation Program
for more information

888-996-9278
agriculture.wy.gov/divisions/nrp/mediation-program

Is it time to have a discussion?

•  Fencing
•  Shared roads

•  Livestock trespass
•  Irrigation ditches

•  Weed control
•  Access & easements

•  Leases
•  And more!
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sliced American cheese

Instructions:
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meat mixture evenly onto a cookie sheet with sides. Use a cup or rolling

pin to create an even layer of meat.

1.

Put the meat into a 350° oven for 10 minutes. The meat will shrink. Remove from

the oven and discard drippings.

2.

Place the diced onions over the meat. Return to the oven for 15 minutes.3.

Remove from the oven and place the cheese slices over the entire meat surface.

Place back into the oven until the cheese is melted. 

4.

Place the tops of the buns onto the meat and cheese. Bake for a few minutes to

warm the buns.

5.

Remove from oven and using a pizza cutter cut between the buns. Remove each

bun and burger section and place onto the bottom. Serve immediately or wrap in

foil and freeze for up to three months. 

6.

For more recipes visit: www.modernranchwife.com

Cooking With the Modern Ranch -Wife 
Shearing Day Burgers

Recipe By Connie Werner

CovoloCovolo
Auto - Farm Auto - Farm 

ServiceService
80 Rees Rd, 80 Rees Rd, 

Mountain View, WYMountain View, WY
307-786-2277307-786-2277



The Wyoming Farm Bureau Federation is a grass-
roots membership organization that cares about 
your future. We believe constitutional government, 

the competitive enterprise system, property rights and in-
dividual freedom are necessary components for a strong 
agriculture, a strong Wyoming and a strong America. 

The Farm Bureau Federation is organized, controlled 
and financed by members who pay annual dues.  Each 
voice added to the united Farm Bureau Federation voice 
helps keep agriculture strong.  Gold Club, Silver Club, and 
Century Club memberships are available to Farm Bureau 
Federation members, associate and regular, who want to 
increase their level of support.  In addition to the standard 
member benefits, members in these three tiers receive a 
weekly legislative update during the Wyoming Legisla-
ture and annual recognition in Wyoming Agriculture.

Our mission is to represent the voices of Wyoming 
farmers and ranchers through grassroots policy develop-
ment while focusing on protecting private property rights, 
strengthening agriculture, and supporting farm and 
ranch families through advocacy, education, and leader-
ship development. We thank all members for supporting 
the work of the Federation. 

Farm Bureau Federation Gold, Silver and 
Century Club 2024 Member recognition

CENTURY CLUB MEMBERS ... Page 9

*LIFE MEMBER: Those members with an * preceding their 
name are life members of the Federation. These members 
paid a life membership when the program was offered.

Albany
Holly & Steve Beumee/ Bear Creek Cattle Co, Rock River; 
Barbara Bourret*, Cheyenne; Sharleen & William Castle, 
Bosler; Julie & Chris Devine, Laramie; John Dougherty, 
Laramie; Laurie & Randy Dunn/ Bath Brothers Ranch, 
Laramie; Todd Hummel/ Hummel Cattle Co, Laramie; 
Ronda & Ron Harding, Laramie; Patricia & Zachary 
Jacobsen, Laramie; Amanda & Justin Jeffers, Laramie; 
Judy & Brett Moline, Laramie; Alice & Carl Shaffer*, Rock 
River; David Speiser/Biddick Ranch, Buffalo; Samantha & 
Chris Starks, Laramie; First Interstate Bank, Laramie

Big Horn
John Adams, Lovell; Tim & Lorilyn Beck, Lovell; Cannon 
Cook, Greybull; Marylou & Lin Doyle/ Doyle Ranches Inc, 
Hyattville; David Flitner*, Boca Ratan, FL; Jim Geesey, 
Laramie; Eleanor Hamilton/ Hamilton Ranch Inc, 
Hyattville; Linda & Keith Hamilton/ Hamilton Ranch Inc*, 
Hyattville; Patricia & Jeffery Ingram, Greybull; Todd Jones, 
Hyattville; Frank Kelly/ Kelly Brothers, Greybull; Dorlene 
& Walter Mayland, Basin; Melanie & Kavin Stockert, 
Greybull; Zachary Tippetts, Lovell; Paul & Troy Wambeke, 
Cowley; Mary Whaley, Greybull

Campbell
James & Kyle Bell/ Riata Ranch LLC, Gillette; Brian Collins/ 
Collins Ranch, Gillette; Renee & Tom Davis/ Davis Land 
& Livestock, Gillette; Leroy Dike, Gillette; Darci & Marty 
Edwards, Gillette; Beryl & Darel Geer, Gillette; Amanda & 
Lexington Geer*, Gillette; Gwendolyn & Gerald Geis, Gillette; 
Kevin Geis/ 4G Land LLC, Gillette; Matt Avery & Marty 
Graham/ T Milliron Livestock LLC, Rozet; Wanda & John 
Groves/ Groves Ranch LLC, Gillette; Colleen & Bobby Harris, 
Highmore, SD; Stephanie & Kerry Hayden/ Carr Draw LLC*, 
Gillette; Mary & Kevin Hunter, Moorcroft; Mary & Donald 
Joslyn, Gillette; Marla Knigge, Gillette; Miranda & Mike 
Leisy, Gillette; Patricia Litton/ Isenberger Land LLC, Gillette; 
Verna & Jon Mahle, Gillette; Joel Ohman*, Gillette; Becky 
& Cody Pearson, Moorcroft; Tyler Pirtz, Gillette; Audrey 
& Matthew Reno, Gillette; Jeanie & Ronald Schlautmann, 
Gillette; Mary & Marion Scott, Gillette; Julie & Michael 
Smith, Gillette; Toni Swartz*, Gillette; Mary & Troy Swartz, 
Gillette; Ohman’s Incorporated, Gillette

Carbon
Stacy & Kyle Berger, Saratoga; John Cullen, Saratoga; John 
Espy/ Blake Sheep Co Inc, Savery; Craig Fiedor, Saratoga; 
Joyce & James Gould, Melba; Betsy & Thomas Grainger*, 
Saratoga; Carol & Rick Hughes, Saratoga; Lua Kelly, 
Medicine Bow; Kimberly & Gerald Kortes, Hanna; Chalsey 
Kortes, Hanna; Quade Palm, Medicine Bow; Jerry Paxton, 
Encampment 

Converse
Linda & Jay Butler, Douglas; Francie & David Claus, Douglas; 
Charlotte & Michael Davies, Glenrock; Leslie & Frank 
Eathorne*, Douglas; Rachel & William Grant, Glenrock; 
Freida & Artie Joss*, Douglas; Steven Meredith, Douglas; 
Elaine & Frank Moore, Douglas; Frankie Addington & 

l Brad & Rob Boner/ Boner Bros  
Partnership, Douglas

l Sammie & Cole Coxbill, Torrington
l Joni & Robert Pennock, Pinedale
l Julie & Ron Rabou/ Rabou Farms Inc, Albin

GOLD CLUB MEMBERSHIP: 
$500 annual dues

Agriculture is one of the economic keystones 
for Wyoming and membership supports the 
farmers and ranchers who help keep our state 
strong. By becoming a Gold Club Member for 
only $1.37 per day you show the greatest level of 
membership support for your county, state and 
national Farm Bureau Federation as well as your 
Wyoming neighbors who work the land. 

