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New L egislation on Cattle Market Transparency I ntroduced

By Michael Nepveux, AFBF
Economist and Scott Bennett,
AFBF, Director, Congressional
Relations

On Tuesday, March 2, U.S. Sens.
Deb Fischer and Ron Wyden intro-
duced the Cattle Market Transpar-
ency Act of 2021. The bill focuses
on ensuring robust regionally ne-
gotiated cash trade and providing
producers with more pricing in-
formation. This bill would work to
establish regional mandatory mini-
mum levels of negotiated trade, as
well as mandate new reporting re-
quirements and address confidenti-
ality guidelines in Livestock Man-
datory Reporting. The bill aligns
with the goals set forth last year by
the American Farm Bureau Fed-
eration’s Cattle Market Working
Group, aswell as new cattle market-
ing policy passed by AFBF s voting
delegates at the 102 Annua Con-
vention in January.

Provisionsin the Bill

The Cattle Market Transpar-
ency Act aims to improve price
discovery by creating new report-
ing requirements and providing
producers with additional infor-

mation going into negotiations by
mandating the creation and main-
tenance of a library of marketing
contracts offered by packers to
producers. USDA aready main-
tains a swine contract library,
which has a catalog of the types
of contracts offered by packers
to swine producers for the pur-
chase of swine (including swine
that are purchased for future de-
livery). USDA’s Swine Contract
Library is intended to aid in the
price discovery process and pro-
vide equal access to market in-
formation for al market par-
ticipants. This legislation would
provide cattle producers valuable
information on certain contract
provisions already utilized in the
marketplace and position them to
be better able to negotiate a more
favorable contract with a packer.

The bill would also mandate
daily reporting by packers on
the number of cattle scheduled
to be delivered for slaughter for
the next 14 days. Similar to the
contract library provision, this
requirement already exists in the
swine industry and has proven
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valuable to producers. The aim of
this provision is to aid producers
in the industry by creating more
accurate forecasts for estimated
slaughter numbers, anticipating a

packer’sfuture needsfor animals,
and as a result, better evaluating
supply and demand conditions in
the marketplace.

See ‘Cattle Market Transparency’ page 7

Wyoming L egidative Update

By Kerin Clark

The Wyoming Farm Bureau Feder-
ation continues to serve as your voice
for agriculture during the Wyoming
Legidative sesson. The month-long
session isfast-paced so with the nature
of aprinted publication much changes
injust oneweek. Wewill have another
legidative update in the May 2021 is-
sue of Wyoming Agriculture. Weinvite
you to listen for our legidative radio
update via the Northern Ag Network
every Friday during the Legidature.
If you missit on your loca radio, go
to https.//www.wyfb.org/radio-pro-
gramg/ the following Monday to hear
the show.

“There have been a lot of tax op-
tions proposed this session,” said Brett
Moline, WyFB Director of Public and
Governmentd Affairs. WyFB policy
opposestax increaseswhile calling for
spending and government efficiencies
to be addressed.

According to Moline, one such
bill still moving through the process,
House Bill (HB) 174, deds with lo-

cad government sdes and use taxes
that could be imposed by referendum
rather than a vote of the people. “In
order to help fund education this hill
would alow county commissionersto
add an additiona one percent salestax
that wouldn’t go to a vote of the peo-
ple)” he explained. “Thisisin oppos-
tion to our policy in two ways. Fird,
our members policy isagang tax in-
creases. Second, if taxes are increased
our member policy believesthosewho
pay the taxes should vote on the pro-
posed increase.”

There have been severd tax bills
WYFB has opposed that are dead for
the session. Thisincludes the road us-
age tax which would have established
a per mile fee charge for the use of
public roads.

“Proponents wanted to make sure
electric vehicles and hybrid vehicles
paid their share but to inditute the
road user tax would have been burden-
some on dl those dready paying fue
taxes,” Moline explained. “Looking at

See ‘Wyoming Legislative Update’ page 3
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Think spring and green grass! Breaking a trail to get cattle to
the hay during the March snowstorm at the Sno-Shoe Ranch in
Converse County. Rachel Grant photo.
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By Zippy Duvall, American Farm
Bureau Federation President

As the economy here and abroad
slowly begins to recover from the
effects of the COVID-19
pandemic, America’'s
farmers and ranchers are
ready to meet increased
demand both in the Unit-
ed States and worldwide.
There is no questioning
our resilience in adapt-
ing to and meeting some

supply chain and export restrictions
early on.
Overall, the outlook for U.S. ag-

riculture exports is bright, accord-

ing to the USDA. We are
nearly halfway through
the current fiscal year,
and the latest USDA
trade outlook, released
last month, predicts are-
cord $157 hillion in U.S.
agriculture exports—
that's a $21 billion in-
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of the greatest challenges
we have seen. Time and
again, U.S. agriculture leads the
global marketplace because we can
be relied on to grow the safe, sus-
tainable products consumers want
and need. American-grown means
the highest quality to consumers
worldwide, and now is the time to
work together to build on our trade
partnerships, open new markets and
ensure American farmers can com-
pete with other countriesfairly.
When the Phase 1 trade agree-
ment with Chinawent into effect just
over one year ago, we were on the
brink of a global pandemic—none
of us knowing how long it would
take hold or how it would rattle
economies. Still, China imported a
record $27.2 billion in U.S. agricul-
ture products—nearly double what
it imported in 2019. While that was
more than $6 billion off the goal set
in the agreement, | would call that a
success given the challenges in the

Zippy Duvall

crease from the previous
fiscal year. This is some
much-needed good news for farm-
ers and ranchers, and a hopeful sign
of better days ahead.

As the Biden administration con-
tinues negotiations with our global
partners and begins new conversa-
tions, expanding opportunities for
America’s farmers and ranchers and
our rural communities must remain
atop priority. I’'m glad to say that all
early signs show we agree on that
priority. Last month, the adminis-
tration presented President Biden's
trade agendafor the year, which said
the President would seek to expand
our global market opportunities for
farmers and ranchers and enforce
global agriculture trade rules. At
Farm Bureau, we look forward to
working with the new United States
Trade Representative Katherine Tal
and Agriculture Secretary Tom Vil-
sack to see those goals achieved for
astronger farm and rural economy.
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Bright Trade Outlook for U.S. Ag

America’s farmers and ranchers
have repeatedly been unfairly tar-
geted with tariffs and other trade
barriers abroad. Your American
Farm Bureau has worked for de-
cades to level the playing field with
fair trade deals to help our industry
be the global leader it istoday. And
we will continue to work with this
administration to ensure new trade
agreements open markets still un-
fairly closed off to American farm
and ranch products.

