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By Callie Hanson

In an effort to reduce wildfire risk and 
manage liability, Wyoming lawmak-
ers passed House Bill 0192 during the 

2025 legislative session. The bill, signed 
into law as HEA 0058, took effect July 1 
and requires all electric utilities in the 
state to file wildfire mitigation plans with 
the Wyoming Public Service Commission.

Under the new law, utilities must 
identify high-risk fire zones within their 
service areas and detail procedures for in-
specting infrastructure, managing vege-
tation, shutting off power to prevent igni-
tion and restoring service after an event.

The Public Service Commission is re-
sponsible for reviewing and approving 
the plans. According to the law, a plan 
must be found “reasonable, in the public 
interest, and appropriately balance im-
plementation costs with wildfire risk.” 
Once approved, utilities must submit an-
nual compliance reports and provide a 
full update to their plans every five years.

The law also includes a legal protec-
tion for utilities: if a company follows an 

approved mitigation plan, it is presumed 
to have acted prudently in the event of a 
wildfire-related lawsuit. However, land-
owners may still bring legal action in 
cases of gross negligence, willful miscon-
duct, or criminal behavior, or if the utility 
fails to follow its plan.

Additional provisions limit the types 
of damages that can be awarded and set a 
four-year window to file claims.

The Public Service Commission is 
authorized to develop regulations for im-
plementing the law. Rulemaking author-
ity took effect immediately, while utility 
compliance requirements began July 1.

As part of its longstanding commit-
ment to protecting private property rights, 
the Wyoming Farm Bureau Federation 
(WyFB) is working to ensure members 
have access to timely, accurate informa-
tion about how these plans are developed 
and how they can get involved. From pub-
lic comment periods to legal protections, 
understanding these changes is key to 
safeguarding landowners’ interests.

By Callie Hanson

Wyoming Farm Bureau Federation Presi-
dent Todd Fornstrom and Policy Advo-
cacy Director Kelly Carpenter traveled to 

Washington, D.C., in mid-July to take part in the 
American Farm Bureau Federation’s Council of 
Presidents meeting—a critical opportunity to en-
sure western voices are heard in national agricul-
tural policy discussions.

The annual gathering brought state Farm Bu-
reau presidents together with AFBF President 
Zippy Duvall and senior officials from across the 
federal government. But for Wyoming’s delegation, 
the week was about more than checking boxes. It 
was about making sure rural America—particular-
ly the West—has a seat at the table.

“We may be a small state, but we have a strong 
voice,” said Fornstrom. “And we’re using it.”

The event, held just steps from the White 
House in the Eisenhower Executive Office Build-
ing, featured briefings with high-ranking admin-
istration officials and senior agency staff. It of-
fered a unique platform for Farm Bureau leaders 
to connect directly with decision-makers and ele-
vate the everyday challenges facing farmers and 
ranchers in the West.

“When you’re in the room with the people writ-
ing the rules, that’s where your stories have real 
weight,” Carpenter said. “They can’t fix what they 
don’t know about, and that’s where we come in.”

That idea—speaking up so rural issues aren’t 
overlooked—became a theme of the week. When a 
state president raised a question specific to their 
region, agency officials encouraged others to do 
the same, reiterating that solutions begin with 
dialogue.

“One of the strongest messages from the ad-
ministration was, ‘We can’t help if we don’t know,’” 
Carpenter said. “That’s a call to action for all of us. 
If we want change, we need to tell our stories.”

And while many of the federal issues discussed 
affect producers nationwide, Wyoming leaders 
made sure the western perspective was part of the 
conversation—from public lands and water to the 
complexities of wildlife management and private 
property rights.

“These are not just regulatory issues—they’re 
realities we live with every day,” said Carpenter. 
“If we’re not constantly reminding them how de-
cisions play out in the West, they’ll never fully un-
derstand the impact.”

Wildfire mitigation plans: What 
Wyoming landowners need to know

Wyoming leaders carry western voice to nation’s capital
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The Wyoming Farm Bureau 
Federation (WyFB) is returning to 
one logo to increase our branding 

consistency and uniformity.  Last year 
we moved forward with utilizing two 
logos (the Indian Paintbrush and the 
“FB” bug) since the “FB” bug cannot 
be incorporated with another logo 
configuration making our previous 
Indian Paintbrush with the “FB” 
bug logo out of compliance with the 
FB Marks Use Manual. While our 
look is updated with the return 
to the “FB” logo, our dedication 

Logo rebrand, 
same commitment

to Wyoming’s farmers 
and ranchers hasn’t 
changed. Thanks for 
being part of the Farm 
Bureau family as we 
continue to grow, 
advocate and serve.  n

WyFB President Todd Fornstrom met with Associate Deputy 
Interior Secretary Karen Budd-Falen and other western Farm 
Bureau leaders to discuss key land management issues. WyFB 
appreciates Budd-Falen’s continued advocacy for Wyoming 
agriculture.  KELLY CARPENTER PHOTO
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Farming is an uncertain business. 
Every year, farmers plant crops or 
raise animals not knowing how the 

weather will impact them or what the 
markets will be when it’s time to harvest 
or sell their livestock. Farmers and ranch-
ers received some certainty, however, with 
the passage of the One Big Beautiful Bill 
Act. The bill, advanced through a process 
known as reconciliation, which allows for 
expedited consideration of budget-related 
policy, delivers updates to farm programs 
and makes permanent important tax pro-
visions that will help farmers hold on in 
tough times and plan with greater confi-
dence for the future.

For far too long, farmers have faced out-
dated safety net programs that no longer 
reflect the realities of our farm economy, 
and we continue to see the consolidation 
and loss of farmland. We lost 15,000 farms 
in 2024 alone, and we need modernized 
programs to ensure that more farmers are 
not faced with making the decision to close 
their doors.

Certainty in Farm Programs
The farm programs outlined in the 2018 

farm bill addressed the needs of farmers 
when it was passed, and we were thankful 
for the short-term relief Congress provid-
ed through the past two extensions of the 

Zippy Duvall
American Farm Bureau Federation President
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A Step Toward Certainty

Normal is a relative term. Normal 
compared to what? Normal com-
pared to new traditions or normal 

compared to old traditions?
At our summer meeting of the Western 

Region State Farm Bureaus I was struck by 
a phrase one of the speakers kept using… 
“new normal.” While that’s certainly not a 
new phrase, it was the way he used it that 
grabbed my attention. As a former legis-
lator and lifelong rancher, he shared time 
with us talking about policy development 
and agriculture succession planning. He 
recognized that as a generational agricul-
ture family they had to adapt to the “new 
normal” all the time. From the way they 
irrigate to the way they grow their crops to 
the way they pass on the agriculture legacy, 
the new normal is always pivoting.

His message was inspiring and a re-
minder the new normal doesn’t have to be 
intimidating, it can be exciting. The fear of 
the unknown can cause us to freeze in our 
tracks. Not acting on the unknown can also 
cause us to get stuck in our tracks and pos-
sibly slide back down the hill. 

Food security is national security. With 
all the issues filling up our tracks, we must 

constantly strive for the new normal to 
keep moving forward in our calling to 
grow food and care for the land. For ex-
ample the scare tactics spreading across 
social media. Scare tactics are not new, 
however, the use of social media is a new 
normal we face. The old normal came in 
the form of books written with stories full 
of scare tactics. The books would be wide-
ly distributed in hopes the reader would 
join the author’s crusade. 

The same goes for the issues impact-
ing food production. Over 100 years ago, 
our ancestors faced concerns similar to 
today. Those include, but certainly are 
not limited to, predators, water, property 
rights and countless other issues impact-
ing the ability of farmers and ranchers to 
grow food thus impacting national securi-
ty. The similarities in issues also contain 
differences in the new normal about how 
to address these issues for the time in 
which we live.

Like our ancestors before us, I’m confi-
dent this generation of agriculturalists will 
saddle up for solutions to keep agriculture 
strong. In fact, “Saddles to Solutions” is 
the theme of the 106th annual meeting of 

the Wyoming Farm Bureau Federation. As we 
move into policy development season, Farm 
Bureau members will begin at the county lev-
el to discuss issues that are impacting their 
ability to produce food and care for the land. 
From the saddle to the meeting room, we en-
courage you to identify the problem and bring 
the solution in the form of a resolution. This is 
how change begins. A voting member brings 
an idea forward for discussion. The idea, in 
the form of a resolution, moves through the 
grassroots policy development process one 
step at a time. If approved by the voting del-
egates, the policy is placed in the Wyoming 
Farm Bureau Federation policy book. By this 
point, it has been vetted four different times 
by members. 

If you’ve never saddled up for your county 
Farm Bureau Federation annual meeting, I in-
vite you to take that step this year. Reach out 
to your county president or watch the calen-
dar on this page for meeting details. For those 
of you who saddle up every year for solutions 
at your county annual meeting, thank you. 

Remember, we are made for a time such 
as this. What are you going to do with the 
time you’ve been given? What solutions are 
you bringing to the table?  n

farm bill. But, since Congress last passed 
a farm bill, we have had a global pandem-
ic, global unrest, high inflation and trade 
disputes. With rising expenses and falling 
farm income, our farm programs are out-
dated and have left many farmers unable 
to utilize the tools and safety nets crafted 
to protect them. The One Big Beautiful Bill 
Act secures a big win for farm programs 
with updated reference prices – ones that 
will adjust for inflation – as well as in-
vestments in conservation, research and 
trade. There are limits to what can be 
done in reconciliation, and we still need to 
finish the job with a farm bill reauthoriza-
tion to provide the long-term certainty our 
farmers need, but the One Big Beautiful 
Bill Act is an important stepforward.

The package that is now law provides 
certainty with tax reform, making im-
provements and making permanent tax 
provisions that were set to expire this 
year. Taxes can make or break a farmer’s 
check book, and they rely on tax provi-
sions designed to reduce small business 
tax burdens and promote investment to 
keep their farm running. If we didn’t see 
tax reform passed this year, our farm fam-
ilies would have been hit with billions of 
dollars in taxes and many of them may 
not have been able to survive the cost. The 
One Big Beautiful Bill Act includes a per-

manent increase to the 199A deduction, a 
nearly tripled estate tax exemption, per-
manent lowered individual tax rates and 
a permanent bonus depreciation (expens-
ing) extension. Farmers are always plan-
ning ahead – both for next season and 
the next generation – and having these 
critical tax provisions will help bring con-
fidence when making future decisions.

Certainty in Agriculture
This bill included a few other wins for 

our farmers and small business owners 
including the limiting of the 45Z tax cred-
it to only biofuels produced by domestic 
feedstocks. Renewable fuels have been a 
major success story for our rural commu-
nities, and this legislative package will 
continue to strengthen that success.