Gold Club 
Members

Silver Club 
Members

SILVER CLUB MEMBERSHIP: 
$250 annual dues

The two percent of our population that grow 
food for the rest of us face daunting issues. 
Issues affecting agriculture include regulatory 
pressures, private property rights and access 
to important tools to keep growing food for our 
country. Your contribution of only 69¢ per day 
supports an organization that supports you and 
works to keep agriculture strong in Wyoming. 

l Denise & Kevin Baars, Lusk
l Todd Fornstrom/ Premium Hay 

Products, LLC, Pine Bluffs
l Kathy & Ken Hamilton, Laramie
l Melissa & Matthew Stroh, Newcastle

Century Club 
Members

CENTURY CLUB MEMBERSHIP: 
$100 annual dues

For over a century, the Wyoming Farm Bureau 
Federation has united to keep agriculture strong 
and support the production of food. Increase your 
level of support for this centennial organization 
by joining or upgrading to a Century Club 
membership for only 27¢ per day.

William Moore/ W-I Moore Ranch Co Inc.*, Douglas; 
Dawn & Tim Pexton, Douglas; Juanita & Dwayne 
Philo, Douglas; Jewell Reed, Douglas; Karen & Steve 
Smith/ Smith Sheep Co, Douglas; Max Smylie/ 
Smylie Animal Clinic, Douglas; Doris & Jerry Sober/ 
El Shaddai*, Douglas; John Sullivan, Douglas; Robert 
Vollman, Douglas; Roni & Brady Vollman, Douglas; 
Connie & John Werner/ JP Werner & Sons Inc, Douglas; 
Wagonhound L&L, Douglas

Crook
Genell Bagley, Moorcroft ; Diana & Jeffrey Burian, 
Moorcroft; Raenell Edsall-Taylor & Josh Taylor, Hulett; 
Colter Ellsbury/Ellsbury Ranch LLC, Sundance; Terry 
& Larry Fowlkes*, Aladdin; Megan & Josh Franzen, 
Sundance; Rachael & Zachery Fross, Sheridan; Sherry 
& Keith Haiar/ Haiar Enterprises Inc, Spearfish, 
SD; Arthur Hauber, Hulett; Della & Frank Hawken, 
Sundance; Sharon & Richard Kirksey, Aladdin; Perry 
Livingston*, Sundance; Chancy & Jordan Miller, 
Moorcroft; Sally & James Neiman, Hulett; Joni & Albert 
Neiman, Hulett; Thea Nuckolls, Hulett; Laura & Will 
Nuckolls*, Hulett; Andrea & Royce Robinson, Moorcroft; 
Garrett Smith/ Smith Ranch Limited Partnership, 
Tuscola, TX; Tess & Vance Steedley, Sundance; Pam & 
Hugh Thompson, Aladdin; Minnie Williams, Moorcroft

Fremont
Mildred & Tom Abernathy, Lander; Vicky & Larry 
Allen, Lysite; Rita Campbell/ Campbell Livestock 
LLC, Shoshoni; Jennifer & Jason Cole*, Riverton; 
Maria & Troy Corbett, Pavillion; Andrea & Thad 
Dockery*, Lander; Kathleen Finch, Rochester; 
Elizabeth & Tyler Foxworthy, Riverton; Claudine 
Gardener, Shoshoni; Barbara & Greg Gardner/
Gardner Livestock, Lysite; Traci & Justin Helton, 
Riverton; Lois Herbst/ Herbst Lazy TY Ranch LLP, 
Shoshoni; Dennis Horton/ Horton Farms, Riverton; 
Pat & Stanley Horton, Riverton; Joyce & Greg Jarvis, 
Shoshoni; Malissa & Bill Jennings, Riverton; Leanne 
& Donny Kaneshiro, Laramie; Tammie & Alex Jones, 
Riverton; Sherry & Johnny Key; Garrison; Steven 
Kutzer, Riverton; Tim McKinney/ McKinney Ranch, 
Lander; Alice Nicholas, Lander; Rep. Pepper Ottman, 
Riverton; Vickie & Jerry Overy/ Overy Ranch*, 
Willcox, AZ; Janet Philp, Thermopolis; Patricia & WN 
Spratt/ RW Spratt & Sons Inc, Lysite; Annette & Jeff 
Suloff, Laramie; Faye & Jerald Yonker, Dubois

Goshen
Tena & Elden Baldwin*, Torrington; Diane & Shawn 
Booth/ Cherry Creek Ranch, Veteran; Kaitlin & Jake 
Buckhaults, Hawk Springs; Annie & Joe Campbell, Jay 
Em; Angie Chavez, Torrington;  Kerin & Jake Clark, 
Yoder; Debbie Curry, Torrington; Ashley & Grant Curry, 
Torrington; Loretta & Art Davis/ Davis Livestock Inc, 
Torrington; Susan & Shawn Dovey, Lingle; Patricia 
& John Ellis, Torrington; Barb & Wayne Erickson, 
Torrington; Brandy & Kevin Evans/Evans Cattle Co, 
LaGrange; Tami & Edward Greenwald/Greenwald 
Farms Inc, Lingle; Dinelle & Dewey Hageman, Jay 
Em; Mary & Hugh Hageman, Fort Laramie; Shaina 
& Lane Hageman, Fort Laramie; Renae & Shawn P. 
Hall, Goodyear, AZ; Lynette Malm-Hunter & Kent 
Hunter, Yoder; Gayle & David Johnson/ Round House 
Farm & Ranch, LaGrange; Linda & Jerry Keeran, 
Torrington; Kody & Tyler McClun, Veteran; Carol & 
Donald McDowell, Fort Laramie; Christine & Paul 
Miller/ Miller Cattle & Feedyards, Torrington; Linda 
Nichol, Lingle; Chrissy & Blake Ochsner, Torrington; 
Lori & Steve Schafer, Veteran; Cheri & Corey Steinmetz, 
Lingle; Charles Sylvester, La Salle, CO; Dennis Thaler, 
LaGrange; Wayne Thornburg, Yoder; Janet & Rod 
Wagner, Lingle; Martin Winchell, Torrington; Debra & 
Byron Yeik, Veteran; Z&W Mill, Torrington; First State 
Bank, Torrington; Pinnacle Bank, Torrington; Points 
West Community Bank, Torrington
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*Farm Bureau Exclusive Cash Reward is exclusively for active Farm Bureau members who are residents of the United States. $500 Exclusive Cash Reward  
on the purchase or lease of an eligible new 2023/2024/2025 Ford Maverick, Ranger, F-150, Super Duty or F-150 Lightning. This incentive is not available 
on Ranger Raptor®, F-150 Raptor, F-650® and F-750® Super Duty. This offer may not be used in conjunction with most other Ford Motor Company private 
incentives or AXZD-Plans. Some customer and purchase eligibility restrictions apply. Must be a Farm Bureau member for 30 consecutive days prior to 
purchase or lease and take new retail delivery from an authorized Ford Dealer’s stock by January 2, 2025. See your authorized Ford Dealer for qualifications 
and complete details. Note to dealer: Claim in VINCENT using #32286.

FORD SUPER DUTY

Farm Bureau Members Receive $500*  

toward an Eligible New F-150®  Lightning® ,  
Super Duty® , F-150, Ranger®  or Maverick® 

Receive a  
$500 Exclusive  
Cash Reward*

Visit FordRecognizesU.com/FarmBureau today for complete offer details!