Often the barriers agriculture
faces in trade have nothing to do
with us. We're just caught in the
crossfire. In early March, the U.S.
put afour-month pause on tariffson
U.K. and European Union products
as a sign of good faith as we work
to resolve an escalating dispute on
airplane parts that has put farmers
on the frontlines of the skirmish.
This is a hopeful development and
perhaps the first step to forming a
comprehensive trade agreement
with the U.K. that is science-based
and removes the non-tariff barriers
to American agriculture.

The success of U.S. agricul-
tural trade also depends on us
holding trade partners account-
able as we implement agreements.
The new USTR will need to ad-
dress quickly the implementation

of the USMCA, which came into
effect on July 1, 2020. USMCA
put into place new trading stan-
dards and strong enforcement
mechanisms. While there is some
friction regarding potatoes and
biotech crops with Mexico and
dairy products with Canada, the
USTR can use the enforcement
mechanisms in the agreement to
resolve issues. As two of our larg-
est trading partners, the strength-
ened partnership is paying off for
farmers and ranchers. For exam-
ple, exports of poultry and dairy
products to Canada, which have
been a sticking point between the
U.S. and Canada for a long time,
were up 5% in the last six months
of 2020, compared to the last six
months of 2019.

Building strong trade partner-
ships takes time, and America’s
farmers and ranchers understand
that well. The strong outlook we're
seeing for agriculture exportsdidn’t
happen overnight. We came to the
table and worked with our nation’s
leaders to ensure agriculture re-
mained a priority. I am confident
that together we will build on that
work, and that we will continue
to provide the best food, fiber and
renewable fuel for customers near
and far.

Wyoming Agriculture, ISSN 10710272, is the official publication of the Wyoming Farm
Bureau Federation, 931 Boulder Drive, Laramie, WY 82070 and is published monthly, except
for combined July/August and December/January issues. $1.00 subscription rate is deducted
from Farm Bureau membership dues. Paid subscriptions are available to Wyoming Farm
Bureau members only. Periodicals postage paid at Torrington, Wyoming 82240. Postmaster
send change of address to: Wyoming Agriculture, Box 1348, Laramie, WY 82073.

The Wyoming Farm Bureau toll-free number is 1-800-442-8325. www.wyfb.org

EDITOR - KeriN CLARK

WyFB Officers

Tim Pexton, Central District

THap Dockery, Northwest District
Kevin Baars, Southeast District

307.532.2002¢ kclark@wyfh.org

Topp FornsTROM—President
CoLe CoxsiLL-Vice President
Ken HamiLron-Executive Vice President

JusTiN ELLis, Southwest District
RaeneLL Tavior, Northeast District  RacHeL Gran, Director-at-Large
CHeLSEA Baars, YF&R Chair




April 2021

WYOMING

Page 3

AGRICULTURE

CORRECTION FROM MARCH 2021 ARTICLE: Family Farm Exemption Remains

March 15, 2021—TheU.S. Citizenship Act wasintroduced intheHouseand  hour exceptions for any employee employed in agriculture who is the parent,
the Senate on February 18". TheAct is President Biden'simmigration proposa.  spouse, or child, or other member of the employer’simmediate family.

According to the American Farm Bureau Federation (AFBF), the legida
tion addresses abroad range of immigration issuesincluding provisionsthat will
directly impact agriculture. In the March 2021 issue of Wyoming Agriculture
we printed asummary from AFBF highlighting areas of interest for agriculture.

The newsnoteincorrectly stated family farm exemptions were removed from
minimum and maximum hour requirements. AFBF has updated the summary
noting the family farm exemption remains to alow maximum and minimum

Wyoming L egidative Update

From page 1
alicensing surcharge on these types of
vehicleswould be better to addressthe
concern of eectric and hybrid vehi-
cles not paying their share of highway
mai ntenance through fuel taxes.”

Regarding livestock identifica-
tion, HB 229, Livestock Identifica-
tion Choice Act, would clarify that
livestock producers can use any form
of animal identification as outlined
in federal law. This proposed legida
tionisin direct response to the United
States Department of Agriculture's
RFID ear tag mandate that keeps mak-
ing headlines. It is continuing to move
through the legidative process.

“The bill would establish in Wyo-
ming law that anything that has been
avalable on a voluntary bass, in-

cluding branding, could be used as
an identification method for livestock
and bison,” Moline said. “It would
give our Attorney Generd an ability to
fight back against what the feds have
tried to do before with identification
requirements.”

WYFB supports Senate File 88, a
bill to establish ownership of fossils
and artifacts. “This bill would clarify
that fossils and artifacts are not min-
erals and they belong to the surface
owner,” Moline explained. “It is im-
portant to define who owns this prop-
erty without having to go to court.”

To review dl hills introduced for
2021 and their current status go to:
https://www.wyoleg.gov/L egisla-
tion/2021

Rupp Hydraulic
Calf Tables

 Handles Calves
up to 300 Ibs.

» Operates off
tractor, bale
bed or remote
hydraulic unit.

Call Kevin McClurg,
Big Horn Livestock Services
307-751-1828
bighornlivestock.com

Hereisasummary of certain exemptionsremoved for agricultural work:

Removing Certain Exemptionsfor Agricultural Work.

B Amends section 13 of the FLSA, to only allow maximum and
minimum hour requirement exceptions to remain for any employ-
ee employed in agriculture who is the parent, spouse, or child, or
other member of the employer’s immediate family.

B Exemptions for agricultural employees that fall under the follow-
ing criteria are removed:

* An employee is employed by an employer who did not, during
any calendar quarter during the preceding calendar year use
more than five hundred man-days of agricultural labor,

* An employee is employed as a hand harvest laborer and is paid
on a piece rate basis in an operation which has been, and is
customarily and generally recognized as having been, paid on
apiece rate basis in the region of employment, commutes daily
from his permanent residence to the farm on which heis so em-
ployed, and has been employed in agriculture less than thirteen
weeks during the preceding calendar year,

* An employee is sixteen years of age or under and is employed
as a hand harvest laborer, is paid on a piece rate basis in an op-
eration which has been, and is customarily and generally rec-
ognized as having been, paid on a piece rate basis in the region
of employment, is employed on the same farm as his parent or
person standing in the place of his parent, and is paid at the
same piece rate as employees over age sixteen are paid on the
same farm.

* An employeeis principally engaged in the range production of
livestock.

What we see:
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Purina® Omolene® Feeds, now with Outlast®
Supplement. The textured feed you're used
to has changed for the better. Keep your horse
performing with con dence with the same
nutritious fuel sources, now with Qutlast®
Supplement for gastric support and proper

pH. Talk to your local Purina retailer, or visit
purinamills.com/omolene

125 YEARS OF
FEEDING GREATNESS

SARATOGA
SARATOGA FEED & GRAIN
307-326-5133
Find us on Facebook!

© 2019 Purina Animal Nutrition LLC. All rights reserved. Feed
shown is Omolene® 200 Horse Feed. Other feeds may vary.