The wins in farm programs and tax 
policy within the One Big Beautiful Bill 
Act all closely align with Farm Bureau’s 
grassroots policy, and I want to say thank 
you to all our grassroots leaders who re-
mained engaged and helped ensure the 
inclusion of our priorities. We still have 
much to accomplish ahead when it comes 
to the certainty our farmers need, but the 
reconciliation package is another example 
of how strong we are as the United Voice 
of Agriculture and shows that together we 
can get it done.  n
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By Callie Hanson

As lawmakers prepare for the 2026 
budget session, members of the 
Wyoming Legislature’s Joint Trav-

el, Recreation, Wildlife and Cultural 
Resources (TRW) Committee and Joint 
Agriculture, State and Public Lands and 
Water Resources Committee considered a 
range of topics important to Wyoming’s 
rural residents—many of which remain 
unresolved.

Among the subjects discussed at the 
Joint TRW interim committee meeting was 
the introduction of a new class of hunting 
and fishing licenses: nonresident native 
licenses. The proposed concept would al-
low individuals who previously lived in 
Wyoming—but have since established res-
idency elsewhere—to purchase licenses 
under a new category.

“This idea is still just a concept, but it’s 
generating a lot of discussion,” said Wyo-
ming Farm Bureau Federation (WyFB) Pol-
icy Advocacy Director Brett Moline. “Law-
makers asked some good questions such 
as how many licenses would be available, 
what the pricing would be, and whether 
this would reduce Game and Fish Depart-
ment revenue.”

Because the idea remains preliminary 
and WyFB policy does not currently ad-
dress nonresident native licenses, we are 
monitoring the discussion.

Meanwhile, a much more divisive A 
lengthy conversation centered around 

landowner hunting licenses in both com-
mittees with no action taken. Currently, 
Wyoming landowners who receive big 
game tags from the Wyoming Game and 
Fish Department may use them them-
selves or transfer them to immediate fam-
ily members. Selling the licenses, howev-
er, is prohibited.

“WyFB has long supported the right of 
landowners to sell those licenses,” Moline 
said. “It’s a way to recognize the habitat 
landowners provide.”

Supporters of landowner tag license 
sales, including WyFB, maintain the change 
would not only reward landowners for wild-
life stewardship, but also improve private 
land hunting access by reducing trespass-
ing issues. Opponents, including some 
hunting and conservation groups, stated 
that expanding landowner tag sales could 
diminish the value of limited commissioner 
licenses and alter the draw system.

The topic of corner crossing also re-
turned to the spotlight. In light of a feder-
al court ruling out of Carbon County that 
found corner crossing—moving from one 
parcel of public land to another without 
touching private land—not to be illegal, 
legislators weighed potential changes to 
Wyoming law.

“This issue is complicated and still 
in flux,” Moline explained. “Because the 
case is likely being appealed to the U.S. 
Supreme Court, the TRW Committee chose 
not to act until the legal process plays out.”

Corner crossing has been a hot-button 
issue across the West, where checkerboard 
land ownership patterns create conflicts 
between access advocates and private 
landowners. While the district court rul-
ing favors public access, legal uncertainty 
remains.

Over in the Joint Agriculture Commit-
tee, lawmakers reviewed several propos-
als impacting landowners and farmers 
and ranchers.

One bill, aimed at establishing veter-
inary technician licensure, received sup-
port from WyFB, but ultimately failed to 
advance.

“The draft outlined what vet techs 
could and couldn’t do, and we supported 
the clarity it offered,” Moline said. The 
committee also addressed a growing con-
cern in rural Wyoming—what happens to 
irrigation water rights when agricultural 
land is developed for housing. Known as 
“orphaned water rights,” these situations 
arise when developers or new homeown-
ers fail to notify irrigation districts of 
changes in land use, disrupting water 
delivery systems and impacting neighbor-
ing irrigators.

“If conveyance ditches are cut off by 
development, those downstream lose ac-
cess to water they’re legally entitled to,” 
said Moline.

While no legislative action was taken, 
Moline said WyFB will continue to follow 
the issue .

In an educational session, Agriculture 
Committee members also received a com-
prehensive overview of eminent domain—
an issue frequently raised by rural land-
owners during discussions of pipeline 
projects, transmission corridors and other 
infrastructure.

“There was no formal action, but we 
appreciated the committee taking time to 
learn more about the scope of eminent do-
main and what was addressed in the 2025 
session,” Moline said.

Finally, the Agriculture Committee re-
visited the landowner license topic, echo-
ing the debate held in the TRW Committee.

“The same positions were expressed—
landowners in support, and many out-
door groups in opposition,” Moline said. 
“Again, no votes were taken, but the fact 
that this came up in two separate com-
mittees shows the momentum behind 
the idea.”

WyFB’s involvement in the interim 
committee process reflects its broader 
mission of advocating for Wyoming’s 
farmers and ranchers year-round. Interim 
discussions are critical for shaping future 
legislation and building relationships to 
ensure the voice of agriculture is heard.

As the 2026 legislative session ap-
proaches, WyFB expects continued dis-
cussion on landowner rights, wildlife 
management and private property protec-
tion—all core issues for the state’s ag com-
munity.  n

Lawmakers discuss hunting licenses and vet 
tech licensure in interim committee meetings

By Kelly Carpenter,  
Policy Advocacy Director

Federal Rules Rescinded 
or Suspended - 
Farmworker Protection 
and Roadless Rule

In late June, the US Depart-
ment of Labor (DOL) and the 
US Department of Agriculture 
(USDA) rescinded two agency 
regulations that will have a pos-
itive impact on Wyoming Farm 
Bureau Federation (WyFB ) mem-
ber families.  

The first rule, the Farmworker 
Protection Rule, was promulgat-
ed under the Biden Administra-
tion as a burdensome regulation 
for farms and ranches employ-
ing H2-A workers.  This rule was 
lengthy, but in short, it expanded 
the list of necessities employers 
were required to provide—add-
ing both cost and time spent on 
paperwork instead of farm work. 
The DOL rescinding this rule al-
lows farmers and ranchers to 
maintain common-sense HR pol-
icies without sacrificing resourc-
es on superfluous items.  Prior to 
the suspension of the rule, WyFB 
joined several western state 
Farm Bureaus in a letter to DOL  
requesting a withdrawal from 
this  this burdensome rule and 
asking the DOL to look for new 
ways to improve the guestworker 
program.  

Another significant rule roll-

back was the rescission of the 
Clinton-era Roadless Rule by the 
USDA.  The Roadless Rule restrict-
ed construction of new roads in 
millions of acres of USDA land. 
Additionally, the rule restricted 
road maintenance in many areas.  
This rule left millions of forested 
acres without access for adequate 
timber harvest or other fuels 
management.  Not only will this  
bolster the American timber in-
dustry, but it will help with wild-
fire mitigation and management.

Select Committee 
on Federal Natural 
Resource Management

On June 19, WyFB attended the 
Select Federal Natural Resource 
Management Committee meeting 
in Pinedale. Topics included bar-
riers to timber harvest and mill-
ing, the now-rescinded Roadless 
Rule, and Good Neighbor Author-
ity (GNA) by the Wyoming State 
Forester.  Specifically relating to 
the Good Neighbor Authority, the 
State Forester expressed concerns 
with lack of funding for perma-
nent FTEs in these GNA positions.  
The GNA positions are critical, 
because  they serve as a conduit 
between  federal government 
and  state governments for forest 
management activities on federal 
lands.  The Select committee vot-
ed to pursue a path forward on 
finding a funding mechanism for 
more FTEs under the GNA.  n

National news updates
According to John Burbridge, Secretary and Chief 

Counsel of the Wyoming Public Service Commission, 
which is charged with reviewing and approving 
wildfire mitigation plans, there are clear pathways 
for public involvement—but tight timelines make 
staying informed all the more important.

“Our role on this is to review proposed plans 
from the electric utilities that are hit by the legis-
lation,” Burbridge explained. “If the plans are suf-
ficient after our review, we approve them. Then we 
periodically review those plans again, based on 
statutory timelines.”

These plans are designed to reduce utility liabil-
ity in the event a wildfire is caused by their equip-
ment, but Burbridge emphasized the PSC does not 
play a role in legal determinations if a utility is 
sued. Instead, the goal is to create a clear frame-
work to help mitigate risk and potentially influence 
insurance rates.

“One of the intended goals is that insurance com-
panies will keep rates steady or possibly lower,” he 
said. “I don’t anticipate the rates will go down, but it 
may prevent them from going up as much.”

Once a utility files its wildfire mitigation plan 
with the PSC, there is a window for public engage-
ment—including formal comment submission, 
intervention requests, and the option to call for a 
hearing.

“When we get the plans, we issue public no-
tices,” Burbridge said. “That notice provides infor-
mation on where the plan can be viewed—ideally 
on a dedicated wildfire mitigation page on our 
website—and outlines the process for comment.”

Notices will also be published in local newspa-
pers within the utility’s certificated area. Howev-
er, due to varying publication schedules, timing 
can fluctuate.

“We try to give about three weeks from the 
time the notice is issued for people to comment, 
request to intervene, or request a hearing,” he 
added. “But we take public comments throughout 

the proceeding—and if it goes to a hearing, we 
take comments there, too.”

By statute, the PSC has just 120 days to process 
each plan once it’s submitted. While extensions 
can be granted “for cause,” the timeline places ad-
ditional pressure on both the reviewing body and 
members of the public hoping to engage.

To help members stay ahead of deadlines, the 
PSC uses an email-based system called GOV De-
livery. Any member of the public can subscribe 
to receive alerts when wildfire mitigation plans 
are filed.

“The downside is they’ll get everything else 
we issue as well,” Burbridge noted, “but it en-
sures they’ll get notified directly when a wildfire 
mitigation notice is issued. We really try to do 
our best to get public participation on everything 
we do,” he said. “

Liability was another key concern, particularly 
whether utilities could still be sued if found respon-
sible for starting a wildfire. While the plans are in-
tended to help limit utility liability, they do not elim-
inate a landowner’s ability to pursue legal action.

“It does not prevent people from engaging in 
a lawsuit,” Burbridge said. “The statute does limit 
the kind of damages a person could receive, but be-
yond that, landowners would need to discuss spe-
cifics with their lawyers.”

As of July 3,  only one plan has been submitted, 
by High West Energy out of Pine Bluffs. A notice 
about that plan is expected to be published shortly.

For Farm Bureau members—many of whom 
have experienced devastating wildfire losses in 
recent years—the importance of staying informed 
cannot be overstated. While lightning strikes and 
natural disasters may be outside anyone’s control, 
the wildfire mitigation plans represent a new lay-
er of regulatory planning that could directly affect 
how electric utilities manage vegetation, maintain 
infrastructure, and interact with private lands.

Burbridge encouraged any interested member 
to follow up with the PSC, monitor notices and en-
gage with upcoming plans.  n

WILDFIRE MITIGATION... From Page 1
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By Carson Ellis

I grew up in the state of Wyoming, cattle 
ranching with my family as many of our 
Wyoming neighbors have. I met my wife 

Abby at college and visited her family in Ne-
vada. Abby grew up on a large farm where 
four, sometimes five, crops of alfalfa are har-
vested a year; quite the difference from our 
one annual crop here in western Wyoming. 
Abby and I were married and two years later 
moved back to my hometown of Lyman. We 
both knew, from the time we were married, 
we wanted to raise our children on the land, 
working with plants and cattle the way we 
had each been raised. 