FORD MAVERICKFORD RANGERFORD F-150FORD F-150 LIGHTNING

*Farm Bureau Exclusive Cash Reward is exclusively for active Farm Bureau members who are residents of the United States. $500 Exclusive Cash Reward on the purchase or lease of an 
eligible new 2023/2024/2025 Ford Maverick, Ranger, F-150, Super Duty or F-150 Lightning. This incentive is not available on Ranger Raptor®, F-150 Raptor, F-650® and F-750® Super Duty. 
This offer may not be used in conjunction with most other Ford Motor Company private incentives or AXZD-Plans. Some customer and purchase eligibility restrictions apply. Must be a Farm 
Bureau member for 30 consecutive days prior to purchase or lease and take new retail delivery from an authorized Ford Dealer’s stock by January 2, 2025. See your authorized Ford Dealer for 
qualifications and complete details. Note to dealer: Claim in VINCENT using #32286.

FORD MAVERICKFORD RANGERFORD F-150FORD F-150 LIGHTNING

*Farm Bureau Exclusive Cash Reward is exclusively for active Farm Bureau members who are residents of the United States. $500 Exclusive Cash Reward  
on the purchase or lease of an eligible new 2023/2024/2025 Ford Maverick, Ranger, F-150, Super Duty or F-150 Lightning. This incentive is not available 
on Ranger Raptor®, F-150 Raptor, F-650® and F-750® Super Duty. This offer may not be used in conjunction with most other Ford Motor Company private 
incentives or AXZD-Plans. Some customer and purchase eligibility restrictions apply. Must be a Farm Bureau member for 30 consecutive days prior to 
purchase or lease and take new retail delivery from an authorized Ford Dealer’s stock by January 2, 2025. See your authorized Ford Dealer for qualifications 
and complete details. Note to dealer: Claim in VINCENT using #32286.

FORD SUPER DUTY

Farm Bureau Members Receive $500*  

toward an Eligible New F-150®  Lightning® ,  
Super Duty® , F-150, Ranger®  or Maverick® 

Receive a  
$500 Exclusive  
Cash Reward*

Visit FordRecognizesU.com/FarmBureau today for complete offer details!

FORD MAVERICKFORD RANGERFORD F-150FORD F-150 LIGHTNING

JACKSON
JACKSON HOLE FORD

307-201-5499
www.jacksonholeford.com

WHEATLAND
LARAMIE PEAK MOTORS

800-564-2355
www.laramiepeakmotors.com

Farm Bureau Federation Gold, Silver and 
Century Club 2024 Member recognition
CENTURY CLUB MEMBERS ... From Page 8

Hot Springs
Ellen & Jack Baird, Thermopolis; Virginia 
& John Baird, Thermopolis; Barbara 
Campbell, Thermopolis; Cindy & James 
Collins, Thermopolis; Fred & Leanne 
Correll, Thermopolis; Cindy & David Denton, 
Thermopolis; Carol Dockery, Thermopolis; 
Katherine & Joe Gloyd*, Wilmington, 
DE; Sash & Nick Moline, Thermopolis; 
Timothy Ramsey, Thermopolis; John 
Roden, Thermopolis; Carol & Ray Shaffer, 
Thermopolis; Kathy & Wedg Taylor, 
Thermopolis; Ginger & Paul Ward, 
Thermopolis; Pepper & Mark Whitt, 
Thermopolis; Terry & James Wilson, 
Thermopolis

Johnson
Michelle & Bill Burke, Buffalo; Tracie & 
John Curuchet, Kaycee; Helen & Thomas 
Jones*, Buffalo; Linda & Tom Lulias, 
Buffalo; Amy Gonzales & Lori Lutterman/ 
V Bar F Cattle Co, Buffalo; Don & Pete 
Meike/ Meike Ranch Inc*, Kaycee; Sally 
& Wallace Ramsbottom, Buffalo; William 
Ramsbottom, Buffalo; Crystal & Nick 
Smith, Buffalo; Raei & Troy Stone, Banner; 
First Northern Bank, Buffalo

Laramie
Rodney Anderson, Pine Bluffs; Sammy & 
Warren Ayala*, Sheridan; Jeanie & Arnold 
Bautista, Pine Bluffs; Beth Boreczky, 
Cheyenne;  Sandy & Jeff Bruckner, Pine 
Bluffs; Dennis Bruns, Pine Bluffs; Becky 
& John Culek, Pine Bluffs; Donna & James 
Dolan, Cheyenne; Jonathan Downing, 
Cheyenne; Kent Drake, Cheyenne; Leonard 
Fornstrom, Pine Bluffs; Jackelyn & Russell 
Fornstrom*, Pine Bluffs;  Laura & Todd 
Fornstrom, Pine Bluffs; Andy Gustafson/ 
Gustafson Farms LLC, Carpenter; Norman 
Holmes, R Bar H Ranch Inc, Cheyenne; 
Nikki Malcom & David Kilpatrick*, 
Cheyenne; Katlyn & Ryan Klinginsmith, 
Pine Bluffs; Taylen & Shawn Mollett, 
Cheyenne; James Roberts, Cheyenne; 
Lorraine & Gary Smith, Carpenter; Marius 
Wilson/ Quarter Circle Lonetree Ranch*, 
Cheyenne; Barbara & Roy Young, Burns; 
Ferguson Ranch, Inc., Cheyenne

Lincoln
Barbara & Ronald Crook, Freedom; 
Michelle & Shane Crook, Freedom; Kelly 
& Iris Jasperson*, Afton; Bradford Merritt, 
Thayne; Terry & Ellis Nelson, Layton; 
Tamey & Steven Peternal, Kemmerer; 
Donna & Gordon White, Thayne

Natrona
Edward Alvarez, Casper; Toni & Martin Annis, 
Alcova; Douglas Cooper*, Casper; Nancy & Tim 
Fenster, Evansville; Aletta & Ryan Grauberger, 
Casper; John Kossert/ Kossert Brothers, 
Casper; Stephanie & Scott Kossert, Casper; 
Henry Limmer, Powder River; Don Pavack, 
Casper; Katya & Bobby Pickle, Casper; Robert 
Shook*, Casper; Karen & Herman Strand*, 
Casper; Kathy & Jack Swanson, Casper; April 
& Matthew Thornton/ MARN, Inc., Casper; 
Nicole & Chad Ziehl, Casper

Niobrara
Terry Allbright/ True Value Hardware, 
Lusk; Kim & Shawn Bruegger, Manville; 

Mary & Charles Engebretsen, Lost 
Springs; Jeb Hanson, Lusk; Donna 
Harvey, Lance Creek; Robyn & Loren 
Heth, Lusk; Chelsea & John Hunter, 
Torrington; Catherine & Bradley James, 
Torrington; Katie & Travis Krein, Lusk; 
Dana & Dwight Krein, Lusk; Katherine 
& James Kruse, Lusk; Tom Marshik, 
Lusk; Amanda & Joseph Martinez, Lusk; 
Marilyn & Tod Nelson, Lance Creek; Lexie 
& Thomas Painter, Lusk; Ronda Pfister/ 
Jack Pfister Ranch, Lusk; Dory & Ronson 
Pfister, Lusk; Alicia & Rich Robertson, 
Crawford, NE; Sara & John Sampers, Lusk; 
John Sampers/ 14 County Tire LLC, Lusk; 
Carmen & Jimmy Shane, Lusk; Joann & 
Patrick Wade, Lusk; Carson Wurdeman/ 
Wurdeman Brothers, Lusk; Lola & Melvin 
ZumBrunnen, Lusk; Robb Brothers, Lusk 