BUFFALO
MTR RANCH SUPPLY
307-684-9015
mtrranch@hotmail.com
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By Toni Swartz, WFB YF&R
Committee Member and Campbell
County Rancher

| grew up a Farm Bureau Kid.
My dad, Troy Swartz, decided to
switch to Farm Bureau Insurance
in 1992 and they invited him to
the Campbell County Farm Bu-
reau Federation (CCFB) Annual
Meeting. It was at his very first
Farm Bureau meeting where he
was elected to serve on the Board
of Directors. He held the title of
CCFB President off-and-on for
about 8 years and has served as
the Northeast District President
since 2008. | will never forget the
Farm Bureau summer barbecues
out at Red Record’s barn and the
first time | got to go with my dad
when they butchered the pig for
the hog roast! | don’t remember

MING
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Young Farmer and Rancher News \Q\.\“
Growing up with Farm Bureau

a time when my dad wasn’t serv-
ing on some sort of Farm Bureau
Board or attending meetings and
dragging me along.

Then in 2005, | won the CCFB
Scholarship and went to the board
meeting to talk with the board
members about my plans and
goalsfor thefuture. | always knew
that agriculture and Farm Bureau
would be a part of my life. Since
then, Farm Bureau has provided
many educational opportunities
for me, aplatform for my voice to
be heard, and allowed me to travel
and network with other agricultur-
alists from around the country and
world!

| was elected to serve my first
term on the Wyoming Farm Bu-
reau Federation Young Farmers
& Ranchers Committee in the

Sharing about “Wyoming Agricultural theracy Week”

<14

A great opportunlty to share about “Ag Books for Kids” and “Wyoming
Agricultural Literacy Week” with News 13 television reporter Bobbee Rus-
selll WyFB YF&R Committee Member Aletta Ziehl (left) and WyFB YF&R
Coordinator Kerin Clark (right) were interviewed for a news feature on
News 13 in Casper and Cheyenne on March 3 during “Wyoming Agricul-
tural Literacy Week.” You can re-watch a clip of the interview on our Face-
book page @wyomingfarmbureaufederationyoungfarmersandranchers.

WyFB Young Farmer & Rancher Com-
mittee Secretary Aletta Ziehl, of Na-
trona County, talked about “Ag Books
for Kids” during a recent television in-
terview. Ziehl shared how teachers and
students can participate in classroom
activities using the virtual book read-
ing available at wyfb.org. “I love that
farmers and ranchers are creative and
don’t take any time to slow down. We
make adjustments and keep going,”
Ziehl said in reference to creating virtual
options for this year’s book and activity.
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Toni Swartz and her daughter Rozlynn meeting with U.S. Senator John
Barrasso at the 2021 WyFB YF&R Conference. Courtesy photo.

fall of 2012. I will admit | had TN; Kansas City, MO; Pittsburg,
no idea what that would lead me PA, and Milwaukee, WI.

to! | started out working with the ~ One year our statecommittee
“Ag Books for Kids” program and ventured out to Washington, D.C.
after a few terms where we toured the
| switched to the U.S. Capitol Build-
Competitive Events ing and were even
Sub-Committee. | ableto sit in the Sen-
served one year as ate Chambers! Our
the YF&R Com- group met with our
mittee State Chair Wyoming Senators
and was also the and Representative,
State Secretary for walked all the way
a few years. Along around the White
the way | have at- House, traveled to
tended one Ameri- the top of the Wash-
can Farm Bureau ington Monument,
Annual Convention in Phoenix, and saw all the famous sites. We
AZ and five AFBF Young Farmers were welcomed to the U.S. Em-
& Ranchers National Conferences bassy of Japan and met with their
in Virginia Beach, VA; Nashville, Agriculture Ambassadors, at-
tended the Changing of
the Guard at the Tomb
of the Unknown Soldier
in Arlington National
Cemetery, and toured
George Washington’s
home, Mount Vernon,
on the Potomac River.
Talk about going back ta
your roots!

Farm Bureau believes
each individual has &
voice and allows many
opportunities for peo-
ple to speak up for the
change they want to see
happen in our world. It
opens up doors to count-
less resources and con-
tinuing educational top-
ics and attending Farm
Bureau conferences in-
troduces you to so many

See ‘Growing up with Farm Bureau’ page 6

“Farm Bureau believes
each individua has a voice
and allows many opportuni-
ties for people to speak up
for the change they want to
see happen in our world.”
—Toni Swartz, WyFB
YF& R Committee Member

Generation to Generation. Northeast District
Farm Bureau President and Campbell County
Rancher Troy Swartz and granddaughter Rozlynn
listen intently to resolutions discussion last fall at the
district meeting. Kerin Clark photo.
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It’s your future. Let’s protect it.

Together we’ll create a plan to protect what matters most to you.

BUFFALO CASPER CHEYENNE GILLETTE GREYBULL
NICK SMITH BOBBY PICKLE JASON BELL BECKY PEARSON ELLARY KELLY
307-684-1300 307-234-5515 307-632-9008 307-682-4454 307-765-4621

JACKSON KEMMERER LANDER LARAMIE

LAUREN STELTING TAMEY PETERNAL JAKE HUHNKE JUSTIN JEFFERS
307-733-3813 307-877-5582 307-332-3295 307-742-4847

= . o e
MOUNTAIN VIEW NEWCASTLE PINEDALE RAWLINS
BRIDGER MACKEY CLYDE BAYNE JONI PENNOCK TAMMY MORTENSEN
307-786-4227 ALSO CROP INSURANCE 307-367-2141 307-328-0094

307-746-4471

SHERIDAN SUNDANCE TORRINGTON WHEATLAND
ERIN DEFRIES ANDREA ROBINSON GRANT CURRY SALLY HOUX
307-674-7600 307-283-3582 307-532-3610 307-322-3791

A FARM BUREAU
MBD. FINANCIAL SERVICES

Auto | Home | Life | Business | Farm & Ranch | Crop | Financial Planning | fbfs.com

Securities & services offered through FBL Marketing Services, LLC,* 5400 University Ave., West Des Moines, 1A 50266, 877/860-2904, Member SIPC. Advisory services offered through FBL Wealth Management, LLC.* Farm Bureau
Life Insurance Company**/West Des Moines, IA. Mountain West Farm Bureau Mutual Insurance Company/Laramie, WY. Individual must be a registered representative of FBL Marketing Services, LLC or an investment adviser representative with FBL

Wealth Management, LLC to discuss securities products. Individual must be released by FBL Wealth Management, LLC to offer advisory services. Individual must be licensed with issuing company to offer insurance products. *Affiliates. *Company
provider of Farm Bureau Financial Services. M199-WY (12-20)
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AFBF Applauds Introduction of Estate Tax Repeal Bills

March 10, 2021--The Ameri-

barriers to farm ownership.
can Farm Bureau Federation is Bills aimed at eliminating the
calling on Congress to remove estate tax wereintroduced in the

Growing up with Farm Bureau

From page 4

agriculturalists who are facing
similar obstacles.