Uniting our lives has been fun, as Abby 
and I take what we each love and combine it 
into our own family culture. Our two girls, 
Sarah Mae and Lark, have had their fair 
share of being bumped around in the tractor, 
bounced on a horse, and having a few naps 
in the feed truck. Lately, they’ve enjoyed 
feeding the “babies,” with their aunts when-
ever they get the chance. 

Yep, I mean goats. Six years ago my par-
ents made the decision to buy 150 head of 
goats to diversify our income stream and bet-
ter utilize pasture on the ranch. We quickly 
discovered the differences between goat and 
bovine. The first winter was less than ideal 
as the goats started kidding at least a month 
earlier than we had been told they would. 
This, along with the freezing temperatures 
and Wyoming wind, caused us to throw to-
gether additional shelter for the does and 
their kids, many of which died. 

Although we had that large setback, 
my parents continued with the goat opera-
tion and have, through the past few years, 
learned much more about goats and better 
animal husbandry for them. Though goats 
will never be lost for surprises. Our daughter 
Sarah has formed a love of goats and taking 
care of them. It has been fun for us to see her 
grow in ways we did as children. 

Besides my parents’ goats, we have started 
our own personal herd of cows we run with 
my parents’ herd. To watch Sarah slap her legs 
and say “hup cows!” makes our hearts beam 
with laughter and pride. Lark still squeals 
with excitement and rattles off baby gibberish 
when she sees them. Just as Sarah tells us she 
is going to ride her horse “all-by myself” we 
are grateful  we can take on the responsibility 
and carry the dream of building something of 
our own for our little family. 

Though it is fun, satisfactory, and some-
times nearly perfect, we know, from experi-
ence, farming/ranching isn’t always easy or 
enjoyable. In fact, it’s sometimes down-right 
hard to move cows, make meals, do chores, 
and fix the broken equipment while also try-
ing to feed hungry kids, change dirty clothes, 
bathe babies, teach children good standards, 
and have a patient attitude while your kid 
stands there screaming for their sippy you 
accidentally left at the house that is now 
miles away. 

And yet, we do it because to Abby and I, it’s 
the best way we know to raise our children. 
Growing up, we each learned through expe-
rience  agriculture promotes patience, perse-
verance, a good work-ethic, and dependance 
on God. These are the qualities we want our 
children to embody. That’s why we continue 
in agriculture. That’s why we support agri-
culture and family-oriented programs like 
the Farm Bureau Federation; because these 
programs help us reach the dreams we have 
for our family and protect Agriculture for fu-
ture generations.  n Lark (and Carson) holding down a calf

Faith, Family, and a Few Goats

Lark’s first big ride with Dad at a month old and Sarah riding with Abby, pushing cows back from the summer range

Sarah, riding her horse “all by herself”

Sarah and Lark feeding a bum kid
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 By Daniel Munch, AFBF Economist 

While the expansion of gray and 
Mexican gray wolf populations 
is often hailed as a conservation 

success, the consequences for ranching 
families can be gruesome, costly and com-
plex - threatening the safety of ranch fam-
ilies and their pets and livestock, as well 
as the long-term survival of multigener-
ational ranches and the rural economies 
they anchor.

Focusing on the Mexican gray wolf, 
a recent University of Arizona study an-
alyzes both direct livestock depredation 
and indirect effects such as stress-induced 
weight loss and elevated management 
costs based on 2024 cattle prices. Find-
ings are based on survey responses from 
impacted ranchers, modeling of herd-lev-
el financial outcome and county-level live-
stock performance trends. In areas with 
wolf presence, even a moderate level of 
impact, such as 2% calf loss, 3.5% weight 
reduction and average management costs, 
can reduce annual ranch revenue by 28%.

While the study focuses on Mexican 
gray wolves in the Southwest, the core 
challenges it identifies, such as livestock 
depredation, herd stress and weight loss, 
increased management costs and difficul-
ties accessing timely compensation, are 
not unique to that region. Ranchers across 
the Northern Rockies, Pacific Northwest 
and Great Lakes states report similar ex-
periences as wolf populations have ex-
panded. Because these economic stressors 
stem from common predator-prey dynam-

ics and livestock production systems, the 
study’s findings provide a credible frame-
work for estimating broader impacts. This 
Market Intel draws on that foundation 
to illustrate the tangible financial risks 
associated with predator recovery and 
highlight the need for responsive, produc-
er-informed wildlife policy in all regions 
affected by wolf activity.

Background
When the gray wolf was listed under 

the Endangered Species Act in 1978, the 
species was nearly extinct in all lower 48 
U.S. states except Minnesota (where they 
were classified as threatened). The spe-
cies’ steep decline was largely driven by 
federally supported predator control ef-
forts and bounty programs aimed at elimi-
nating wolves to reduce conflicts with live-
stock, pets and rural communities. Many 
ranching communities were established 
at the same time as government-backed 
removal, when wolf presence was mini-
mal or nonexistent, shaping generations 
of land use and livestock management in 
their absence.

In 1982, Congress amended the En-
dangered Species Act to authorize the es-
tablishment of experimental populations 
of endangered or threatened species to 
aid in species recovery. After years of con-
troversy, 66 gray wolves were ultimately 
released into central Idaho and Yellow-
stone National Park in 1995 and 1996. A 
few years later, in 1998, the Mexican gray 
wolf, the smallest subspecies of gray wolf, 

was reintroduced into the wild through a 
program centered in the Blue Range Wolf 
Recovery Area, spanning rugged public 
lands across eastern Arizona and western 
New Mexico.

Most recently, after a state-wide ballot 
initiative supported the reintroduction of 
wolves in Colorado, Colorado Parks and 
Wildlife partnered with Oregon wildlife 
officials to translocate 10 gray wolves 
from multiple Oregon packs and released 
them onto state-owned public lands in 
Grand and Summit counties. Today, gray 
wolf populations have grown beyond their 
original reintroduction levels and regions, 
reflecting the success of recovery efforts 
and intensifying their presence on West-
ern rangelands.

Direct Depredation
The most immediate and visible im-

pact of wolf presence on rangelands is 
direct livestock loss from confirmed dep-
redation. These incidents most commonly 
involve calves, but cows and more rarely, 
bulls, horses and dogs can also be affect-
ed. For ranchers, the loss of a calf rep-
resents a full loss in revenue, regardless 
of the animal’s age or weight at the time 
of death. Whether the calf was 1 day old or 
nearly ready for market, the rancher loses 
its full market value, estimated at $1,336 
per head in 2024 (for a 525 lb. calf). Actual 
impacts may vary year to year depending 
on market prices.

The University of Arizona study mod-
eled the one-year impact of calf losses due 

to depredation. A 2% loss of calves could 
reduce a 367-head ranch’s net income by 
4%, or about $5,195, for that year. At high-
er loss levels, such as 14% of calves, net 
income could fall by as much as 34%, or 
roughly $42,599, in that same year.

When a cow is killed, the financial hit 
extends over multiple years: the operation 
not only loses that year’s calf, but also 
future offspring, along with the revenue 
and herd stability that cow would have 
provided. Ranchers then have to more 
frequently retain replacement heifers or 
buy additional replacements. This means 
fewer animals are available for sale, work-
ing capital must be used to buy additional 
replacements and herd development is 
ultimately delayed. Excluding these long-
term impacts, the revenue loss associated 
with the loss of a single cow was estimat-
ed at $2,673.

Depredation rates vary significantly 
between ranches, influenced by factors 
such as landscape features, alternative 
prey availability (e.g., deer and elk), prox-
imity to roads or human development 
and whether wolves have recently visited 
the area. Previous analysis has estimat-
ed an average wolf-related calf depreda-
tion rate of 1.9%, though actual rates can 
vary widely. Importantly, only a subset 
of ranches within counties known or be-
lieved to have wolf presence experience 
predation. In the University of Arizona 
survey, 38% of respondents reported con-
firmed wolf depredation on their ranches.
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For this broader analysis estimating 
total state-by-state losses attributed to 
wolves, we apply these assumptions to 
the number of beef calves estimated to 
be present in counties with wolf presence 
(as defined by the U.S. Fish and Wildlife 
Service). Calf numbers were derived using 
2022 USDA Census of Agriculture data, 
with calves estimated to make up ap-
proximately 15% of total cattle inventory 
in states with wolf populations. To avoid 
overstating exposure, each county’s cattle 
inventory was adjusted to exclude dairy 
cows, which are generally less likely to 
graze on open rangeland.

The calculated value of calves lost un-
der this scenario assuming each calf is 
valued at $1,336. This generates a loss of 
13,514 calves out of an inventory of 1.87 
million calves valued at $18 million in 
wolf-occupied counties. The states with 
the highest number of calf depredations 
under this scenario are Montana ($3 mil-
lion; ~2,307 calves) and Idaho ($2.7 mil-
lion; ~2,044 calves).

Keep in mind this method assumes 
static wolf presence at the county level. 
Wolves regularly traverse dozens of miles 
per day, crossing county and state borders, 
so county-level presence can vary widely 
year-to-year.

Indirect Losses:  
Physiological Stress

In addition to the loss of individual 
animals, the presence of wolves introduc-
es chronic stress that can disrupt cattle 
health and productivity. Even without a 
direct attack, cattle sense predator cues, 
like scent, tracks or howling, which trig-

gers a survival response. As a result, cat-
tle spend less time grazing and more time 
bunched together, alert and on the move. 
This reduces forage intake, slows weight 
gain and lowers overall body condition.

Stress can also suppress estrus cycles 
and reduce conception rates, especially in 
herds that have previously experienced dep-
redation. Calves may wean at lower weights, 
lowering sale value. Importantly, these im-
pacts often occur even on ranches that hav-
en’t experienced direct losses, highlighting 
how just the presence of wolves can erode 
ranch profitability over time. The University 
of Arizona found 58% of those surveyed had 
stress- or depredation-related wolf impacts 
on their operation (compared to just 38% 
reporting depredation).

The Arizona model found that a 3.5% 
reduction in average calf weaning weight 
(18.4 pounds) — a figure supported by 
published field research — can signifi-
cantly reduce revenues across an entire 
herd. At the $2.54 per pound value ref-
erence in their study ($1,336/ 525 lb. 
average), a ranch operation that mar-
kets 80 head would lose out on $3,738 
in marketable weight value. Weight loss 
can be much higher in regions with el-
evated wolf activity. If that same ranch 
experienced a 10% reduction in weaning 
weight, the loss would exceed $10,600 
before even factoring in additional im-
pacts like reduced conception rates. In 
total, over $50 million in potential calf 
weight value was lost due to wolf pres-
ence, including $8.6 million in Montana 
and $7.6 million in Idaho alone.

Increased Mitigation Costs
Beyond lost livestock and reduced 

productivity, wolf presence forces ranch-
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WOLVES AND THE WEST... From Page 5 ers to change the way they manage their 
operations — often at a steep cost. In 
wolf-occupied areas, ranchers routinely 
implement additional strategies to deter 
predation, respond to attacks and monitor 
herds across expansive rangelands. These 
management efforts are both labor- and 
resource-intensive.