Park
Ron Arnall, Powell; Nancy & Max Baker, 
Powell; Arthur & Shirley Bales, Cody; Mary 
& Chad Block, Powell; Debbie & Steve 
Christiansen/ Macris Farms, Powell; Corey 
Forman/ Big Country Farms, Powell; Toni 
& Larry French, Powell; Dorothy & Gary 
Fulton*, Powell; Shelby & David Gilliatt, 
Powell; Linda Herman/ Larsen Ranch Co, 
Meeteetse; Kurt Hopkin, Wapiti; Carrie 
& Fred Hopkin/ Shoshone Valley Crop & 
Seed*, Powell; Katie & Garrett Horton, 
Basin; Stephen Jones, Meeteetse; Jeanna 
& Robert Kennedy, Cody; Leslie & Vayda 
McNeil, Cody; Joy & Joe McNeil*, Cody; 
Kathy & Joe Reed*, Cody; Beth & Paul 
Rodriguez/ Rodriguez Farms, Powell; 
Wendy & Regan Smith, Powell; Cathy & 
Brett Whitlock, Cody; Bull Creek Farms 
LLC, Cody 

Platte
Sherri & Pat Cullen/ Cullen Ranch, 
Wheatland; Alexa & Kelly Kennedy*, 
Wheatland; Amy & Brandin Miller*, 
Wheatland; Glen & Larry Palmer/ Palmer 
Land & Cattle, Wheatland; Stephen Shockley, 
Wheatland; Fay & Ralph Whitney*, 
Wheatland; Tina & Dick Willis, Wheatland 

Sheridan
Teresa & Erick Arens, Laramie; Jennifer 
& David Craft, Sheridan; Judith & David 
Garber, Big Horn; Janina & Jim Gibbs/ 
Gibbs Brothers Inc, Arvada; Brenda 
& Andrew Greer, Big Horn; Brenda & 
James Haskett, Sheridan; Lynn & John 
Masters, Dayton; Mary & Steven Pearce, 
Ranchester; Beverly & Roger, Reinke, 
Sheridan; Rosemary Schunk, Sheridan; 
Lori & Richard Thornburg, Big Horn; 
William White/ White Ranch, Ranchester

Sublette
Val Jones, Cora; Barbara & Norman Pape/ 
Pape Ranches Inc, Daniel; Dan Jr Schmid, 
La Barge; Terrie & Robert Springman*, 
Big Piney; Jamie & Robert Terry, Laramie

Sweetwater
Peggy & Marvin Applequist*, Farson; 
Shirley & Ralph DeLambert/ DeLambert 
LLC, Eden; Kim & Clint DeLambert, 
Farson; Jean Dickinson/ Vermillion Ranch, 
Rock Springs; Patrick Erramouspe/ E2 
Electrical Contractor Inc., Rock Springs; 
Stephen Griffin, Farson; Valinda & Steven 
Harns, Farson; Carolyn & Christopher 

Harns, Farson; Mary Hay/ Bar X Sheep 
Company, Rock Springs; Lynn & Keith 
Hay, Rock Springs; Amanda & Mark 
Huuffstetler, Farson; Gail & Scott Johnson, 
Farson; Seth Jones, Farson; James Mines, 
Farson; Teresa & Ronald Noble, Farson; 
Trudy Moon-Slagowski & Steve Slagowski, 
Farson; Dona & David Stauffer, Rock 
Springs; Mary A Thoman*, Kemmerer; 
Susan & Richard Thoman, Kemmerer; 
Roxanne & Andy Tomich, Pinedale; Steven 
Tomich, Rock Springs; Joseph & Ralynne 
Tomich, Rock Springs; Kristy Wardell & 
Mike Freimuth, Kemmerer 

Teton
Jennifer & Samuel Clark*, Wilson; Kate & 
Brad Mead, Jackson; Laura & Todd Seeton, 
Jackson; NSC Holdings, Jackson

Uinta
Farrell Alleman, Lyman; Sandra & 
Gary Barker, Evanston; Nancy & Brent 
Barker, Evanston; Patsy & Vearl Bird, 
Fort Bridger; Vance Broadbent/ JRB LLC, 
Evanston; Janice & Joe Brown, Evanston; 
Dana & Steve Catlin, Robertson; Gayle 
& Dennis Cornelison, Evanston; Vicki 
& Dennis Covolo*, Mountain View; 
Kristi & Justin Ellis, Lyman; Karen & 
Garie Henry*, Robertson; Garie Henry/ 
Henry Ranch, Robertson; Dawn & Stuart 
Hickman, Robertson; Helen & Carl 

Larson/ Larson Livestock Inc*, Lyman; 
Margaret & Leonard Lester, Evanston; 
Denise & Dana Lester, Evanston; Melanie 
& Stephen Moscinski, Evanston; Judy 
Myers, Evanston; Mark Powers, Lyman; 
Michael Sims/ Sims Ranch, Evanston; 
Angela & Justin Sweep, Lyman 

Washakie
Sarah & Aaron Anderson/ Anderson 
Ranch Inc., Ten Sleep; Robert Brubaker, 
Ten Sleep; Rebecca & Senator Ed Cooper/ 
Cooper Land & Livestock LLC, Ten Sleep; 
Tad DeBolt/ Big Horn Federal, Worland; 
Michelle & Douglas Hamilton*, Worland; 
Beth & James Hefenieder, Worland; Lisa & 
Richard McKamey/ McKamey Properties 
LLC, Worland; Hugh Miller, Worland; 
Donna Mills/ R M Ranch Company, Ten 
Sleep; Roxilee & Angus Powell, Worland; 
Lauree & Chris Schmeltzer, Worland; 
Karen & Michael Vigil, Manderson; 
Pinnacle Bank, Worland

Weston
Diana & Clayton Branscom, Osage; Nancy & 
Donley Darnell*, Newcastle; Lorraine Davis, 
Newcastle; Francie & Monte Hamilton/
Hamilton Inc., Osage; Jean & Robert 
Harshbarger, Newcastle; Gillian & Chad 
Sears*, Newcastle; Michele & Joseph Simmons, 
Newcastle; Mary & Pat Tlustos, Rapid City, SD; 
Kay & Thomas Wright, Newcastle
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Wyoming Classifieds

ALL CLASSIFIED ADS must be 
received by the 10th of each month to 
appear in the next issue. Members may 
place two (2) complimentary ads, up to 
40 words each, per issue. Real estate 
sales not included. Complimentary ads 
will run for three issues unless requested 
otherwise. Non-members may submit an 
ad at a minimum rate of $5 per ad (50 
cents per word). The appearance of any ad 
in Wyoming Agriculture does not constitute 
an endorsement or approval of the product 
or service offered. 
TO SUBMIT ADS, send your ad along 
with your name, phone number and member 
number or member county to kclark@wyfb.
org or mail to WyFB, ATTN: Classifieds, P.O. 
Box 1348, Laramie, WY 82073.

1 year - $60 • 2 years - $90 ($30 savings) • 3 years - $130 ($50 savings)
Online Subscriptions: 1 year - $30

For your agriculture news on-the-go!