My dad says the reason he
continues to be involved with
Farm Bureau is the comradery,
“Everyone seems to get along
pretty well and my beliefs are
their beliefs.” | know how grate-
ful I am to have served Farm Bu-
reau alongside my dad, as well
as many wonderful and intel-
ligent people. | have made life-
long acquaintances that | can al-
ways reach out to when | need
advice!

Now, my daughter Rozlynn
is a Farm Bureau kid! Tagging
along with me to my meetings

THE

and already learning so much!
She even met U.S. Senator Bar-
rasso at our latest YF&R Lead-
ership Conference! | hope she
continues to love agriculture and
follow in those footsteps many
have laid before her.

Toni Swartz is a Campbell
County rancher who also serves
as a brand inspector in Camp-
bell County. She has served as
a Northeast District representa-
tive on the WFB YF&R Com-
mittee since 2013. Toni also
serves as the secretary of the
Campbell County Farm Bureau
Federation.

Senate and House March 9. Both
are supported by the American
Farm Bureau Federation.

Sen. John Thune (R-S.D.)
and 25 cosponsors introduced
S. 617 and Reps. Jason Smith
(R-Mo.) and Sanford Bishop
(D-Ga.) introduced H.R. 1712,
with 121 cosponsors. Both bills
would allow for a complete re-
peal of the estate tax, which,
according to AFBF analysis,
threatens more than 74,000 fam-
ily farms across the country and
nearly half of all farmland.

“Farmers and ranchers al-
ready face unpredictable chal-
lenges beyond our control yet
persevere to protect our na-
tion’s supply of food, fiber and
renewable fuel. The tax code
should encourage farm business
growth, not add to uncertainty,”
said AFBF President Zippy Du-
vall. “Eliminating the estate
tax removes another barrier to
entry for sons and daughters
or other beginning farmers to

carry-on our agricultural legacy
and make farming more acces-
sible to all. We appreciate Sena-
tor Thune and Representatives
Smith and Bishop for introduc-
ing their bills and look forward
to working with them to get this
important |egislation passed.”

If the estate tax is not elim-
inated, instead of spending
money to improve their opera-
tions, farmers and ranchers,
along with all small business-
es, will be forced to continue
to divert resources to pay for
estate planning to account for
a shifting and unpredictable
tax code.

The 2017 Tax Cuts and Jobs
Act temporarily doubles the es-
tate tax exemption to $11 mil-
lion per person indexed for in-
flation through 2025. However,
without congressional action,
the estate tax exemption will
revert to $5.5 million per per-
son in 2026, putting even more
farms and ranches at risk.

EXPERIENCED,
PROFESSIONAL REPRESENTATION
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BIG WORKING GRASS RANCH Sumatra, MT
29,4801 Deeded Acres - 41,993+ Total Acres - $14,000,000

Chase Brothers specializes in :
Working Ranches ¢ Recreational Ranches« Raw Land » Replacement Properties = Buyer. Services
We can help with replacement property needs as well.

1-844-WYO-LAND INFO@CHASEBROTHERSLLC.COM CHASEBROTHERSLLC.COM
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Background on Cattle Trans-
actions

There are a variety of market
transactions through which cattle
are marketed in the U.S. Thank-
fully, due to Livestock Manda-
tory Reporting data, we are able
to understand how these animals
change hands and how these
methods have evolved over time.
There are four primary transac-
tion types reported by USDA
through LMR.

Negotiated purchases, often re-
ferred to as the “spot” or “cash”
market, are purchases for which
the price is determined through
buyer and seller interaction on
the day of sale. Forward contract
purchases are agreements for the
purchase of cattle executed in ad-
vance of slaughter; the base price
is established in the agreement.
With negotiated grid purchases,
the base price is negotiated be-
tween buyer and seller and is
known at the time the agreement
is made but the final price is de-
termined by applying a series of
premiums and discounts based on
carcass performance after slaugh-
ter. Formula purchases are the ad-
vance commitments of cattle for
slaughter by any means other than
negotiated, negotiated grid or for-
ward contract. Importantly, for-
mula pricing uses a pricing mech-
anism in which the price is often
not known until afuture date.

Over the past 15 years, we
have seen a dramatic shift in the
way cattle are marketed. In the
mid-2000s, roughly 50% to 60%
of cattle sold went through the
negotiated market. Over time,
this method of marketing fed
cattle declined and has been re-
placed by formula transactions.
The negotiated market has fallen
from half or more of cattle trans-
actions to roughly 20%. At the
same time, formula transactions
have increased from roughly 30%
of transactions to 60% to 70%.
Over the same period, we have
seen a slight decline in negotiated
grid transactions and a fluctuat-
ing volume of forward contract
transactions.

Regional
ated Trade

It is also important to under-
stand that types of transactions
vary by market regionally. Nego-
tiated trade is more common in
certain states, such as Nebraska,
which have seen its negotiated

Minimum Negoti-
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Cattle Market Transparency rompse:

percentage range from 30% to
60% in recent years. Other states
typically have very little negoti-
ated trade. In Texas and Oklaho-
ma, for example, negotiated trade
accounts for only 5% to 8% of
cattle transactions. These region-
al variations contrast with the na-
tional percentage of negotiated
trade, which falls around 20%
to 23%. As a result of the differ-
ences in agricultural practices be-
tween regions, it isimportant that
any attempts to federally man-
date a specific level of negotiated
trade take into account regional
differences; a “one-size-fits-all”
approach will not work across all
regions of the country.

AFBF policy (updated in Janu-
ary 2021) supports:

“Increasing the share of nego-
tiated sales in fed cattle markets
with a central focus on providing
price transparency. Any govern-
ment effort to increase the amount
of negotiated sales should be re-
spectful of regional differences.
Any marketing requirements
should be reviewed or sunset to
allow for a thorough cost-benefit
analysis’

The Cattle Market Transpar-
ency Act would require the Sec-
retary to establish “regional man-
datory minimums for the purpose
of enhancing price discovery and
transparency for cattle market
participants.” In developing these
thresholds, the bill directs the
Secretary to consider the number
of packersin the reporting region,
the availability of cattlein the re-
porting region, preexisting con-
tractual arrangements of packers
in the reporting region and the
number of pricing transactions
in the reporting region. The bill
would mandate that the initial re-
quirement for the regional man-
datory minimums be greater than
the three-year average percentage
of the negotiated and negotiated
grid purchases for the individu-
al regions. These requirements
would be subject to a review ev-
ery two years under consultation
with USDA'’s Office of the Chief
Economist. The bill would also
require that within three years
of enactment, USDA conduct a
data-driven cost-benefit analysis
regarding the operation and effect
of the regional mandatory mini-
mums.