Preventative measures may in-
clude altering grazing rotations to avoid 
wolf-active areas, confining livestock 
during vulnerable periods, hauling feed 
and water to secure locations, and hiring 
range riders to maintain human pres-
ence near herds. Many producers also 
invest in tools such as trail cameras, tur-
bo fladry (lines of fluttering flagging at-
tached to electrified fencing used to deter 
wolves) and sometime access telemetry 
devices (like GPS collars) to track wolves 
and avoid conflict. These measures incur 
direct expenses in fuel, equipment, labor 
and supplemental feed, as well as indi-
rect costs like deferred maintenance and 
lost time.

According to the University of Arizo-
na study, ranchers reported an average 
cost of $79 per cow for conflict avoid-
ance measures and associated labor. 
Even before accounting for any depreda-
tion or stress-related weight loss, these 
management expenses alone reduced 
net returns for the average ranch by 
19%. Through interviews and surveys, 
producers indicated they spent any-
where from several thousand dollars to 
over $150,000 per year on these efforts.  
For our analysis, we convert the $79 per 
cow figure to $55.30 per calf based on 
their 70% calf crop assumption. We then 
apply this per-calf cost to estimate state-
wide wolf management expenses, using 
the study’s finding that 58% of ranchers in 
wolf-occupied counties experience wolf-in-
duced stressors. Based on these assump-
tions, ranchers nationwide spend over $60 
million each year on efforts to mitigate the 
impacts of gray wolves.

Importantly, these costs are often in-
curred even when wolves are not actively 
present in a given season. The mere threat 
of predation, and the uncertainty it cre-
ates, forces ranchers to implement precau-
tionary strategies year-round, consuming 
labor and resources regardless of actual 
wolf activity.

These growing management burdens 
add another layer of economic strain to 
ranching in wolf-occupied regions, costs 
that, while harder to quantify than a dead 
calf, accumulate quickly and erode the 
long-term sustainability of the operation.

Putting it All Together
All combined, on a ranch experiencing 

a modest 2% calf depredation and 3.5% 
weight loss that also spends the average 
reported amount on conflict avoidance, 
annual ranch revenues are reduced by 
28% ($34,642).

The University of Arizona study also 
didn’t just look at one year, it projected 
what repeated losses from wolves would 
do to a ranch’s profitability over 30 years. 
Even a moderate level of impact: losing 2% 
of calves and 3.5% lower weights would re-
duce the ranch’s net present value by over 
$191,000. In plain terms, that’s a 45% 
drop in the ranch’s long-term earning po-

tential. The study estimates that, without 
wolf impacts, the ranch would generate 
about $420,000 in long-term profits (in 
today’s dollars). With average wolf-related 
losses, that shrinks to $228,000.

While a single year’s loss might seem 
manageable, the effects compound over 
time; smaller calf crops mean fewer re-
placements and fewer animals to sell, 
while lower weights reduce revenue year 
after year. These cumulative impacts 
ripple through herd management and fi-
nances, steadily eroding profitability and 
increasing the odds that the operation 
may not be financially sustainable in the 
long run.

Compensation Gaps and 
Conclusions

While many states and federal agen-
cies offer compensation for confirmed 
livestock losses due to wolves, ranchers 
report persistent challenges in accessing 
these programs. Verifying a depredation 
requires finding the carcass quickly, often 
in remote or rugged terrain, and meeting 
strict evidence thresholds that can be hard 
to satisfy, especially when scavengers dis-
turb remains. In the University of Arizona 
study, 55% of surveyed ranchers said they 
had experienced at least one wolf depre-
dation that went uncompensated.

Additionally, when depredation does 
occur, the process of locating carcasses, 
coordinating investigations and filing pa-
perwork for compensation (if available) 
can require six to 10 hours per incident — 
resources often uncompensated and un-
dervalued. For some ranchers, the effort 
and uncertainty involved in confirming 
a depredation make compensation pro-
grams not worth pursuing at all.

Even when compensation is granted, 
it typically only covers the market val-
ue of the animal lost. USDA’s Livestock 
Indemnity Program (LIP), one of the pri-
mary federal tools available to livestock 
producers, only reimburses 75% of the 
fair market value of qualifying animals 
lost to federally protected predators like 
wolves. It does not account for the addi-
tional costs ranchers bear: lost future pro-
duction, veterinary expenses for injured 
animals, stress-related weight loss or the 
thousands of dollars spent annually on 
prevention and mitigation. As a result, 
ranchers are often left absorbing the bulk 
of the financial impact of policies shaped 
far beyond their fenceposts.

That’s the heart of the issue. For many 
ranching families, the return of wolves is 
not just a wildlife management question, 
it’s a daily reality shaped by decisions 
made in distant urban centers, often by 
voters and officials who will never have to 
look into the eyes of a mother cow search-
ing for her calf. Ranchers are the ones 
bearing the real-world costs of policies 
shaped far from the range. And they’re 
doing so while continuing to care for live-
stock, steward the land and feed a grow-
ing world.

If predator recovery efforts are to be 
economically sustainable, they must be 
accompanied by policies that recognize 
the people on the front lines: those whose 
livelihoods now depend not only on their 
animals, but on a system that values and 
supports the cost of coexistence.  n
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Fornstrom said the face-to-face meetings with agen-
cy staff and congressional offices are where western 
states can push back on one-size-fits-all approaches.

“Too often, policy is developed with different re-
gions or circumstances in mind, and it doesn’t trans-
late well to our way of life,” he said. “That’s why it’s 
so important to be in D.C.—having those face-to-face 
conversations makes a difference.”

Wyoming’s delegation met with members of the 
state’s congressional offices to reinforce that point 
and continue building relationships that reflect the 
state’s agricultural priorities. While U.S. Rep. Harri-
et Hageman was unable to attend due to a schedule 
conflict, her staff met with Farm Bureau leaders to 
talk through key issues.

“We tag-teamed the visits, and it worked really 
well,” Carpenter said. “It’s critical they hear from 
both staff and elected leaders—especially when it 
comes to complex western challenges.”

Throughout the week, western-specific concerns 
surfaced in conversations about land use, voluntary 
conservation programs, permitting timelines, and 
the ongoing pressure facing working lands. Carpen-
ter said her biggest takeaway was how crucial it is 
for farmers and ranchers to stay involved and share 
their stories early and often.

“These programs can take years to unfold, 
but farmers and ranchers are already doing the 
work,” she said. “We need policies that recognize 
that sooner and support what’s already happen-
ing on the ground.”

WESTERN VOICES... From Page 1

State Farm Bureau presidents from across the West gathered 
in Washington, D.C., to bring a united voice to national policy 
discussions. AFBF President Zippy Duvall joined the group as 
they met with agency officials and members of Congress to 
share the western perspective on agriculture.  AFBF PHOTO

U.S. Secretary of Agriculture Brooke Rollins met with state Farm Bureau presidents during their D.C. visit, 
emphasizing the importance of farmer-led solutions and open dialogue with rural America.  AFBF PHOTO

WESTERN VOICES ... Page 15
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ALBANY
Shaun Moore, Laramie; Morgan 

Evans, Laramie; Angie Bauer, Laramie; 
Schelby & Cade Merrill, Encampment; 
Wayne & Tina Cachelin Feltz, Laramie; 
Amanda & Justin Jeffers (REG), Laramie; 
James Jacobs, Laramie; Adelle & Mark 
Byra, Laramie; Michael McClure, Laramie; 
Leah & Rick Watson, Laramie; Deborah 
Coleman, Laramie; Matthew  Baumgartner, 
Laramie; Wilfred  Harvey, Laramie; Sharon 
Johnson, Laramie; Britani McGuire, 
Laramie; Sandra Green, Bosler; Brandon 
Janzen, Laramie; James Lowe, Centennial; 
Deerwood Ranch LLC (REG), Laramie; Jan 
Dittemore, Laramie; Justin Pruis, Laramie; 
Paul Mclaughlin, Laramie; Steven Perkins, 
Laramie; Josh Sainz, Laramie

BIG HORN
Joelle McLauchlian, Greybull; Mike 

O’Donnell, Powell; Gene Braten (REG), 
Powell; Robin Allen (REG), Burlington; 
Fonda Williams, Burlington; Jesse  Preator, 
Basin; Casey Saville, Greybull; Sonda & 
James Killen, Greybull; Dena & Paul Moss, 
Cowley; Jerold Preis/Rafter P Horseshoeing 
(REG), Burlington; Tina & Alan Bernard, 
Lovell; Tyson Probst, Greybull; Nathan 
Oster, Greybull; Kevin Packer, Greybull; 
Brandon Preator, Burlington

CAMPBELL
Sean Kennedy, Gillette; Cindy & 

Charlie Macdonald, Gillette; Porter & 
Megan Campbell, Gillette; Patty & Brian 
Norstegaard (REG), Gillette; Susan & 
Douglas Carr (REG), Gillette; Dixie Means, 
Gillette; Joy & James Fox, Gillette; Deborah  

& Steven  Asher, Montrose, CO; Tyler Pirtz 
(REG), Gillette; Breann & Austin Zigray, 
Gillette; Jacob McGarvin, Gillette; Vicki 
& Michael Neph, Rozet; Melissa & Jerry 
Kaul, Gillette; Rachel & Jeremy Wilde, 
Green River; Carolline & Pat Loesch, 
Rozet; Stepanie & John Crawford, Gillette; 
Bradley Scott (REG), Gillette; Donald & 
Jody Fenster(REG), Gillette; Ben Frazier, 
Gillette; Amy & Cody  Randall , Gillette; 
Jessica & Derrick Morrow, Gillette; Veronica 
& Lou Jenkins, Gillette; Brenna Chafee, 
Upton; Aaron Johnson, Gillette; Walker & 
Karson Coulter, Evans, CO; Tony Heidel, 
Gillette; Blaine Galbreath, Recluse; Roy 
Knutson (REG), Gillette; Bobby Harris/Two 
Half Diamond Ranch (REG), Highmore, SD; 
Bendover Ranch LLC (REG), Gillette; Travis 
& Valerie Hurm, Gillette; Dwayne Pond, 
Gillette; Tracy Peterson (REG), Gillette; 
Glenda Castro, Gillette

CARBON
Lori & Jon M Olson, Sinclair; Chad 

Jones, Saratoga; Nicole Garner, Rawlins; 
John & Sarah Walker (REG), Holland, 
TX; Karen Dibbern, Encampment; Jose 
Delgadillo, Rawlins; Troy Williams, Rawlins; 
Edna  Vela-Marta, Hanna; Randy  Sikes, 
Saratoga; Matthew Schuele, Rawlins; Robert 
Williams, Rawlins; Timothy  W Lawrence, 
Rawlins; Cassandra Hubbs, Cody

CONVERSE
Jessica & Aaron Kenkel, Douglas; 

Emily & Randall Haefele, Wright; Shelby 
Hoskinson, Glenrock; Ryan Minton, 
Glenrock; Tate Johnston, Glenrock; Billy 
Canaday, Glenrock; Nicole  Schueth, 
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Douglas; Gary Stearns/Cloud Shadow 
Ranch, Douglas; Steven Park, Douglas; 
Linda & Kirk Hughes, Glenrock; Jason Saul, 
Glenrock; Marty Kamrath, Casper; Cody 
Barney, Douglas; John James, Glenrock; 
Cyndy & Rodney Coziahr (REG), Glenrock