*For new subscribers

52 great issues per year plus all of our Special Editions!

www.wylr.net •  800.967.1647 • 307.234.2700
P.O. Box 850 • Casper, WY 82602

The Weekly News Source for Ranchers, Farmers and 
the AgriBusiness Community

®

Receive a 6-week complimentary subscription 
to the Wyoming Livestock Roundup!

To receive your 6-week complimentary subscription, 
contact Andrea at 307.234.2700 or andrea@wylr.net.*

 LIVESTOCK
20 COMING 2-YEAR OLD LIMOUSIN 

AND LIM-FLEX BULLS. All are Black and 
Polled. Great dispositions and balanced 
EPD’s to compliment any program. Add 
vigor, growth and maternal traits to your 
cow herd. We market our bulls Private 
Treaty. We invite you to the ranch to take 
a look at our offering and have a cup of 
coffee with us. Please contact us at 307-
856-4268 or 307-709-4200 to inquire di-
rectly, or find us on Facebook. Thank you 
for your interest in Stoll Limousin.

 EQUIPMENT
2017 FORD SUPER DUTY LARIAT, 

6.2 liter GAS engine, heated/cooled leath-
er seats. 55,678 miles, well maintained- 
no longer needed to pull camper. Will 
email the VIN report and text pictures. 
Call or text Ellie anytime 307-723-1915.

Henry Pruitt, Gillette; Rebecca & Kean 
Edwards (REG), Gillette

CARBON
Clinton Remick, Rawlins; Craig 

Fiedor (REG), Saratoga; Amanda & 
Ronald Hutchins, Saratoga; Belinda 
& Jim Wells, Rawlins; Joan & Bruce 
Thayer (REG), Rawlins

CONVERSE
Hunter Taylor, Glenrock; Orvie 

Stoneking, Glenrock; Lauryn Vollman 
(REG), Douglas; Tammy & Corey 
Larson, Douglas 

CROOK
Cassie Watson-Wilson & Jed Wilson 

(REG), Gillette; Clay Crago/ Crago Land 
& Livestock (REG), Belle Fourche, SD; 
Cheryl & Dwayne Schneider, Moorcroft; 
Michael Woodcock, Hulett; Shawn 
Lesmeister (REG), Rozet; Shaunte 
Charlson, Moorcroft; Sharon & Justin 
Bailey (REG), Moorcroft; Mona & Mark 
Stenson (REG), Newcastle

FREMONT
Chad Gardner (REG), Riverton; 

Thomas Hudson (REG), Lander; Stacey 
& Martin Martinez, Riverton; Jacque 
& William Stoldt, Pavillion; Tanya 
King/ Turning Point Farm & Ranch 
LLC (REG), Riverton; Jeff Greenwell, 
Lander; William Nuenschwander, 
Lander; Rosanne & Tim McKinney 
(REG), Lander

GOSHEN
Jancy Walter, Lingle; Larry Miller 

(REG), Lingle; Jake Day (REG), 
Newcastle; Anna & Jonas Hendricks, 
Torrington, Tim Johnson, Torrington; 
Beau Thomas (REG), Lingle; Delwin 
Bass (REG), Torrington; Robert Freeman 
(REG), Manville; Taylor & Jared Hort 
(REG), Torrington; Deidre Newman, 
Torrington; Karen Gering, Torrington; 
Pamela & Marc Essert (REG), Torrington; 
Clay Peterson (REG), Torrington; Jan 
West (REG), Yoder

HOT SPRINGS
Becky & Joe Martinez (REG), 

Thermopolis; Meredith & Clay Van 
Antwerp (REG), Thermopolis; Tony 
SoRelle, Thermopolis; Teresa & Matt 

New Members
ALBANY

Nelson Matsumura, Laramie; 
Kelly Rehm, Laramie; Jordan Reese, 
Laramie; Mark Swanson, Laramie; 
Dan Wahlgren, Laramie; Anthony 
Munro, Laramie; Ethan Smith, 
Laramie; Hailey Rasmussen, Laramie; 
Maddox Moore, Laramie

BIG HORN
Tony Carter, Basin; James Ray, 

Shell; Adella Black, Basin; Greta 

& Ken Rempel (REG), Greybull; 
Glendine & Thomas Delaney (REG), 
Greybull; Nicole & Logan Burningham, 
Greybull; Kerry Kness, Greybull; 
Cheryl Johnson, Greybull

CAMPBELL
Amanda & Pat Fiedor (REG), 

Gillette; Mary & David Shippy, Rozet; 
Erin & Clint Knutson, Gillette; Kirsten 
& Howard Troyer, Gillette; Cottonwood 
Creek Cattle Company (REG), Rozet; 

Brown (REG), Thermopolis; Julie & Bill 
Mathews, Thermopolis; Kati & Cort 
McCumber (REG), Thermopolis; Glen 
Thomas, Thermopolis; Heather Love, 
Thermopolis; Delores & Charles Aragon, 
Thermopolis; Brad Lofink/ Plowboy Auto 
Sales (REG), Thermopolis 

JOHNSON
Ellen & Jon Cordonier, Buffalo; Dana 

Burns, Buffalo; Kerry Diefenderfer, 
Buffalo; Kurt Wagner, Buffalo; Chris & 
Mike Curuchet (REG), Kaycee; Nikole 
Stenson, Buffalo; Patchwork Partners, 
LP (REG), Buffalo; Patrick Long (REG), 
Buffalo; Becky Wilkerson, Casper; 
Rachel & Dave Borgialli, Sheridan; 
Chelsey Mullkey, Buffalo; Larry Olson, 
Buffalo; Randy Greer (REG), Gillette; 
Zach Taylor, Kaycee; Virginia Petersen, 
Story; Rebecca & Kevin Rodriguez 
(REG), Buffalo; Leishaan Crane, Buffalo; 
Dakota & Zechariah Owens, Buffalo 

LARAMIE
Jennifer Orcheskey, Cheyenne; 

Sarah Lewis, Cheyenne; Richard 
Garrett, Cheyenne; Richard Lake, 
Burns; Susan Crock, Cheyenne; Brittne 
Taylor, Cheyenne; Connie Sloan-
Cathcart, Carpenter; Raymond Grimm, 
Cheyenne; Colleen & Greg Gross, Pine 
Bluffs; Scott Michaud, Pine Bluffs; John 
Lang, Casper; Jessica & Jeff Clark, 
Cheyenne; Matthew Romsa/ Romsa 
Farms LLC (REG), Albin; Suzanne 
Becker, Cheyenne; Barbara & Franklin 
Bonds, Cheyenne; Larry Johnson, 
Cheyenne; Tonya & Larry Baker, 
Cheyenne; Cheryl Bailey & Phil Lorenz 
(REG), Cheyenne

LINCOLN
Dennis Frost, Alpine; Sumayah 

Holden, Etna; Alyshia Steed, Afton; 
Kendra & JH Merritt (REG), Thayne; 
Dick Heiner (REG), Bedford; Haley 
Whittier, Afton; Tyler Nelson, Star 
Valley; Robert Bello, Etna; Monica 
Hunzie, Kemmerer; Traci & Andrew 
Countryman, Kemmerer; Christine 
& Michael Anderson, Etna; Amanda 
Bronson, Alpine; Ashley Stevens, 
Kemmerer; Tracy Bealhen, Afton; 
Koreena & Mark Quinn, Kemmerer; 
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ANDERSON ROCK PICKER. 
540 PTO, gear box to duel shaft to 
chain drive, pin hitch, 3 hydraulic 
connections, 56 inch wide pick-up, 
4 rollers with 13 teeth each, 7.5 
inch call teeth by 3.4 inch thick, 
manual hopper lock, hydraulic 
operated dump. Pictures available. 
Text or call 307-899-9070. Locat-
ed in Cody, Wyo.