Summary

The Cattle Market Transpar-
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Figure 1. National Cattle Transactions by Type

m\\m W, Ml“«hlb v'\'/"r‘l‘ PPN o A H L_,/u

]
\&\ \(,w\"“ \&\ \&\"” \&\@ \@\ \&\‘ \@\‘ 0
R T A A

g
R AT

AP

N NI A
\s»\ \Q"h\ \5»\ \6\'\ \Q'\;\ \5»\ \Q’»\ \Q’\\
N B N

——Formula Forward Confract

Source: AMS, LMIC, Farm Bureau Analysis

ency Act would work to establish
regional mandatory minimum
levels of negotiated trade, as well
as require new reporting require-
ments and address confidentiality
guidelines in Livestock Mandato-

.

ry Reporting. The bill aligns with
the goals set forth by last year’s
AFBF Cattle Market Working
Group, as well as new cattle mar-
keting policy passed at AFBF's
Convention in January.

by Connie Werner

Southern Seven Layer

Salad

The Ingredients

1 cup mayonnaise

1 cup salad dressing, such as Miracle
Whip

1 tablespoon milk

1 teaspoon dry mustard

1/2 teaspoon salt

1/2 teaspoon pepper

1 head ice berg lettuce, chopped

8 0z swiss cheese, shredded

1 bag (1002) frozen peas, thawed

1/2 cup purple onion, diced

6 hard cooked eggs, chopped

1 1/2 cups ham, diced

11/2 cups bacon, cooked and crumbled
1 large cucumber, seeded and chopped

Directions

Mix together the mayo, salad dressing,
milk, dry mustard, salt, and pepper. Set
aside

In a large dish layer 1/2 the lettuce,
cheese, peas, onion, eggs, ham, bacon,
and cucumber. Then spread 1/2 the
dressing. Repeat layers

Cover and Chill for 8 hours. Enjoy

REFERENCE:SOUTHERN LIVING 1996
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mmm Wyoming Classifieds =

AGRICULTURE

NOTICE

CLASSIFIED POLICY:

1) Wyoming Farm Bureau membersare
entitled to free classified advertising in this
publication for the purpose of sdling items
they grow or make themsealves, sdlling used
meachinery or household items, for posting
wanted advertising. Real estate salesnot in-
cuded. Each member family is entitled to
two (2) free ads per month, for 3 months, of
up to 40 words each. Member ads will be
accepted by e-mail to kdark@wyfb.org or
by mail to WyFB, ATTN: CLASSIFIEDS
PO. Box 1348, Laramie, WY 82073. Please
include member's name and county.

2) Non-Wyoming Farm Bureau mem-
bers and WyFB members acting as agents
or dedlers of products produced outside
the member’s family may purchase com-
mercial classified advertising at $0.50 per
word, a aminimum of $5.00 per ad. Dis-
counts: 5% for 4 to 9 insertions, 10% for 10
or more insertions. Commercial ads must
be submitted in writing, and an agreement
regarding payment must be made between
Farm Bureau and the advertiser.

DEADLINE:

Ads should be received (via mail or
email) by the 3rd Thursday of the month
in order to appear in the next month's is-
sue Advertisers are asked to check your
ad and report any errors. Paid ads must be
mailed, typed or neatly printed, together
with any payment due, to Wyoming Ag-

®

riculture, Farm Bureau, PO. Box 1348,
Laramie, WY 82073. Free ads must be re-
submitted by mail or e-mail after running
three months. Ads for which there is pay-
ment due will run according to agreement
between Wyoming Farm Bureau and the
advertiser. Advance payment is preferred
for first-time advertisers.

NOTE:

The gppearance of any ad in Wyoming
Agriculture does not congtitute an endorse-
ment or approval of the product or service
offered. The advertiser is ligble for content
of the advertisement and any claims aris-
ing therefrom againgt this publication. The
Wyoming Farm Bureau Federation reserves
the right to refuse any advertising not con-
sidered in keeping with its publication's
standards.

EQUIPMENT

RHINO GPD30 RANCH PRO
HAND HELD T POST DRIVER gas
powered Honda 4-stroke 35.8 cc. New un-
used in box. Driver weight 35 Ibs. $1,600.
307-467-5310.

WANTED

Buildinglog cabin along the Clark’sFork
and want to do the basement walls in old
wood. LOOKING FOR OLD BUILD-
INGS OR BARNS OR EVEN AN UN-
WANTED SCRAP PILE. Anything with
a history greetly appreciated. Will disas-
semble 253-677-6212

WyoMiNG LIVESTOCK

ROUNDUP

The Weekly News Source for Wyoming's Ranchers,
Farmers and AgriBusiness Community

Receive a 6-week complimentary subscription
to the Wyoming Livestock Roundup!

To receive your 6-week complimentary subscription,
contact Andrea at 307.234.2700 or andrea@wylr.net.*

52 great issues per year plus all of our Special Editions!

1year - $50 o 2 years - $75 (525 savings) « 3 years - $110 ($40 savings)
Online Subscriptions: 1 year - $30

7or yowr agricullivre news on-Uie-go!

www.wylr.net ¢ 800.967.1647 « 307.234.2700
P.O. Box 850 « Casper, WY 82602

*For new subscribers

New Members

April 2021

**Note: (REG) denotes new “Regular” membership

ALBANY
Kamryn Butler, Cheyenne; Lynne & Greg
Lanning, Cheyenne; Michael McCaffrey,
Laramie; Jeannie & Dave Wilson, Lara-
mie

BIG HORN
Jennifer & Michael Bottoms, Greybull;
Kari & Donald Brewer, Manderson;
Tanya & John Kraft, Greybull; Carmen
& Carl Olson, Basin; Laurel & Ray Stell,
Shell

CAMPBELL

Toni & Joshua Diede, Moorcroft; Monica
& Travis Gladson (REG), Rozet; Amber &
Sean Kaplan, Hulett; Colette Komara,
Gillette; Barb & Joe Lahr, Gillette; Tori &
Donny Scantling(REG), Gillette; Heather
& Justin Taylor, Moorcroft