CROOK
Mary & Kevin Hunter (REG), Pine Haven; 

Rebecca & John Sharp (REG), Moorcroft; 
Virginia Jordan (REG), Hulett; Beverly  & 
Rene  Watts, Sundance; Logan Toth, Upton; 
Margaret Howard, Sundance; Brenda & 
Kim Moline, Aladdin; Theodore Carpluk, 
Sundance; Thomas Heyob, Beulah; Alana 
& William Yemington (REG), Sundance; Jeff 
Garman/Miller Creek Ranch Trust (REG), 
Sundance

FREMONT
Greg Jarvis (REG), Shoshoni; Mindy 

Russell, Kinnear; Robert Weimann (REG), 
Lander; Jeramie  Prine, Lander; Ashley 
Richard, Moorcroft; Debra Stone, Riverton; 
Jennifer & Mark Medow, Shoshoni; Mindy 
Supino, Riverton; Theresa & Michael 
Lindstadt (REG), Pavillion; Perry  Lane, 
Riverton; Derik Myers (REG), Riverton; 
Nancy Sorenson (REG), Pavillion; Jeremy 
& Melissa  Vukich, Riverton; Chance & 
Torri  Nicholls, Riverton; Shane Eberline 
(REG), Riverton; Colleen & Matt Moorman, 
Pavillion; Stanley & Elizabeth Perry, 
Pavillion; Becky  & Mark Bappe (REG), 
Riverton; Jennifer McCarty, Riverton; 
Matthew Carnagey, Lander; Ryan Preston, 
Riverton; Michael Christensen (REG), 
Dubois; Amber & Vay Jensen (REG), 
Pavillion; Matthew & Christine Welch, 
Riverton; Elmer & Sarah Witzel (REG), 
Riverton; Anna & Tim Rodewald (REG), 
Riverton; Kris  Loomis, Riverton; Kristina 
& Justin Davis (REG), Pavillion; Dale & 
Amanda Gilpin, Riverton; Lois Herbst/
Herbst Lazy TY Ranch LLP (REG), 
Shoshoni; Courtney & Pat Patterson, 
Riverton; Guy Kihn, Lander

GOSHEN
Danny Hockensmith, Lingle; Lynda & 

Grant Jones, Torrington; Carol & Darrel 
Hamilton (REG), Greer, SC; Ross Bethers 
(REG), Lingle; Ty & Kelly  Correll (REG), 
Yoder; Gloria  Floyd, Guernsey; Brian 
Grasmick, Torrington; Holly & Russell 
Trowbridge, Lingle; Becky & Dean Prall, 
Torrington; Bailey Surratt, Torrington; 
Belinda & Randy A Epler (REG), Cheyenne; 
Linda & Stuart Mclaen (REG), Lingle; Eric 
Avila, Torrington

HOT SPRINGS
Robert  Lacitinola, Thermopolis; Colleen 

& Tom Anderson (REG), Thermopolis; Tatum  
Epperson, Thermopolis; Belenda  Willson, 
Thermopolis; Sonrise Operations (REG), 
LLC, Thermopolis; Thomas & Cindy Sullivan, 
Thermopolis; Cynthia Jones, Thermopolis; 
Jill & Jacob Strenger, Thermopolis; 
Cynthia Heath, Meeteetse; Michael  Ervin, 
Thermopolis; Misty  & Scott  Hunter, Casper; 
Alex & Kerstin Sas-Jaworsky (REG), 
Laramie; Scott Werbelow, Meeteetse; Meri 
Ann Dorman/Thermopolis-Hot Springs 
Chamber of Commerce, Thermopolis; Ruth 
& Donnie Jackman, Thermopolis; Karen 
& Dennis Sinclair, Thermopolis; Thomas 
Schoenewald, Thermopolis

JOHNSON
Kim  & Anthony  Chellino, Buffalo; Joli 

& Brett Brenden, Buffalo; Collin Rodriguez, 
Sundance; Penny Corbett, Buffalo; Rhonda 
& Dave Ramsey, Buffalo; Lynn & Robert 
Harlan (REG), Kaycee; Tracie & Ben 
Kirven, Buffalo; Elizabeth Schroth, Buffalo; 
Tina Fizgerald, Buffalo; Elizabeth Goni, 
Buffalo; Erica & Abraham Mock, Buffalo; 
Jennifer & Joseph Hulet, Buffalo; Brian 
Engstrom, Buffalo; Cameron Buckingham, 
Kaycee; Mary & Rod Litzel, Buffalo; Tom 
& Roxanne Ostlund, Buffalo; Terri & Roger 
Caldwell, Buffalo; Shanda & Manuel 
Rodriguez , Buffalo

LARAMIE
Jerrod Shoun/QCS 2 LLC, Arvada, CO; 

Thora & Joseph Pino, Cheyenne; James 
Barnes, Cheyenne; Thomas Shugart, 
Ogden, UT; James Oisten, Cheyenne; 
Majorie Padilla, Cheyenne; Christine McRady, 
Cheyenne; Janet  & Federico Gamboa, 
Cheyenne; Cameron  O’Lear, Cheyenne; 
Stephanie & Melvin Doughty, Cheyenne; 
Loren Woodin, Cheyenne; Cara & Jason 
Friedlan, Cheyenne; Mike Carlson, Pine 
Bluffs; Dana & Eric Norris, Carpenter; 
Jordon Crouse, Cheyenne; Holly Lawson, 
Pensacola, FL; Mark Hollmann, Cheyenne; 
Rosemarie Harding/Schleiden LLC, Burns; 
Cheryl Jeffers (REG), Carpenter; Lori 
Green, Cheyenne; Shelly  & Aaron  Hansen 
, Cheyenne; Ray Prew, Cheyenne; Margaret 
& William C Conner, Cheyenne; Laurie & 
Bernard Codr, Cheyenne; Amy & Scott Hayes, 
Cheyenne; Gergana & Dimiter Orahovats, 
Cheyenne; Tami Wade, Cheyenne; Cindy 
& Clay Weibel, Cheyenne; Jamie Montano, 
Cheyenne; Lindsey  Freeman, Cheyenne; 
Allen McDaniel, Cheyenne
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LINCOLN
Wendy  Kirk, Bedford; Richard Gunyan, 

Rock Springs; Deloy B  Leavitt (REG), Afton; 
Stace Clark, Cokeville; Quentin Johnston, 
Thayne; Jordan  Call, Thayne; Landon 
Petersen/Petersen Angus Ranch (REG), 
Cokeville; Rachelle Miller, Kemmerer; Terrie 
Stevens, Kemmerer; Viliyana Mandel, Alpine; 
William Erickson, Alpine; Sarah  Peck, Afton; 
Tim Jennings, Afton; Heidi & Eric Shumway, 
Afton; Helen & Frank Magee, Afton; Amanda 
Combs, Kemmerer; Levi Lewis, Diamondville; 
William Sears/South Hams Fork Ranches 
Inc (REG), Opal; Devin Sauerwein, Alpine; 
Kenneth Crittenden, Star Valley Ranch; 
Barbara & Douglas Hartmann, Kemmerer; 
Richard Earl, Green River; Bennion Ranch 
LLC (REG), Cokeville; Courtny  Hansen, 
Afton; Dorienne Schwab, Afton; Alice  & David  
Palkow, Kemmerer; Jean & Ron Cattelan, 
Diamondville; John  Robertson, Thayne; 
Bruce Mower, Kemmerer; Debra & Mathew 
Combs, Riverton; Robert Kay, Thayne; Jim  
Torgerson, Star Valley Ranch; Jay Romine, 
Smoot; Lanny  Draney, Afton; Beverly & 
Hal Cornia (REG), Cokeville; Jordan Bluse, 
Thayne; Tracey Trefren, Thayne; Betty  & 
Bruce Davis, Afton; Bonnie Harmon, Afton; 
Mark Hyde, Afton; Brian Uthaman, Thayne; 
Sadie & Devon Hillstead, Afton

NATRONA
Craig  Ulch, Bar Nunn; Robert  

Biddlecome, Casper; Robert Detrick, 
Casper; John Clingman (REG), Casper; 
Ric Durdahl, Casper; Justin Smith, Casper; 
Patricia  & David  Nye , Casper; Mary Anne 
Schroer, Casper; Brady Hixson, Mills; 
Sydney Tapp, Casper; Erin  & Michael  
Wallingford (REG), Casper; Bennett Mayer, 
Casper; Robert Tobin, Casper; Laura 
Skiles, Casper; Jacob Hlavacek (REG), 
Casper; Jon Nicolaysen II/Cole Creek 
Sheep Co (REG), Casper; Jamie  & Christa 
Swanson (REG), Casper; Michelle & Layne 
Luckow, Casper; Dennis Sun/Wyoming 
Livestock Roundup, Casper; Harvey Haun, 
Casper; Stacy & Tim Hoffer, Laramie

NIOBRARA
Steven & Carol Godfrey (REG), Lusk; 

Barbara & Monty Finley (REG), Lance 
Creek

PARK
Carol Bell, Cody; Daniel  Roman, 

Denville, NJ; Four Bear Wyoming LLC, 
Ames, IA; Glenn  Troness, Cody; Michael 
Moulton, Cody; Mary Lappan, Powell; Bertie 
Dahlstrom, Powell; Peggy Caffro, Powell; 
Clint Kasinger (REG), Powell; Hall Ranch 
(REG), Buffalo; Michael Lohr (REG), Powell; 

Allen Rector, Cody; Jennifer Stearns, Powell; 
Travis Gillett, Powell; Joann & Jerry Denney 
(REG), Powell; Daniel Freeman, Powell; Josh 
Stewart, Powell; Roy Cline, Cody; Stromsodt 
Family Trust, Cody; Troy Powell, Powell; Kelly 
& Clifton Carson, Cody; Cullen Whisenhunt 
(REG), Powell; Mindy Warner, Powell; K&B 
LLC (REG), Meeteetse; Linda & George 
Magargal, Powell; Renee Salzmann, Cody; 
Gary Patterson, Powell; Jennifer  & Gary  
Stagner, Powell; R. Brooks Wilson, Copperas 
Cove, TX; Kjelden  George, Cody; Annette & 
Brian George, Powell; Emily Martin, Powell; 
Justin Umphlett (REG), Cody