2019 JOHN DEERE TRACTOR  
5055 E, 4-wheel drive. Canopy 
Hardware Kit fender extensions 
put on. Loader prep package. Two 
remotes. Power shuttle. 380 hours.  
Kept in the shed when not being 
used. It is very nice and clean. 
Asking $29,500. Call for pictures. 
308/641-2362. Located near Tor-
rington, Wyo.

 MISCELLANEOUS
GATED IRRIGATION PIPE 12” ap-

prox. 86 lengths - 3 navigators excellent 
condition well kept almost new condi-
tion. $160.00 per length (or best offer) in 
Riverton, WY. Call Bob at 435-671-0386.

 HAY
GRASS HAY FOR SALE. Certified 

weed free, small bales, high altitude 
grown, barn stored, no rain. Encamp-
ment Wyoming area. 307-340-0551 text 
or call. 

 CUSTOM HAYING
CUSTOM HAY SERVICES OFFERED. 

We are looking for acres of hay that farm-
ers need put up in 3x4 bales around Ly-
man, Neb. and Huntley, Wyo. area. We will 
swath, rake, bale and stack hay. Call Dan 
Hill at 308-641-2362 or 308-641-2500.
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by PAUL SCHNEIDER JR., AG-USA

Is there anything that farmers can 
do to retain moisture while at the same 
time get rid of compaction? Yes! Here 
is a good way to do just that.

Put fungi to work
When I traveled to Albertville, 

Alabama to attend the South Poll 
Cattle Association meeting there, one 
of the speakers stated that it’s best to 
have a ratio of 50% bacteria to 50% 
fungi in the soil.

In fact, fungi are key to helping 
us get rid of compaction and to highly 
structuring the soil. Structuring  the 
soil magnifies it’s ability to retain 
moisture.

The bad news is, fungi don’t 
normally do well in farm land; they 
do better in wooded areas, where trees 
constantly sequester sugars to feed 
them. So, how can we get fungi to 
thrive where we farm?

Here are some key points of how 
to do this.

● Remove toxins and salts that
inhibit beneficial fungi.

● Bring nutrient balance to the soil.
● Empower the plant to sequester

large amounts of sugars in order
to feed mycorrhizal fungi.

MycorrPlus is a product designed 
to do all of these things, and more. 
It is a biostimulant that can:

● Help empower microbes to gobble
up toxins.

● Help flush salts from the root
zone.

● Help balance soil nutrients.
● Help maximize the amount of

sugars sequestered by the plant.
In short, MycorrPlus (my-core-plus) 

can help create a friendly environ-
ment in the soil where mycorrhizal 
fungi and a host of other beneficial 
microbes can feel at home.

Sequester more carbon, retain more 
moisture

Aerobic microbes require oxygen and 
moisture to thrive. With the right help, 
they will build incredible struc-ture into 
the soil, one where oxygen circulates 
freely and moisture is stored efficiently. 
Because this is the same environment 
needed by plants, plants love to form 
a partnership with mycorrhizae.

Can our microbes aerate the soil?
Yes! As plants sequester sugars to 
feed the microbes, the microbes use 
the residues of these sugars as gums 
and glues to bind soil particles 
together, creating air compartments 
about 1/4” to 3/8” in size (see 
picture above).

As soil is highly structured, rain 
will soak deeply into the soil instead 
of just waterlogging the surface, 
making it possible for a farmer to more 
quickly get back into the field.
In the picture, in the soil on the 
left, can you see the small air pockets?
◊ The soil on the left is what soil can

look like when it has been highly
structured by MycorrPlus. It is
aerated and crumbly.

● In the soil on the right, the dirt is
tight and clumped together.

◊ In highly structured soil, when it 
rains, water soaks down into the 
air pockets and is stored until it is 
needed.

● In tight soil, the top 6” or so of 
the soil becomes waterlogged and 
you will see water standing in the 
field. When the water evaporates, 
it leaves the soil dry and hard.

◊ In the highly structured soil, 
the microbes have created a 
moist, oxygen-rich environment 
where they feel right at home.

● In the soil on the right, aerobic
microbes don’t have enough air
to survive, and anaerobic bacteria
dominate the soil.

Plants like to feed the aerobic bac-
teria and mycorrhizal fungi, because 
plants have a lot to gain from doing 
so. MycorrPlus is amazing. By helping 
switch on carbon sequestration which 
feeds mycorrhizal fungi and other 
microbes, the soil will act like a sponge, 
soaking in rain and irrigation water.

Call toll-free 888-588-3139
and request a free
information packet!

Or go to www.AG-USA.net

Like a center pivot for dryland farmers!
Reduces the need for LIME  and other fertilizersPlusTM

MycorrPlus is a liquid bio-stimulant that helps remove compaction by highly structuring the soil. It creates something
like an aerobic net in the soil that retains nutrients and moisture. It contains concentrated sea minerals,

20 strains of aerobic bacteria, 4 strains mycorrhizal fungi, fish, kelp, humic acids and molasses. $22.50 to $45/acre.
For a wealth of information, visit: www.AG-USA.net, or call 888-588-3139  Mon. - Sat. from 

6 a.m. to 8 p.m. MST and request a free information packet.  Organic?  Use MycorrPlus-O.
AG-USA, LLC,  PO Box 73019,  Newnan, GA  30271    info@ag-usa.net

Aiden Runnion, Kemmerer; Alyshia 
Trujillo, Star Valley; Bluebonnet Legacy 
Revocable Trust, Star Valley; Casey 
Wolfley, Thayne; Joe Heward, Thayne; 
Zach Schneider, Bedford; Merlyn & 
Leroy Sandberg, Kemmerer

NATRONA
Don Johnson, Casper; Brendi & 

Tony Jensen (REG), Casper; Lisa & 
Gary Crandall (REG), Casper; Henrietta 
Manning, Casper; Michael Lewan 
(REG), Casper; Gregory Hanway, 
Casper; Robin & Stephen Brown 
(REG), Casper

PARK
David Rawlings, Cody; Brooke 

Good, Cody; Rhea & Bob Carter, 
Powell; Rhonda Faulkner (REG), 
Powell; Billy Bennett (REG), Powell; 
Debra & Jerry Bank, Cody

PLATTE
Kelly Wenzel/ CK Cattle (REG), 

Glendo

SHERIDAN
Cody Ratcliff, Sheridan; Milan 

Schreibeis (REG), Wyarno; 4S Ranch 
LLC (REG), Anaheim, CA; Collin 
Redinger (REG), Sheridan; Harry 
Russell, Banner; Michael Piazza, 
Sheridan; Kathleen Wunch & Norleen 
Cheser, Kaycee; William Craig, 
Sheridan; Jane & Rob Stuessy, 
Sheridan; James Peil, Sheridan; 
Rapid Creek LLC (REG), Sheridan; 
Deanne & Stanard Williams, Big 
Horn; Lindsay Klug, Sheridan; Lisa 
& Todd Greig, Sheridan; Holly & 
Daniel Tappenden, Banner; Scott 
Alexander, Sheridan; Louella Lovato, 
Sheridan; Barry Moen, Story; Leroy 
Emerick, Sheridan; Alexandra Oakes, 
Sheridan; Leslie Jairell, Banner; 
Kathaleen Cassedy, Ranchester; 
Boe Gregson, Sheridan; Michael 
& James Allison (REG), Wyarno; 