CARBON
Carol & Ronald Bach, Sinclair; Christina
& Billy Linn, Rawlins; Michael & Susan
McAllister, Hanna; Brian Wyza, Rawlins;
Jack Creek Land & Cattle(REG), Sara-

toga
CONVERSE
Kandice & Trevor Campbell, Glen-
rock; John Carey, Douglas; Erica & T.J.
Marshik(REG), Douglas; Colleen Rip-
peth, Glenrock; Pete Taylor, Douglas;
Connie & Henry Woehl(REG), Douglas
CROOK
Ronald Fink, Moorcroft; Carol
Jordan(REG), Sundance; Michelle Kre-
isler, Hulett; Sue & Dave Weidner(REG),
Aladdin
FREMONT
Kim & Jim Briddle(REG), Shoshoni; Misti
& Randy Ingalls, Riverton; Margaret &
Randy Perry, Riverton
GOSHEN
Drew Buckhaults, Hawk Springs;
Sara & Jeremiah Donaldson, Chey-
enne; Ben Hager(REG), Torrington;
Kendra Obryan &Randall Jaren, Tor-
rington; Jace Linke(REG), Torrington;
Nicole Scott(REG), Torrington; Morea
Shipley(REG), Lingle; Ben & Dylan Hag-
er Family Trust(REG), Torrington
HOT SPRINGS
Linda Reed & Bart Bader(REG), Ther-
mopolis
JOHNSON
Connie & Brett Brenden, Buffalo; Ka-
trina & Kyal Clements, Buffalo ; Mi-
chelle & Paul Geis, Buffalo ; Florencia
& Ricky Gullick, Buffalo ; Lynne & Chris
Knudson(REG), Arvada; Adami Ranch,
LLC (REG), Buffalo
LARAMIE
John Black, Cheyenne; Aaron Borg-
erding, Cheyenne; Tonia & Cameron
Carter, Cheyenne; Anglea & Ryan Fisk,
Cheyenne; Sharon 7 Aaron Hodgen,
Cheyenne; Collette & Thomas Long,
Cheyenne; Evelyn & Patrick Madigan;
Julie & Robert MAGGIOLO, Cheyenne;
Anne & Robert Miller, Cheyenne; John
Newton, Cheyenne; Jacquelyn O’Dell,
Cheyenne; Jera Schlotthauer, Chey-
enne; Lisa & James Severs, Cheyenne;
Terilyn & Jake Stout, Cheyenne; Maria
& John Thompson, Cheyenne; Mary &
James Thompson, Cheyenne; Ashley &
Paula Vye, Cheyenne; Meghan & Skylor
Wade, Cheyenne; Pat Wagner, Chey-
enne

LINCOLN

Brenda & Richard Bateman(REG), Etna;
Larry Child, Cokeville; Janae & Justin
Christen, Kemmerer; Abigail & Nicho-
las Housley, Kemmerer; Jeanne & Da-
vid Nelson, Kemmerer; Maria & Trevor
Petty(REG), Thayne; Brenda & Britt Ras-
mussen, Afton; Jaylnn & Tyler Roberts,
Kemmerer; Jace & Dylan Scott, Kem-
merer
NATRONA
Laura Addison, Casper; Jessica &
STEVEN Asire, Casper; Joyce & W.N.
Barnard(REG), Casper; Trevor Bevan,
Casper; Paula & Scott Edberg, Casper;
Gail Frazier, Casper; Justin Harshman,
Casper; Barbara & Steven Jacobs,
Casper; Mike Jump, Casper; Vernon
Madsen, Casper; Jennifer & Mead Mar-
tens, Cheyenne ; Brian Miller, Casper;
Tonya & Benton Street, Evansville
PARK
Vickie & Robert Blevins, Powell; Gloria
Colon & Christopher Richter, Powell;
Carla & Roger Flinn, Cody; Jolene & Mi-
chael Grau, Powell; Lorraine & Johnny
Griffith, Powell; John Hamilton, Cody;
Gary Kellogg, Powell; Kenneth Kowlok,
Cody; Keela & Brock Meier, Lovell; Allan
Sinclair, Cody; Tina Bloxham & Shiloh
Wallingford(REG), Cody; Beverly Bar-
tles- Winters & Stanley Winters, Cody
PLATTE
Coral Angel & Kirk Hansen, Guernsey;
Jennifer & Cody Keller, Wheatland;
Sherri & Curt Zimmerer(REG), Wheat-

land

SHERIDAN
Brandon Albea, Sheridan; Toni & James
Ankney(REG), Sheridan; Harriet Baker,
Sheridan; Doran Coon, Sheridan; Ron-
ald Dare, Ranchester; Frances & Jack
Hansen(REG), Sheridan; Heidi Hauck,
Sheridan; Candice & Scott Johnson,
Sheridan; Kate & Nicholas Luper, Sheri-
dan; Lynden Mills, Sheridan; Brittany &
Alex Patterson, Sheridan; William Ries-
en, Sheridan; Kelly Greenough & Mar-
vin Robb, Sheridan; Dustin Rougeau,
Sheridan; Pamela & John Standish,
Sheridan; T Bar T Ranch, LLC(REG),
Sheridan; James Vine, Sheridan

SUBLETTE
Olivia & Tanner Butner, Daniel; Kim
Grazin & Nicholas George, Big Piney;
Stephanie Lund, Boulder; Ann McNer-
ney, Pinedale

SWEETWATER
Justin Bennett, Rock Springs; Nicole
& Seth Jones(REG), Farson; William
Taliaferro(REG), Rock Springs; Shawna
& Shane Welter, Rock Springs
TETON
Janet & Buol Heslin, Alta; Kathleen &
John Williams, Jackson
UINTA

Larence Beck, Lyman; Chelsea Bowns,
Evanston; Coy Mahanay, Evanston; Aar-
on Martin (REG), Fort Bridger; Cherilyn
& Thayne Peterson(REG), Lyman; Caleb
Vercimak(REG), Robertson

WESTON
Connie & John Ahigren(REG), Grass
Range; James Burleson(REG), New-
castle; Brittany Hamilton(REG), Osage,
Thomas Wesley(REG), Moorcroft
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NIOBRARA COUNTY

® PresentsAg Books

Submitted by Eilish Hanson

In February members of the Nio-
brara County Farm Bureau Federa- Books for Kids: Better Together...
tion board presented Ag Books for “Digging It” with Dairy & Besf,
Kids to students in grades K-5 at Building Healthy Bodiesand Brains,

£IE® Hosts FFA Creed and Speech

A BOREATEOEAATION
Submitted by Keith Haiar, CCFBF Board Member

The Crook County Farm Bureau Federation (CCFBF) hosted the FFA
Creed and Speech competition Feb 17th at the Sundance High School Audi-
torium. The contest was for the three FFA chaptersin Crook County. Winner
of the Speech contest was Nate Schommer. There were eight students who
recited the creed. The Creed winners were 1t - Aspen Jones, 2nd - Lindsey
Fosheim, and 3rd - Anya Moody. Crook County Farm Bureau Federation
provided cash prizesto the winners and judged the competition.

Lusk aswell as Lance Creek.
We went through this year’'s Ag

Shown in the photo are Crook County Farm Bureau Federation Mem-
bers with the FFA members. L to r: Hugh Thompson, CCFBF; Keith Haiar,
CCFBF; Nate Schommer; Keaton Mils; Lindsey Fosheim; Aspen Jones;
Joslyn Von; Mallory Jones; Rebekah Anderson; Anya Moody; Natalie Har-
rison; Diana Burian, CCFBF; and Frank Hawken, CCFBF. Courtesy photo.