PLATTE
Joanne Reffalt (REG), Guernsey

SHERIDAN
Vanessa Hastings, Sheridan; JD Hill, 

Ranchester; Jaime Aguado, Sheridan; 
Nanciann Fiedor, Sheridan; Doug Sanders, 
Sheridan; Shane Rice, Sheridan; Kenneth 
Carlson, Sheridan; Julie & Getty Babbitt, 
Sheridan; Kit Henderson, Ranchester; Alice 
& James Roach (REG), Big Horn; Mercedes 
& Dr Hugh K Batty, Sheridan; Jennifer 
Palser, Sheridan; Chans Tapani, Sheridan; 
Christopher Clement LaRosa, Sheridan; 
John Reinholz (REG), Parkman; Beth & 
Chad Aksamit, Ranchester; Arlys Condos, 
Sheridan; Vicki Grooms, Sheridan; Wyatt 
Daughtry, Sheridan; Ann & Travis Perkins, 
Sheridan; Thomas Nance, Sheridan; JM 
Connell/JC Ranch Inc (REG), Big Horn; 
Carolyn & Roy H Williams, Sheridan; 
Mandy Cantrell, Big Horn; Nicole Moreland, 
Sheridan; Merlin Zowada, Sheridan; Gary 
Coen, Sheridan; Robert  & Audrey Moodie, 
Ranchester; Debra Iddings, Sheridan; John 
Will, Sheridan; Marcy Powell, Sheridan; 
Marcia Westkott, Sheridan; Lacey Benton, 
Sheridan; Cody Ratcliff, Sheridan; Amy & 
Timothy Rowe, Clearmont; Chris & Brandi 
Bilyeu, Sheridan; Joel Dingman, Sheridan; 
David  Cote, Sheridan; Sierra Gross Stallman, 
Sheridan; Laura & James S Ferries (REG), 
Sheridan; Sally  & Edwin  Ruosch, Sheridan; 
Patricia Terry, Story; Patrick Dixon, Big Horn; 
Chris Odegard (REG), Arvada; Kyle Johnson 
(REG), Sheridan; Sharon Porter (REG), 
Ranchester; Myra Stoesz (REG), Arvada; 
Dylan Collins, Sheridan; Stephanie Mokler, 
Big Horn; Marcia Harper, Sheridan; Anthony 
Chambrone, Sheridan; Loren Leichtnam, 
Sheridan; Nancy & Kit Laramore, Sheridan; 
Sandra  Olson, Banner; John Harper, 
Sheridan; Janet  Masters, Dayton; Mike Davis, 
Sheridan; Wendy Distad, Sheridan; Connie 
Rice (REG), Clearmont; Crystal  Hornbeck, 
Sheridan; Susan & Susan Scofield, Sheridan; 
Luke Wicht, Sheridan; Dana Kerns (REG), 
Ranchester; Carl  Haveman, Sheridan; Susan 
Neithamer, Sheridan; Bradley Gregorich, 

Sheridan; John Boam, Big Horn; Melissa 
Rubie, Sheridan; Christine & Alexander 
Haswell, Sheridan; Janine & Mark Demple, 
Sheridan; Richard & Shilo Stainbrook, Dayton; 
Linda & Curtiss Johnson, Sheridan; Brian 
Obermueller, Sheridan; Polly Burge, Sheridan; 
Kalista & Nicholas Sadler, Ranchester; 
Zachary Will, Sheridan; Christopher Wagner, 
Sheridan; Kirk Koskiniemi, Big Horn; Carol  & 
Harold  Chase, Sheridan; Cynthia Hoover, 
Ranchester; Joseph Henderson, Ranchester; 
Kelly & Don Gould, Sheridan; Mark Peacock, 
Sheridan; Michael Watts, Sheridan; David 
Doorn, Sheridan; Leah Roush, Sheridan; 
Jennifer Davis, Sheridan; Jonathan Botten, 
Sheridan; Carol & James R Goss, Sheridan

SUBLETTE
Kay & Dennis Mahaffey, Boulder; Keyth 

Ann Palmer, Big Piney; Alfred Johnson, 
Boulder; Jim Malkowski/Malkowski 
Livestock (REG), Daniel; Chancy Randall, 
Pinedale; Carl Ingersoll, Pinedale; Martin & 
Rose Ross/Martin A Ross & Rosalle A Ross 
RLT, Pinedale; Gail Grubb, Laramie; Kristian 
Pettyjohn (REG), Bondurant; Abigal Beck 
(REG), Pinedale

SWEETWATER
Hector  Loredo, Farson; Rebecca & Josh 

Sorensen, Rock Springs; Misty & Leonard 
Hay (REG), Farson; Corey Dillon, Green 
River; Brooke Fandrich, Rock Springs; Jason 
Warner, Rock Springs; Randy Holt, Reliance; 
Curtis Cheney, Thermopolis; Jessica  Ice, 
Rock Springs; Zedekiah Merrell, Rock 
Springs; Delaney  Seilbach, Rock Springs; 
William Taliaferro/Green River Livestock 
(REG), Rock Springs; Della & Leonard 
Gasaway, Douglas; Tena Atkins, Green River; 
Justin Jones (REG), Farson; Morgan Asay, 
Green River; Ginger & Andy Hewitt, Lyman; 
Chris Givens (REG), Green River; Christopher  
Hurst, Rock Springs; Dillon  Rodenbaugh, 
Rock Springs; Sharon Pollock, Green River; 
Edwin Wilde, Rock Springs; Missy Hopkins, 
Rock Springs; Linda & Daniel Pedri, Rock 
Springs; Jessica & Chris Allred, Cheyenne; 
Suzzette & Bradley  Bruderer, Rock Springs; 
Tammy Macy, Rock Springs; Joshua Carris, 
Rock Springs; David Rea, Green River; 
Michael Berg, Rock Springs; Jacob Barnes, 
Rock Springs; Jeffrey  Tuttle, Rock Springs; 
Theresa & Theresa Fish, Rock Springs; Carl  
Migliori, Rock Springs; Marianna Tolhurst, 
Rock Springs; Naomie Martinez, Green 
River; Earl Nelson, Farson; Michelle & Kevin 
Cahill, Rock Springs; Lindsay Lameta, Rock 
Springs; Shawn  Davidson, Rock Springs; 
Dale Lynch, Green River

TETON
Sarah Fisher, Jackson; Sarah & 

Matthew Macmillan, Jackson; Ryan 

Castagno, Moran; Christina & Clayton 
Cartier (REG), Jackson; Kimberly Young, 
Jackson; Hadden & Travis Goodman 
(REG), Wilson; Stephen Filipowski, 
Jackson; Lindsey McGee/Fredrick 
Landscaping, Jackson; Sherry & George 
West, Jackson; Margaret Guheen, Jackson; 
Kathleen & John  Williams (REG), Jackson; 
Emma Beecher, Jackson; Robert  Henry, 
Etna; Nicole Morrison, Jackson; James 
& Evelyn Ebberson, Jackson; Jacquelin 
Hardenbrook, Jackson; Sarah Anne 
Hilfrank, Jackson

UINTA
Amber & Leif Easton, Evanston; Mike 

& Pam Crofts, Evanston; Pam & Lanny 
Pope, Lyman; Ernest Larsen, Lyman; 
Natalie Green, Evanston; Donna & Jerry 
Carroll, Evanston; Ronny Robbins, Fort 
Bridger; Bronson Robertson, Evanston; 
Adam Mueske, Evanston; Michael Fleming, 
Evanston; Brandi Hutchings, Mountain View; 
Terry & Carolyn J Broadwater, Mountain 
View; William  Law, Evanston; Anthony 
Ramirez, Mountain View; Lawrence Meyer, 
Evanston; Randle  Badertscher, Evanston; 
Mary & Robert Bateman, Evanston; Sue & 
Larry Wagstaff (REG), Evanston; Ronald 
Faries, Robertson; Dustin Condos (REG), 
Lyman; Billie Ingalls, Evanston; Peggy & K 
Glade Lester, Evanston; Christine Aimone 
(REG), Fort Bridger; Tia & Matthew Anson, 
Lyman; Peggy & Charles Nixon (REG), 
Evanston; Elana & Peter  Ezell, Evanston; 
Jim Harrell, Evanston; Terry & James Saxton 
(REG), Evanston; Brent Walk, Mountain 
View; Camille & Gary M Stewart, Evanston; 
Kelly  Davenport, Evanston; Heidi & Daniel 
Linford, Lyman; Michael Powers, Lyman; 
Sandra Bozeman, Evanston; Julie & Jim 
Hickey, Lonetree; Dawn & Nathan Clegg, 
Lyman

WASHAKIE
Deborah & Laurence Smith, Ten Sleep; 

Merlin Chenoweth, Worland; Minerva 
Martinez, Worland; Gayle & Daniel Malson 
(REG), Manderson; Guylah & Elias 
Martinez, Worland; Kathleen & James 
Wray, Worland; Joshua & Kendyl Garza, 
Worland; Ruthann Carter, Ten Sleep; Dan 
Scheuerman, Worland

WESTON
Diane & Thomas  Kovar , Newcastle; 

Bryan Mcvay, Newcastle; Judith & Juidth 
Schappaugh, Upton; Todd Roseborough, 
Newcastle; Suzan & John Gibson, 
Newcastle; Daniel Hart, Upton; Kathy  
Townsend, Newcastle; Daniel Keierleber, 
Newcastle; Scott Gross, Newcastle; Rita 
Vilhauer, Newcastle; Delane Haynes/
Delane Haynes Trucking LLC, Osage  n

Vermeer Corporation reserves the right to make changes in engineering, design and specifications; add improvements; or discontinue manufacturing or distribution at any time without 
notice or obligation. Equipment shown is for illustrative purposes only and may display optional accessories or components specific to their global region. Please contact your local Vermeer dealer for more 
information on machine specifications. Vermeer and the Vermeer logo are trademarks of Vermeer Manufacturing Company in the U.S. and/or other countries. © 2018 Vermeer Corporation. All Rights Reserved.

DURABILITY

The Vermeer N-series balers bring heavy-duty components for strength and durability in the field 
when you need it most. Smart features like the available automatic pickup clutch and Auto Lube 
system help extend machine life. Plus, they’re backed by the best distribution network in the industry.

C-SALES
Your Dealer for Best Pricing 

on Vermeer Equipment!
307-359-3080

or
307-358-3891

IN STOCK!
605N Baler

R2300 Twin Rake 

WHERE THE WILL
TO WIN MEETS THE
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CASPER
NOLAND FEED
307-237-8926

www.nolandfeed.com

WHEATLAND
WHEATLAND 

COUNTRY STORE
307-322-3922

©2025 Purina Animal Nutrition LLC. All rights reserved.

NEW MEMBERS... From Page 8
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CALL THE
Wyoming Agriculture & 

Natural Resources Mediation Program
for more information

888-996-9278
agriculture.wy.gov/divisions/nrp/mediation-program

Is it time to have a discussion?

•  Fencing
•  Shared roads

•  Livestock trespass
•  Irrigation ditches

•  Weed control
•  Access & easements

•  Leases
•  And more!

139 E. 5th St.,  Sheridan
(307) 672-3492

sheridanpowersports.com

Get the job done
with a Honda.

GENERATORS TRIMMERS TILLERS

FEATURED BENEFIT: Wyndham Hotels & Resorts

The Wyoming Farm Bureau Federation believes constitutional government, 
the competitive enterprise system, property rights and individual freedom are 
necessary components for a strong agriculture, a strong Wyoming and a strong 
America. We are a centennial grassroots organization that cares about your 
future. Whether you are a farmer, rancher or a consumer of food…membership 
is a good investment to secure stability of agriculture here in Wyoming. As a 
member, WyFB provides you with exclusive benefits as a way to say thank you. 
These benefits may pay your annual membership fee many times over. 