NEW MEMBERS ... From Page 10 Cora Pederson, Sheridan; Ethen 
Rasmussen, Lovell; AJ Kiehl, Sheridan; 
Anna & Joel Bailey, Sheridan; Wendy 
& John Auzqui (REG), Clearmont; 
Wendy Distad, Sheridan; Jenny Heuck, 
Sheridan; Donald Tiernan, Story; 
Timothy Reed, Sheridan; Patrick Foley, 
Sheridan; Jason Lonabaugh, Sheridan

SUBLETTE
Betty & Eugen Pearson, Pinedale; 

Paul Jensen, Daniel; DJ & Michael 
Vickrey (REG), Pinedale; Brent Hillen, 
Daniel; Billy Cole, Big Piney

SWEETWATER
William Wells, Green River; Jesse 

Stainbrook, Rock Springs; Noah 
Hopkins, Rock Springs; Daniel Traylor, 
Cody; David Mondragon, Rock Springs; 
Dana Eldredge, Mountain View

TETON
Gilbert Roberts, Jackson; Maclovio 

Aguilar, Jackson

UINTA
Dal Sellers, Lyman; Scott Walker 

(REG), Lyman; Cory & Bryon Thomas 
(REG), Green River; Karinda Guest, 
Fort Bridger; Taylor Martin, Mountain 
View; Alberta & Larry Johnson (REG), 
Robertson; Robert Taylor, Fort Bridger; 
Wendy & Joe Tucker, Mountain View

WASHAKIE
Tanya & Bryan Mowery, Worland; 

Pamela & Michael Karr, Worland; 
Margaret Deromedi, Worland; 
Elizabeth & Michael Siegfried, 
Worland; Larry Winzenried, Worland; 
Lloyd Craft (REG), Worland; Jo & 
Robert Birdwell, Worland; Erica & 
Christian Christensen, Worland; 
Becky & Terry Davis, Worland; Cindy 
& Steven Gullion, Worland; Linda 
Gossens, Worland; Rayne & Nathan 
Mattison, Ten Sleep

WESTON
Dallas & Sharon Grubbs (REG), 

Upton; Christin Brubaker, Newcastle

Visit us at:

wyfb.org
Follow us on:

Visit us at:

wyfb.org
Follow us on:

Visit us at:

wyfb.org
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Visit us at:

wyfb.org
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FOLLOW
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Nick Smithx

Agent, Financial Advisor
Buffalo

307-684-1300

Jason Bellx

Agent, Financial Advisor
Cheyenne

307-632-9008

Justin Hatfield
Agent

Douglas
307-358-3606

Becky Pearsonx

Agent
Gillette

307-682-4454

Justin Hatfield
Agent

Glenrock
307-436-8402

Ellary Kellyx

Agent
Greybull

307-765-4621

Lauren Steltingx

Agent, Financial Advisor
Jackson

307-733-3813

Tamey Peternalx

Agent
Kemmerer

307-877-5582

Jake Huhnkex

Agent
Lander

307-332-3295

Justin Jeffersx

Agent
Laramie

307-742-4847

Tyler Mitchell
Agent

Laramie
307-742-4847

Zack Jacobsenx

Agent
Laramie

307-742-4847

Holly Bortonx

Agent
Newcastle

307-746-4471

Jak Tanner
Agent

Pinedale
307-367-2141

Sammi Hegwerx

Agent, Financial Advisor
Riverton

307-856-9091

Andrea Robinsonx

Agent
Sundance

307-283-3582

Grant Curryx

Agent
Torrington

307-532-3610

Kris Mullx

Agent, Financial Advisor
Worland

307-347-3583
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Wyoming Beef Council
307.777.7396

gary.gwin1@wyo.gov

Beef Quality Assurance Certificates are 
industry-recognized credentials for students 
enrolled in Career and Technical Education 
classes in Wyoming’s secondary and post-
secondary programs. Over 6,000 students 
participated in CTE programs last year. 

Did You Know?
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SHERIDAN
SHERIDAN POWERSPORTS

307-672-3492
www.sheridanpowersports.com

County News

Stronger
Together

#FarmStateOfMind

farmstateofmind.org

Visit farmstateofmind.org to access:
• A national directory of mental health resources by state
• Tips on recognizing warning signs and how to start a conversation
• Research on rural and farmer mental health 
•  Free on-demand training

Need help? Know someone who does? 
988 Suicide and Crisis Lifeline 
Text or call 988 for help, 24/7 
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NOVEMBER 7-9, 2024
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Bee keeping
Season extensions
Raising chickens
Grape growing
Direct market beef
Lamb marketing
Budgeting
Risk management
And more

Ag Entrepreneurship Youth Entrepreneurship
Starting a youth enterprise
Business structures
Financing opportunities
Getting started as a small
producer
And more

Food Entrepreneurship
Inspection requirements
Cottage food laws
Shared-use kitchens
Getting ready for markets
Starting a CSA
And more

 Explore Here:
https://wyoextension.org/ruralentrepreneurship

Check out these on-line
resources:

UW EXTENSION RURAL
ENTREPRENEURSHIP
CENTER

email:  uwyovirtual.edu@gmail.com with any questions  
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MISSIONMISSION::
To represent To represent 
the the voices voices 

of Wyoming of Wyoming 
farmers and farmers and 

ranchers through ranchers through 
grassroots policy grassroots policy 

development development 
while focusing on while focusing on 
protecting private protecting private 
property rights, property rights, 
strengthening strengthening 

agriculture, agriculture, 
and supporting and supporting 
farm and ranch farm and ranch 
families through families through 

advocacy, advocacy, 
education, education, 

and leadership and leadership 
development.development.

I know I need life insurance,
but I just haven’t gotten around to it, yet.

Life can change in a blink of an eye. With life insurance, you’ll gain peace  
of mind knowing the “what ifs” are covered. Their future is worth protecting. 

Contact your Farm Bureau agent to discuss your options today.

Farm Bureau Life Insurance Company*/West Des Moines, IA. *Company provider of Farm Bureau Financial Services. LI200 (4-24)

The Wyoming Farm Bureau 
Foundation is accepting requests 
for 2024 Charitable Contributions. 

WyFB Foundation is able to make 
charitable contributions each year 
thanks to a program offered by FBL 
Financial Group, Inc.

“Wyoming Farm Bureau Foundation 
is happy to continue the tradition 
of offering financial assistance to 
Wyoming’s ag-oriented organizations 
through our charitable contributions 
fund,” said WyFB President Todd 
Fornstrom. “We hope the funds will be 
a resource that benefits agriculture in 
the State of Wyoming.”

Wyoming Farm Bureau Foundation accepting 
requests for charitable contributions

Visit wyfb.org and click on the 
event tab for the date of May 15, 2024, 
for request proposal requirements.