Pl o) 010/015

What targets consumers in the five most
populous states and serves them summer
grilling videos so sizzling hot they generate
over 9,000,000 video views?

Your Dollar Does.

See more from the Wyoming Beef Council annual report at wybeef.com. .mf .

then had each student design an “ear ing contest. It was such a rewarding
tag” to take home, and areexcitedto experience to help teach our local
see the results of each grade scolor- youth about agriculture!

Chelsea Baars Nlobrara County LeX|e Dockery, N|obrara County FBF
FBF President and WyFB YF&R Board member, reads to a local class-
State Chair, reads to a local class- room as part of the WyFB “Ag Books for
room as part of the WyFB “Ag Kids” program. Courtesy photo.

Books for Kids” program.

Courtesy photo.

The Hot Springs County

ident, speaking to mem- [
bers. Ken Hamilton photo. i

Holdssprlng meetlng

HOT SPRINGS COUNTY
FARM BUREAU FEDERATION

Farm Bureau Federation
held their annual spring =
membership meeting on ==l
March 20. Shown here is '
Paul Ward, county FB pres- gl

@ Circle D Corporation

* Flatbed Trailers * Livestock Trailers
* Low Profile Equipment Trailers * Horse & Stock Combo Trailers
* Flatbeds For Pickups & 1 Ton Trucks * Multipurpose Trailers

“American Made Since 1987”
Hillsboro, KS 67063

Call for a dealer near you!

800-526-0939
www.circle-dtrailers.com
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Obituary

Carl Obe Dockery, 84, passed
away on March 2nd, 2021. Carl
was born on Septem-

Carl Obe Dockery
September 19, 1936-March 2, 2021

and operate his own place came to
life in 1968, when he bought the
ranch on Mud Creek

ber 19th, 1936 in Ther-
mopolis, Wyoming
to Clifford and Edna
(Ready) Dockery. Af-
ter high school, Carl
worked on the Arapa-
hoe ranch with his fa-
ther, and he then went
on to work with the
Pitchfork at Meetee-
tse, George Woods on
No Wood River at Ten
Sleep, Spratts at Lost Cabin, Ant-
ler Ranch, Montana, Kennedy and
Brown north of Sheridan, Powder
River at Arvada, Paul Axtell east
of Thermopolis, and Landis Web-
ber West of Thermopolis.
Ranching wasn’'t Carl’s only
love- He married Carol (Ireland)
Dockery, on May 20th, 1959 and
they shared over 62 beautiful
years together. His dream to own

Carl Obe Dockery

Road and spent the re-
mainder of his life cre-
ating his legacy with
his wife at his side.

Carl was also amem-
ber of many different
organizations and had
many hobbies. He was
part of the Hot Springs
County Farm Bureau,
where he sat as Vice
President. He was also
a founding member of the Hot
Springs County Natural Resources
Planning Board, and the Kiwanis
Thermopolis chapter. He was in-
ducted into the Wyoming Cowboy
Hall of Fame in 2017, and also a
member of the Hot Springs Coun-
ty Historical Society, the Pioneer
Association, and most important-
ly the Church of Christ-Thermop-
olis. He enjoyed stream-fishing,

YQa

Grid-Tied
OFF-Grid
Battery

RANGE

RANGE SOLAR

UR LOCAL
SOLAR EXPERTS

26% Tax Credit Through 2022!

SOLAR

AND WIND

307.262.4647
RANGESOLARWIND.COM

AND WIND

Residential
Commercial
Agriculture

hunting, and spending time with
family and friends.

Carl is survived by his wife
Carol (Ireland) Dockery of Ther-
mopolis; brother William (Mar-
lene) of Lusk, brother-in-law
Frank Rhodes of Thermopolis,
4 children, Pam (Jack) Bailey
of Gillette, Claudette (Kenneth)
Wilcox of West Fork, Arkansas,
Billee (Dockery) Mayfield of
Thermopolis, and Thad (Andrea)
Dockery of Sweet Water River;
along with 7 grandchildren, and 4

E!'" F

great grandchildren.

He was preceded in death by
his sister, Barbra June Dockery,
father, Clifford Dockery, mother,
Edna (Ready) Dockery, brother
Robert (Bob) Dockery, son-in-law
Roy Mayfield, and sister Colleen
(Dockery) Rhodes.

Services were held at the Hot
Springs County Fair Building on
March 13,

Carl was a friend to many, a
light for Christ to all, a true cow-
boy, one of akind.

CA

Food and Agriculture Climate Alliance

Food and Agriculture Climate Alliance
Members Testify on Opportunitiesto
Tackle Climate Change

March 11, 2021--Four wit-
nesses representing the Food and
Agriculture Climate Alliance’s
(FACA) founding organizations
and co-chairs — American Farm
Bureau Federation, Environmen-
tal Defense Fund, National Coun-
cil of Farmer Cooperatives and
National Farmers Union — testi-
fied March 11 in front of the U.S.
Senate Committee on Agricul-
ture, Nutrition, and Forestry on
the agriculture, food and forestry
sectors’ role in delivering climate
solutions.

Farmers, ranchers and forest
owners are both on the frontlines
of climate impacts and offer inno-
vative, natural solutions through
increased carbon sequestration in
trees and soils and reduced GHG
emissions.

In accordance with FACA’'s
guiding principles, the four repre-
sentatives stressed to lawmakers
that federal climate policy must
be built upon voluntary, incen-
tive-based programs and market-
driven opportunities, promote
resilience and adaptation in rural
communities, and be grounded in

scientific evidence. In addition,
solutions proposed by Congress
and the Biden administration
must be strongly bipartisan and
accommodate the diverse needs
of producers and landowners, re-
gardless of size, geographic re-
gion or commodity.

“Throughout my lifetime of
farming, | constantly have sought
out ways to reduce my environ-
mental impact — it is good for
the environment, it is good for
my farm and it is the right thing
to do. | believe the timing isright
for all industries, including agri-
culture, to come together and find
solutionsthat will sustain our way
of life for generations to come,”
said John Reifsteck, an Illinois
grain farmer and the chairman of
GROWMARK Inc. testifying on
behalf of the National Council of
Farmer Cooperatives (NCFC).

National Farmers Union
(NFU) member Clay Pope said,
“FACA sets a new, higher floor for fed-
eral policy discussions around
agriculture and climate change,
and gives clear, farmer-backed
direction to policymakers.”

See ‘Food and Agriculture Climate Alliance’ page 12
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Wyoming Farm Bureau Federation accepting requests for charitable contributions

The Wyoming Farm Bureau
Federation is accepting requests
for 2021 charitable contributions.
Each year, the organization is able
to make charitable contributions
thanks to aprogram offered by FBL
Financial Group, Inc.

15 for request proposal require-
ments. Charitable Contribution re-
quests must be submitted in hard
copy format and postmarked by
May 15 or received in the Wyo-
ming Farm Bureau state office by
May 15, 2021.