Current members may access member benefits at www.wyfb.org and click on the “Membership/Benefits” tab. You may also utilize 
the Farm Bureau Member Benefits app on your phone to access your benefits. Questions: email bsettelmeyer@wyfb.org or call 307-721-7723.

Member-CENTS
Visit wyfb.org and click on the “Membership/Benefits” tab for a complete listing of value-added benefits.

As a member, you can 
enjoy up to 20% off 
our Best Available Rate 
at participating hotels!*
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Life insurance is cheaper than you think. 

WHY WAIT?

Individual eligibility for all product promotions is subject to underwriting review and approval. Estimated premium payment is for 20-year Income Guard Term Life Plan; Standard; 
30-year-old male or female; non-smoker. Amount is for demonstrative purposes only. Contact your agent for a quote on your actual monthly premium payment. Farm Bureau Life 
Insurance Company*/West Des Moines, IA. *Company provider of Farm Bureau Financial Services. LI205 (6-25)

 For less than $1 a day, you can make sure your family will have money to pay for  
things like a mortgage, tuition and everyday expenses. Don’t wait until it’s too late.  

Contact your Farm Bureau agent today.

Teriyaki Beef Kabobs

1. Combine the glaze, marinade, soy sauce, minced garlic, salt and pepper. 
2. Pour over the cubed steak and toss to combine.
3. Cover  and refridgerate for 5-6 hours or overnight. Rotate occasoinally to

ensure all meat is getting marinated.
4. Place bamboo skewers in water for at least 15 minutes before using.
5.Cut vegetables into large chunks.
6. Begin layering skewers with meat, veggies, and pineapple
7. Cook on a smoker or grill until meat is cooked to your liking and

vegetables are tender.
8.Enjoy!

Instructions:

For More Recipes visit: www.modernranchwife.com

Ingredients:

2 -sirloin steaks cut into 2
inch cubes (approximately
2-3 pds)
1 (10oz) bottle of LaChoy
Teriyaki Sauce and Marinade
2 tbsp soy sauce

Cooking With the Modern Ranch Wife

2 tsp minced garlic
salt and pepper to taste 
skewers
green peppers, red peppers, onion,
mushrooms, cherry tomatoes
pineapple chunks

Recipe by Connie Werner

American Farm Bureau 
Federation President Zip-
py Duvall commented 

on final passage of the One Big 
Beautiful Bill Act.

“Farm Bureau applauds the 
House and Senate for passing 
legislation that will bring cer-
tainty to America’s farmers and 
ranchers. Modernizing import-
ant farm safety net programs 
and making permanent criti-
cal tax provisions could be the 
difference between staying in 

business or shutting down the 
family farm.

“More than half of farm-
ers are losing money, so an 
increase in reference prices is 
desperately needed, and tax 
tools will help farmers and 
ranchers plan for the next sea-
son and the next generation.

“Lawmakers took a big step 
toward ensuring America’s 
farmers and ranchers can con-
tinue to keep pantries filled for 
America’s families.”  n

Farm Bureau applauds 
final passage of One 
Big Beautiful Bill

MISSIONMISSION::
To represent To represent 
the voices the voices 

of Wyoming of Wyoming 
farmers and farmers and 

ranchers through ranchers through 
grassroots policy grassroots policy 

development development 
while focusing on while focusing on 
protecting private protecting private 
property rights, property rights, 
strengthening strengthening 

agriculture,  agriculture,  
and supporting and supporting 
farm and ranch farm and ranch 
families through families through 

advocacy, advocacy, 
education, education, 

and leadership and leadership 
development.development.
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(307) 212-1143
(307) 532-2553
(307) 212-1143
(307) 532-2553

CURTIS BIRKLEY
Broker / Owner

cbirkley@windmillwyo.com
www.windmillwyo.com

1840 Main Street
Torrington, WY 82240

FARMS - HOMES - RANCHES

(307) 212-1143
(307) 532-2553

Cell: 
Office: 

By Callie Hanson

Farm Bureau members in Carbon and Alba-
ny counties gathered in late June for their 
annual county meetings, with events 

showcasing strong local leadership, support for 
youth programs and discussions on ag policy.

In Laramie, the Albany County Ranch & 
Farm Bureau Federation hosted their annual 
meeting June 27 at the Eppson Center for Se-
niors. Around 45 members attended the event, 
which featured scholarship presentations, offi-
cer elections and a presentation highlighting 
the recent successes of local FFA chapters.

Jesse Garson received the county’s Top 
Hand Award for outstanding service, and three 
local students were honored with scholarships. 
Members of the Snowy Range FFA Chapter 
shared plans for their upcoming trip to the Na-
tional FFA Convention, drawing applause for 
their enthusiasm and preparation.

Summer meetings mark 
the start of grassroots policy

The future of the Carbon County Ranch & Farm Bureau 
Federation is bright, with strong engagement from mem-
bers of all ages.

Carbon County President Kyle Berger prepares for the 
meeting with help from his youngest son.

The newly elected Carbon County Ranch and Farm Bureau board includes Quade 
Palm, Amanda Knotwell, Hillary Proctor, Kyle and Stacy Berger, and Samantha 
and Chris Starks.

Meteorologist 
Don Day spoke 

to Carbon County 
Farm Bureau 

members about 
weather patterns 

and shifting 
climate policy in 

Wyoming.

SUMMER MEETINGS ... Page 13
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The soil on your farm or ranch is rich with nutrients and minerals...

AND underground pipelines.

CALL 811 BEFORE YOU DIG, in order to notify utility companies who 
will be affected by the excavation. The company will respond to your 
call and mark their facilities in your work area. This is a FREE service.

No one digs more dirt than America's Farmers and Ranchers. 
No matter if you're deep tilling, drain tiling, ditch cleaning or moving 
heavy loads. Understanding what's below ground will help you DIG 
SAFELY.

CALL 811 BEFORE YOU DIG, EVERY TIME!!!!!

www.commongroundalliance.com
www.call811.com www.kindermorgan.com/public_awareness

During the business portion of the 
meeting, members approved all proposed 
resolutions and elected new officers to be-
gin serving in November 2025. John Wet-
stein was elected president, Todd Chris-
tensen vice president, and new board 
members include Heather Alexander, 
Jack Corson, Candy Hayes and Thaddeus 
Christensen.

Dr. Derek Scasta, University of Wyo-
ming Extension range specialist, deliv-
ered a presentation titled “Is Bigger Bet-
ter When It Comes to Cow Size?” Scasta 
emphasized the role of Expected Progeny 
Differences (EPDs) in herd management 
and argued that more moderate cow siz-
es are often better suited to Wyoming’s 
rangelands.

In Saratoga, the Carbon County Ranch 
& Farm Bureau Federation held their an-
nual meeting June 24 at the Saratoga Hot 
Springs Resort, with a similar turnout of 
around 45 members. All current officers 
were re-elected: Kyle Berger as president, 
Quade Palm as vice president, and Stacy 
Berger as secretary/treasurer.

Attendees heard a keynote from mete-
orologist Don Day, who returned with his 
ever-popular presentation, “It’s Weather, 
Not Climate.” Day touched on federal cli-
mate policy shifts, including the recent 
executive order restoring “Gold Standard 
Science” and moving away from outdat-
ed climate modeling. After the meeting, 
members were able to mingle and com-
pete in a corn hole tournament.

In addition, the Wyoming Farm Bu-
reau Young Farmer & Rancher (YF&R) 
Committee met May 27-28 in Lander. 
The two-day meeting focused on pro-

gram planning, outreach efforts and leader-
ship development.

The committee approved plans for a new 
Pen Pal program connecting farmers and 
ranchers with elementary classrooms and 
worked on details for the 2026 leadership 
conference—a joint event with Colorado Farm 
Bureau. Members also reviewed the 2026 Ag 
Books for Kids selection, Kindergarten Cow-
man, and proposed updates to youth contest 
formats.

The meeting concluded with a Strengths-
Finder workshop led by American Farm Bu-
reau Federation’s Maegan Meredith and a 
team-building hike in Sinks Canyon.

These meetings offered more than reports 
and updates—they marked the starting point 
for grassroots policy work in each county. Cre-
ating space for members to share ideas and set 
priorities, this process remains the foundation 
of Farm Bureau’s strength across Wyoming.  n

University of Wyoming Extension Rangeland Management 
Specialist Derek Scasta gave a presentation on cow size 
considerations for Wyoming’s rangeland environment.

SUMMER MEETINGS... From Page 12

Jesse Garson received the Top Hand Award from the Albany 
County Ranch & Farm Bureau Federation. The award was pre-
sented by retiring board member Sharleen Castle.

Garson, nominated by several neighbors and family members, was recog-
nized for her dedication to agriculture and community.
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Don’t wait — these deals won’t last! 
Visit us today and take your savings home.

Go to WyomingCat.com or 
call 307-472-1000

* Cash discount to apply in lieu of financing on Caterpillar 255 or 265 Compact Track Loaders. 255 receives $8,000. 265 receives $9,000. Offer expires 07/31/2025.

** Offer valid from November 1, 2024 through December 31, 2025. Offer only available on purchases of new mini excavators, micro excavators, skid steer loaders, and compact track loaders sold by participating Cat dealers 
to customers in the USA or Canada. Purchases (both machine and CVA) and machine delivery must occur by December 31, 2025. Offer subject to machine availability. Offer is subject to credit approval by Caterpillar Financial 
Services Corporation for US customers, and Caterpillar Financial Services Limited for Canadian customers. Not all customers will qualify. The credit $500 USD for CVA purchase can only be applied toward the purchase of 
a qualifying Cat Customer Value Agreement (CVA). CVA must be at least 2yr/1000hr and must include 1-year Preventative Maintenance Parts Kit, TA1 annual Inspection, signed CVA contract, and Product LinkTM. Amount 
of CVA credit is the same for all models and cannot exceed the price of the qualifying CVA. Offer may change without prior notice and cannot be combined with any other offers. Additional terms and conditions may apply. 
Contact your Cat dealer for more details.
©2025 Caterpillar. All Rights Reserved. CAT, CATERPILLAR, LET’S DO THE WORK, their respective logos, “Caterpillar Corporate Yellow,” the “Power Edge” and Cat “Modern Hex” trade dress, as well as corporate and product 
identity used herein, are trademarks of Caterpillar and may not be used without permission.

with a cash discount*

on the NEW Cat 255 or 265

$9,000Save 
up to

0% for 60Or receive

 months ***

THE MOST COMPLETE HAY LINE | Cut • Dry • Harvest
Save time, money and preserve hay quality with KUHN.

80 Rees Rd
Mountain View, WY

(307) 786-2277
www.covoloservice.com

covolowg@gmail.com

THE HAY AND FORAGE TOOL SPECIALISTS

Harvesting high-quality hay and forage is the focus of KUHN's hay tool innovation. Our 
commitment is to help you gain a maximum return on investment by providing products 
known for performance, reliability and longevity.