Charitable Contribution requests 
must be submitted in hard copy 
format and postmarked by May 15, 
2024, or received in the WyFB state 
office by May 15, 2024. Requests can 
be mailed to:

Wyoming Farm Bureau Foundation 
Attn: Dee Brewer, Office Manager 
PO Box 1348
Laramie WY 82073

For questions, contact Dee Brewer 
at 307-721-7719 or dbrewer1@wyfb.org.

The Wyoming Farm Bureau 
Federation is the state’s largest 
general agriculture organization. As 
a grassroots advocacy organization, 
our members work together to develop 
agricultural policy, programs, and 
services to enhance the rural lifestyle 
of Wyoming. The Wyoming Farm 
Bureau Foundation supports these 
efforts.  n

Requests will be considered for 
organizations that meet the following 
criteria:
l The organization must be classified as 

501 (c) (3) by the IRS.
l The organization must:

•  Serve Farm Bureau members; or
•  Be an industry educational 

organization that provides direct 
or indirect benefit to Farm Bureau; 
or

•  Be a health organization  
that promotes practices or 
educational programs beneficial 
to Farm Bureau.
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Following agricultural soil manage-
ment, livestock-related emissions from 
enteric fermentation and manure man-
agement contributed 192 million metric 
tons and 82 million metric tons, respec-
tively, to total U.S. emissions. These two 
emission sources represented 46% of 
agricultural emissions, but only 4.3% of 
total U.S. emissions. Other agricultural 
emission sources include methane from 
rice cultivation at 19 million metric tons, 
CO2 from urea fertilization at 5.3 million 
metric tons, CO2 from liming at 3.3 mil-
lion metric tons, and CO2 from field burn-
ing at 0.8 million metric tons. Combined, 
these remaining categories represented 
less than 5% of agricultural emissions 
and 0.4% of U.S. emissions.

Agricultural Productivity and 
Emission Trends

A comparison of 2022 emissions to 1990 
emissions shows U.S. agricultural emissions 
have increased by 6.4%. However, that’s not 
the full story. Productivity is increasing, as it 
must to keep feeding a growing global pop-
ulation, and emissions are on the decline 
relative to this productivity and population 
increase. Innovation and advancements 
in technology have allowed farmers and 
ranchers to increase their productivity while 
using the same amount of inputs. Compared 
to 1948, farmers and ranchers are producing 
nearly three times more in output per unit of 
input they use, according to USDA-Economic 
Research Service’s estimations of farm out-
put, input and total factor productivity (Agri-
cultural Productivity in the U.S.). Even more 
impressive, productivity – and production 
– is rising while agricultural land used is 
declining. Acreage in operation has de-

clined by 323 million acres since 1950, al-
most double the size of Texas. This means 
that farmers and ranchers continue to pro-
duce more using fewer resources and the 
additional decrease in agricultural emis-
sions shows that voluntary, market-based 
incentives are helping farmers and ranch-
ers accomplish this.

Production of food is important not just 
for farmers and ranchers, but also for the 
millions of families in the U.S. and around 
the world that U.S. agriculture feeds. Agri-
culture’s sustainable intensification through 
productivity gains, in addition to the adop-
tion of practices that further shrink farmers 
and ranchers’ environmental footprint, has 
had remarkable results in crop yields and 
animal nutrition and breeding. It’s import-
ant to note the public and private agricultur-
al research that drives these gains, which 
are critical to the sustainability of U.S. agri-
culture and its contribution to meeting the 
world’s food, clothing and energy needs.

Consider two examples: milk production 
and red meat production, which includes 
cattle, swine and sheep raised for meat. 
Between 1990 and 2022, U.S. dairy farm-
ers have increased milk output by 53%, go-
ing from 148 billion pounds to 226 billion 
pounds to meet increasing global demand 
for products like cheese, butter and dairy 
powders. During this same timeframe, 
emissions from enteric fermentation from 
dairy cattle per billion pounds of milk pro-
duced have dropped 26%, going from 293 
million metric tons to 216 million metric 
tons per billion pounds of milk produced. 
Similarly, global demand for red meat prod-
ucts continues to rise and farmers have met 
the challenge in a more efficient manner. 
In 1990, U.S. farmers produced 39 billion 
pounds of red meat; this grew 44% to 55.6 
billion pounds in 2022. In the same time-

frame, greenhouse gas emissions from en-
teric fermentation from beef cattle dropped 
28%, going from 3.5 million metric tons to 
2.5 million metric tons per billion pounds 
produced. This shows how livestock produc-
ers have embraced technological innovation 
and production practices that increase out-
put while reducing associated emissions.

Not only have producers focused on im-
provements to production and sustainabil-
ity, but they have also focused on feeding 
more families, both at home and abroad. 
Since 1990, U.S. agricultural emissions 
have increased by 6.4% while the U.S. pop-
ulation increased 33%, adding over 83 mil-
lion people in three decades. This means 
U.S. agriculture has been called upon to 
feed more people than ever before. With 
the advancements in innovation and tech-
nology, agricultural emissions per capita 
have declined 20% since 1990. Adjusting 
for productivity gains within the sector, the 
6.4% increase in agricultural emissions 
drops to a 25% decline since 1990 (latest 
available productivity data is 2021).

Summary and Policy 
Conclusions

During 2022, U.S. greenhouse gas 
emissions from all man-made sources 
totaled 6.34 billion metric tons in CO2 
equivalents, an increase of 0.2% from 
2021, according to the methodology used 
by the Environmental Protection Agency. 
When taking into consideration carbon 
trapped in the soils through forestry, 
grasslands, wetlands and cropland, U.S. 
greenhouse gas emissions were reduced 
by 13% to a net emissions level of 5.5 
billion metric tons. Emissions related to 
agriculture totaled 634 million metric 
tons during 2022, down 1.8% from the 
previous year.

Based on Intergovernmental Panel on 
Climate Change methodology, U.S. agricul-
tural emissions totaled 593 million metric 
tons in 2022, a 1.9% decrease compared 
to 2021. As a percentage of total U.S. emis-
sions, U.S. agriculture continues to be just 
under 10% of all greenhouse gas emissions, 
with livestock-related emissions about 3%.

When factoring in productivity and 
population gains, however, both per unit 
and per capita agricultural emissions are 
declining. That means U.S. agriculture is 
producing more food, fiber and renewable 
fuel for more people while using fewer re-
sources and emitting fewer greenhouse 
gases. Additionally, the adoption of con-
servation practices through voluntary, 
market-based incentives has helped farm-
ers and ranchers trap 854 million metric 
tons of carbon in the soil.

With conversations on a new farm bill 
gaining momentum, it is vital that invest-
ments in conservation are maintained to 
assist farmers in further improving effi-
ciency. Ensuring that the United States 
leads in agricultural research that allows 
farmers and ranchers to be part of cut-
ting-edge plant and animal technologies 
that increase productivity, capture more 
carbon in the soil and reduce livestock-re-
lated emissions even more, among many 
other environmental benefits, is also vital.

EPA’s Inventory of Greenhouse Gas 
Emissions and Sinks shows that when 
agriculture is recognized as a partner in 
reducing greenhouse gas emissions, farm-
ers and ranchers have more opportunities 
to utilize voluntary, market-based incen-
tives that work to reduce agriculture’s en-
vironmental footprint while helping farm-
ers and ranchers economically produce 
the food, fiber and renewable fuel U.S. 
families, and the world, rely on.  n

EMISSIONS INVENTORY... From Page 5