Mail hard copy requests to: Wy-
oming Farm Bureau Federation,
Attn: Dee Brewer, PO Box 1348,
Laramie WY 82073. For ques
tions, call (307) 721.7719 or email
dorewerl@wyfb.org

The Wyoming Farm Bureau

Federation isthe state’slargest gen-
eral agriculture organization. As a
grassroots advocacy organization,
our members work together to de-
velop agricultural policy, programs,
and services to enhance the rural
lifestyle of Wyoming.

“Wyoming Farm Bu-
reau Federation is happy to
continue the tradition of of-
fering financial assistance
to Wyoming's ag-oriented
organizations through our
charitable contributions
fund,” said WyFB Presi-
dent, Todd Fornstrom. “We
hope the funds will be are-
source that will benefit ag-
riculture within the State of
Wyoming.”

Requests will be consid-
ered for organizations who
meet the following criteria

B The organization must
be classified as 501 (c) (3)
by the IRS.

B The organization must
serve Farm Bureau mem-
bers or residents of commu-
nities where Farm Bureau is
an employer or:

* Be an industry educa-
tional organization that pro-
vides direct or indirect ben-
efit to Farm Bureau.

* Be ahealth organization
that promotes practices or
educational programs ben-
eficial to Farm Bureau.

Visit wyfb.org and click
on the calendar date of May

Join'us every
Friday during the
Legislature for the
WyFB Legislative

[
T

th.org/radio-
ograms/

- -

v

Your financial future is one of the
many things on your mind.

It’s the only thing on ours.

If last year has taught us anything, it's the importance of being prepared for
the unexpected. Could your financial future handle another year like 2020?
Our agents and advisors are committed to helping you gain the peace of

mind that comes from knowing you're not alone in preparing for your future.

Contact your agent or visit FBFS.com to find an advisor, today.

)

M FARM BUREAU
M. FINANCIAL SERVICES

Financial Planning | Retirement Funding | Life Insurance | Mutual Funds | College Funding

It’s your future. Let’s protect it”

Securities & services offered through FBL Marketing Services, LLC,* 5400 University Ave., West Des Moines, 1A 50266, 877/860-2904, Member SIPC. Advisory services offered
through FBL Wealth Management, LLC.* Farm Bureau Life Insurance Company**/West Des Moines, IA. *Affiliates. *Company provider of Farm Bureau Financial Services. WM019 (2-21)
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Food and Agriculture
Climate Alliance oo

The sixth-generation farmer and
rancher from Loyal, Oklaho-
ma, added that “Congress must
heed these recommendations and
quickly act upon them. America’'s
family farmers and ranchers are
already feeling the effects of cli-
mate change on their land — there
is no time to waste.”

“Policy which addresses pro-
active measures to influence
climate conditions cannot be
one-size-fits-all,” said Stefanie
Smallhouse, president of the Ari-
zona Farm Bureau Federation and
member of the American Farm
Bureau board of directors. “Just
as | have highlighted the unique
needs of Arizona's farmers and
ranchers in the West, all regions
of the U.S. can explain ways in
which any given climate policy
may or may not work for the land-
scape, industry and ecology pres-
ent in that region.”

EDUCATION * EXPERIENCE *

“The potential for farmers,
ranchers and forestland owners to
contribute to the climate change
solution is well-documented. My
family has seen it in our operation
and see opportunities for it to hap-
pen on afar larger scale,” said Cori
Wittman Stitt, a member of Envi-
ronmental Defense Fund’s farmer
advisory group and a partner in a
diversified crop, cattle and timber
operation in northern ldaho. “ Farm-
ers need Congress to act quickly
to advance voluntary policies that
maximize measurable net carbon
sequestration and greenhouse gas
reductions, while increasing the re-
silience of the land.”

FACA members developed
more than 40 joint recommenda-
tions to guide the development of
federal climate policy. Download
the recommendations and see a
full list of member organizations
at agclimatealliance.com.

EXPERTISE * COMMITMENT

Is your agronomist
or agri-sales professional a
Certified Crop Adviser?

Learn moreor finda
CCAnearyou: . ~ #%

Rocky Mountain CCA Program
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Marketintel

For the Latest Agricultural Market Intelligence

r _
@D, AMERICAN FARM BUREAU FEDERATION®  Www.fb.org/marketintel

Market Intel, produced by the Farm Bureau economic analysis
team, provides market and policy insight and analysis for our farmer
and rancher members nationwide, as well as policymakers on Capi-
tol Hill. Visit fb.org/market-intel to view the market and policy analy-
sisand policy insight published frequently.

Hereisan excerpt of arecent Market I ntel article:

Sustainability Markets, Part 1: Agricultural Ecosys-
tem Credit Markets—The Primer

March 2, 2021--This Market Intel article is the first in a five-part
series highlighting agricultural ecosystem credit markets and the op-
portunities and challenges they present farmers, as well as the policy
levers and many other factors involved.

This article provides a primer on agriculture ecosystem credit mar-
kets. With so many emerging ideas and platforms, it's important to
explore how these markets are developing and operating, as well as
who is behind them and why.

It seems like amost every month companies of various sizes
across many industries are announcing new sustainability commit-
ments, along with sustainability programs and markets that farmers
and ranchers can participate in. Advancements in technology and in-
creased capital have provided farmers more opportunities to generate
additional revenue from participation in these markets. But with so
many options and so many potential partners, it may be difficult for
farmersto get all the information they need before signing a contract.

It'simportant to note that these credit markets are constantly evolv-
ing, and many are still under development or being refined in pilot
stages. Information provided here should be used as background in-
formation only; there is much more to explore, company-by-company
and asset-by-asset, before making any decisions.

Regardless of the stage of development, there are a few common
themes throughout all ecosystem credit markets; chief among them
isthey are all voluntary, incentive-based markets that connect buyers
and sellers of ecosystem services credits. Typically, farmers are the
sellers. They get paid for using animal and land management tech-
niques proven to meet certain ecosystem benefit criteria. The most
common target for these practicesis carbon sequestration. Some com-
mon practices include cover crops, livestock grazing, crop rotation,
no-till/strip-till, anaerobic digesters, nutrient management, buffer
strips, tree establishment, etc. As outlined in a contract, participating
farmers opt into some version of data monitoring and measurement
procedures. Once enrolled, farmers and rancherswill typically be paid
based on measured outcomes, either on a per-acre basis or by asset
generated.

Once an ecosystem asset is quantified and verified, it can be made
available for purchase viathe market. Credit buyers, like corporations
looking to meet sustainability goals and compliance standards, can
purchase those credits.

The American Farm Bureau has been very vocal about the markets
remaining voluntary and economically viable for farmers and ranch-
ers. Also apriority isthat they go sensibly hand-in-hand with climate-
smart practices in place on the farm.

To read therest of the article: visit fb.org/market-intel