Mower Conditioners Mergers Rotary Rakes

Wheel Rakes Tedders Wrappers

Invest in Quality®

www.kuhn.com

By Lilly Stewart

Through its annual County Activities 
of Excellence Awards, the Ameri-
can Farm Bureau Federation cel-

ebrates county Farm Bureaus for their 
unique, volunteer-driven programming. 
The following counties were recognized 
for their programs and activities in 2023 
and 2024. The programs featured here 
focused on safety.

Crawford, Marion, Morrow and Rich-
land County (Ohio) Farm Bureaus part-
nered to bring a nationally recognized 
manure pit safety simulator in for four 
training sessions for first responders and 
farmers to help keep ag workers and their 
families safe. The free training featured a 

one-of-a-kind manure pit rescue simulator 
which gave participants the opportuni-
ty to work through different scenarios in 
various roles. A trained and experienced 
industry professional provided instruc-
tion on the procedures for safely entering 
a manure pit to perform rescue operations 
in low-oxygen situations. More than 150 
people from 30 fire departments received 
the specialized training.

Dekalb County (Missouri) Farm Bureau 
participated in an elementary school’s 
field day to teach over 250 kids from kin-
dergarten to sixth grade about chemical 
and grain bin safety. The county Farm Bu-
reau used a Farm Bureau-provided grain 
bin model as a visual representation of 

the dangers that come with grain bins. 
They also had an activity where the stu-
dents guess if the fluid in the bottle was a 
popular drink or a chemical that could be 
dangerous to consume.

Laurel County (Kentucky) Farm Bu-
reau worked with the local fire depart-
ment to better equip the department for 
grain bin rescues. On top of researching 
high-quality and reliable equipment, 
Laurel County Farm Bureau worked with 
the fire department to enhance rescue 
training and find funding to support the 
equipment upgrades, meeting a signifi-
cant need in the community by supplying 
the only grain rescue equipment within a 
200-mile radius.

County Activities of Excellence
Applications are now open for the 

2025 County Activities of Excellence. Up 
to 24 counties will display their winning 
activities at the 2026 American Farm Bu-
reau Convention in Anaheim, California, 
in January. County award winners receive 
up to four free registrations to the Annual 
Convention (cost of travel and housing not 
included) and a $4,500 stipend to apply 
toward the cost of travel and exhibition. n

Lilly Stewart is a summer 2025 intern 
in the American Farm Bureau Federation’s 
Communications and Executive depart-
ments. She is a rising senior in agricultur-
al business at the University of Wyoming.  

County Farm Bureaus promote safety among all ages

Tim Tebow – two-time national cham-
pion, Heisman Trophy winner, Col-
lege Football Hall of Fame inductee, 

first-round NFL draft pick and former pro-
fessional baseball player – will address at-
tendees as closing general session keynote 
speaker during the 2026 American Farm 
Bureau Convention on Monday, Jan. 12.

Tebow is a five-time New York Times 
best-selling author, speaker and college 
football analyst but is most passionate 
about his work with the Tim Tebow Foun-
dation, with its mission to bring faith, 
hope and love to those needing a bright-
er day in their darkest hour of need. The 
foundation is currently fighting for some 
of the most vulnerable people around the 
world in more than 90 countries.

“Farmers, ranchers and professional 
athletes share a commitment to team-
work, passion and optimism,” said AFBF 
President Zippy Duvall. “We look forward 
to hearing Tim Tebow’s inspiring mes-
sage as we prepare for another year of 
producing the food, fiber and renewable 
fuel that we all rely on.”

The theme of AFBF’s 107th conven-
tion, which will be held Jan. 9-14, 2026, 
in Anaheim, California, is “Imagine. 
Grow. Lead.” Duvall will give his annual 
address to Farm Bureau members during 
the opening general session on Sunday 
morning, Jan. 11.

A full lineup of engaging workshops 
will be available at convention. Work-
shops will be offered in four tracks – pub-

lic policy, rural development, member 
engagement and consumer engagement. 
A vibrant trade show with exhibitors 
showcasing cutting-edge innovations in 
agricultural technology, tools and ser-
vices is also sure to capture the attention 
of attendees.

Farm Bureau Convention 
Registration

Members may register for the Amer-
ican Farm Bureau Convention and tours 
through their state Farm Bureau office 
beginning Oct. 1. Registration is also 
available through AFBF. The official 
event hashtag is #AFBF26 and the event 
website is https://annualconvention.
fb.org/.  n

Tim Tebow to keynote 2026 American Farm Bureau Convention
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 Auto   |   Home   |   Life   |   Business   |   Farm & Ranch   |   Annuities   |   fbfs.com

It’s your future.  
Let’s protect it.®

Agent/Advisor Name
Title
City

Phone

Registered Representative/Securities & services offered through FBL Marketing Services, LLC,+ 5400 University Ave., West Des Moines, IA 50266, 877/860-2904, Member SIPC. Advisory services offered through FBL Wealth Management, 
LLC.+ Mountain West Farm Bureau Mutual Insurance Company/Laramie, WY. Farm Bureau Life Insurance Company+*/West Des Moines, IA. Individual must be a registered representative of FBL Marketing Services, LLC to discuss securities products. Individual must 
be an investment adviser representative with FBL Wealth Management, LLC to discuss advisory services. Individual must be licensed with issuing company to offer insurance products. +Affiliates. *Company providers of Farm Bureau Financial Services. M199 (12-24)
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Dallas Turnbow
Agent
Afton

307-885-3276

Sierra Booth
Agent
Alpine

307-654-3815

Nick Smithx

Agent, Financial Advisor
Buffalo

307-684-1300

Jack Swansonx

Agent
Casper

307-234-5515

Jason Bellx

Agent, Financial Advisor
Cheyenne

307-632-9008

Lauren Steltingx

Agent, Financial Advisor
Cody

307-587-9669

Luke Hopkinx

Agent
Cody

307-587-9669

Justin Hatfield
Agent

Douglas
307-358-3606

Becky Pearsonx

Agent
Gillette

307-682-4454

Justin Hatfield
Agent

Glenrock
307-436-8402

Ellary Kellyx

Agent
Greybull

307-765-4621

Jackson Ayalax

Agent, Financial Advisor
Jackson

307-733-3813

Tamey Peternalx

Agent
Kemmerer

307-877-5582

U.S. Department of the Interior Administrator Lee Zeldin addressed Farm Bureau lead-
ers, highlighting efforts to improve permitting processes and bring more predictability to 
western land management.  AFBF PHOTO

Even issues that weren’t center 
stage—like wildlife management or 
water rights—were acknowledged by 
agency staff as ongoing concerns that 
deserve more attention. Carpenter not-
ed that while some staff are still new in 
their roles, simply hearing them refer-
ence western topics shows progress.

“It’s the same issues we’ve been work-
ing on for years,” she said. “But hearing 
federal staff acknowledge them shows 
our voices are starting to resonate.”

One particularly encouraging mo-
ment came when Health and Human 
Services appointee Calley Means stayed 
long after a policy session to visit direct-
ly with farmers and ranchers.

“He had a crowd around him the 
whole time,” Carpenter said. “That kind 
of access is rare—and it shows they’re 
trying to listen.”

For both Fornstrom and Carpenter, 
the trip reaffirmed the importance of 
participation, both in Washington and 
at home.

“If you’re not in the room, you’re not 
part of the conversation,” Fornstrom 
said. “That’s true whether it’s the White 
House or your county Farm Bureau 
meeting.”

As county annual meetings get un-
derway across Wyoming this fall, both 
leaders encouraged members to stay en-
gaged, share local issues, and be part of 
the policy process.

“Our grassroots members are the 
backbone of what we do,” said Carpen-
ter. “They’re the ones living these chal-
lenges. Our job is to make sure their 
voices make it to the people writing the 
rules.”

That mission—elevating western 
voices in national conversations—re-
mains central to Farm Bureau’s advocacy 
efforts. And while the road is long, Wyo-
ming’s leaders say they’re committed to 
staying in the room and speaking up.

“Western agriculture has unique 
challenges, but we also have unique 
strengths,” Fornstrom said. “When we 
show up and share our story, we can 
shape the outcome.”   n

The Wyoming Farm Bureau Fed-
eration will host the 11th annual 
Wyoming Needs Agriculture event 

in Laramie, giving fans of all ages the 
chance to connect with farmers and 
ranchers and explore the vital role agri-
culture plays in our state.

Join the fun with activities like the 
fan-favorite “Ag Olympics” course and 
the “Field to Fork Family Feud” game. The 
first 400 participating fans will receive a 
special edition Wyoming Cowboys/Wyo-
ming Needs Agriculture T-shirt.

The event will be held in the Indoor 
Practice Facility during pre-game fes-
tivities ahead of the Cowboys’ matchup 
against University of Utah, with kickoff 
at 6 p.m.

Just like the Cowboys on the gridiron, 
the Cowboys in the pasture are built on 
hard work, grit and tradition. Agriculture 
is more than an industry in Wyoming—
it’s a way of life that feeds families, fu-
els our economy and preserves the open 
spaces we all cherish. That’s why Wyo-
ming Needs Agriculture.  n

WESTERN VOICES... From Page 7

Wyoming 
Cowboy fans—
mark your 
calendars for 
Sept. 13!
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From USDA

U.S. Secretary of Agriculture Brooke 
L. Rollins announced that agri-
cultural producers who suffered 

eligible crop losses due to natural di-
sasters in 2023 and 2024 can now apply 
for $16 billion in assistance through the 
Supplemental Disaster Relief Program 
(SDRP).

To expedite the implementation 
of SDRP, USDA’s Farm Service Agency 
(FSA) is delivering assistance in two 
stages. This first stage is open to pro-
ducers with eligible crop losses that re-
ceived assistance under crop insurance 
or the Noninsured Crop Disaster Assis-
tance Program during 2023 and 2024. 
Stage One sign up will start in person 
at FSA county offices on July 10 and pre-
filled applications are being mailed to 
producers today, July 9. SDRP Stage Two 
signups for eligible shallow or uncov-
ered losses will begin in early fall.

“American farmers are no stranger to 
natural disasters that cause losses that 
leave no region or crop unscathed. Under 
President Trump’s leadership, USDA has 
worked around the clock to deliver this 
relief directly to our farmers,” said Secre-

Trump administration announces 
expedited congressionally mandated 
disaster assistance for farmers

Visit us at:

wyfb.org
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wyfb.org
Follow us on:

tary Rollins. “We are taking swift action 
to ensure farmers will have the resourc-
es they need to continue to produce the 
safest, most reliable, and most abundant 
food supply in the world.”

This announcement follows Secre-
tary Rollins’ comprehensive plan to de-
liver the total amount of Congressional-
ly appropriated $30 billion in disaster 
assistance to farmers and ranchers this 
year. These programs will complement 
the forthcoming state block grants that 
USDA is working with 14 different states 
to develop. This expeditious timeline is 
in direct contrast to the Biden Adminis-
tration’s USDA where disaster relief pro-
grams took an average of 13 months—and 
in one case 19 months—to reach farmers 
and ranchers.   n
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